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Twenty-five 
years ago 


March, 1930 


A private member's Bill designed 
to place severe restrictions on poster 
advertising was counted out in the 
Commons. 

o * na 

A_ new national paper—The 

Sunday News—was launched. 
. * * 


Layout and format of the Daily 
Chronicle was changed. 


+ . + 
The Periodical Trade Press and 
Weekly Newspaper Proprietors’ 


Association were among the exhibi- 
tors at the Leipzig Fair. 
* * * 


Smedley Advertising Service Ltd. 
was registered as a private company. 
* * . 


The monthly Retail Chemist was 

launched 
- + * 

Both Illustrated Newspapers Ltd. 
and the Evening Standard ran cam- 
paigns to advertise advertising. 

* * * 

First print order for the new 
Daily Herald, published for the 
first time by Odhams Press, was 
1,334,475, 

* * +. 

Present to Ulric Walmsley, then 
advertisement manager, to mark 
the coming of age of the Daily 
Sketch, was a bunch of 21 bananas 
from his staff. 

« * * 

First meeting of the Council of 
British Advertising and Publicity 
Clubs was held. 

* . * 

F. H. Padfield, of the Western 
Morning News, was elected president 
of the Press Advertisement Mana- 
gers’ Association. 

. 


+ * 
G. Street & Co., Lid. were 
appointed to handle a_ collective 


campaign for the Vinegar Brewers’ 
Federation. 
* * > 
Airships carried advertising for 
the first time. 
* * * 
Nearly 100 delegates attended the 
first annual convention of the 
Master Sign Makers’ Association. 


To The Editor .. 


Legitimate— 
and invaluable 
—expense 


Sirn,—Why are we advertising 
men so sensitive about the cost 
of advertising? Why are we 
always trying to explain it away, 
like something rather objection- 
able in an otherwise honourable 
profession? 

In the long run, the consumer 
always pays for advertising; 
always has and probably always 
will. Certainly in some cases the 
manufacturer spends far more 
than the immediate trade will 
justify but this money is obtained 


THIS WEEK 
Humphrey Chilton on “Why com- 
mercial TV audience will build up 

rapidly,” page 57 

NEXT WEEK 

Layton Trophy contest winners. 


either from previous profits on 
that or other lines, or raised as a 
loan to be repaid from future 
profits. Advertising must be 
allowed for in the selling price 
of the goods, or otherwise the 
manufacturer is not recovering all 
his costs. And the cost of adver- 
tising is a legitimate distribution 
expense. 

In my experience, critics of 
advertising accept this view of 


advertising as a _ distribution 
expense similar to transport, 
salesmen, and wholesale and 


retail margins. And having con- 
ceded this point, the way is then 
open for them to be convinced 
that advertising is an invaluable 
marketing asset, and a necessary 


selling expense. 
R. P. L. Evans 


Pepys Road, 
London, S.E.14 


Growth of the 
‘fear’ ads 


Sm,—1I was interested to read 
the remarks about the value or 
otherwise of arousing the emotion 
of fear in advertisements which 
were included in the commentary 
on your “Photograph of the 
Month” (March 3). It is to be 
hoped that what is described as 
the “modern school of evan- 
gelism ” gets its way and brings 
to advertising a more forthright 
approach to basic human 
attitudes. 


Has not the device of substitut- 
ing dolls in distress for persons in 
distress gone far enough—to give 
only one example. 
course, a limit to what can 
decently be done in all this but, 
surely, the ultra timid advertising 
specimens that we see all about 
us have had their day. 

After all, a nation that can face 
a debate on the H-bomb without 
hysteria can also take a straight- 
to-the-point presentation of death 
in the family without causing a 
drop in sales. 
Gypsum Building Products Asso- 
ciation believe that the trade press 
can absorb a picture of a house 
afire without catastrophe. Good 
luck to the association. ... I 
hope others are watching. 

WaLiace B. GRIMMER 
Tunbridge Wells. 


London’s TV 


audience 


Str, ADVERTISER'’S WEEKLY'S 
vpening heading in the February 
24 issue was “104 million 
viewers for the first station.” 

That large number is the actual 
population of the area covered. 
Within that area there are 
claimed to be : 

(a) 100,000 TV sets already 
having a tuner incorporated in 
them, and 

(b) 800,000 TV sets which 
could be easily converted at 
costs varying between £4 and 

10 


Therefore, the present maxi- 
mum number of TV sets con- 
cerned in the area _ covered 
appears to be 900,000 which, 
when multiplied by the average 
household factor of 3.25 gives a 
total possible coverage of 
2,925,000 people—men, women, 
children and babes in arms inclu- 
sive. That, of course, is if all 
sets are converted and if all TV 
set owners prefer the competitive 
to the BBC programmes. 

B. J. MacHIN, 

Assistant advertising manager 
Reckitt & Colman Ltd., 

Hull 


. s * 
Editor’s advice 

Douglas Gageby, editor of the 
Evening Press, Dublin, told stu- 
dents of the public relations 
course at the Dublin High School 
of Commerce that speed and 
accuracy in supplying informa- 
tion were more important aspects 
of a PRO’s work than holding 
press conferences and parties. 
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Trade journal’s 


60th anniversary 


Motor Cycle and Cycle Trader 
(Associated Iliffe Press) celebrates 
its 60th birthday on Saturday, 
March 19. 

Figures in the motor cycle and 
cycle industry whose congratu- 
latory messages will appear in the 
diamond jubilee number of the 
journal include: Sir Bernard 
Docker, chairman of BSA; Sir 
George Beharrell, president of the 
Dunlop Rubber Co., Ltd.; Sir 
Ivan Stedeford, chairman and 
Managing director of the Tube 
Investments Ltd.; and George 
Wilson, chairman and managing 


director of Raleigh Industries 
Ltd. 
Another special contributor 


will be Sir Harold Bowden, presi- 
dent of the Raleigh concern, who 
will recall the days of 50 years 
ago when he travelled the Eastern 
counties by bicycle (“calling on 
four to seven agents a day, cover- 
ing perhaps some 50-70 miles”) 
on behalf of his company. 

A history of the journal, now 
the oldest trade paper in the 
world dealing with two-wheeled 
travel, has been written by A. H. 
Ward, editor from 1938 to 1954. 
The present editor is H. Brier- 
cliffe. 

To mark further its diamond 
jubilee, Motor Cycle and Cycle 
Trader is re-starting, on April 2, 
its monthly service data sheets 
which were stopped during the 
war. 


Revised rate list 


To help advertising agencies, 
certain trade journals have been 
classified under specific headings 
in the March edition of the 
Milhado Rate List. The list has 
been reduced by four pages; 
there are eight pages less of 
actual rate list, but a few more 
pages devoted to the trade index. 
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Advertisements appearing § in 


WOMAN’S OWN to-day mean 


sales in the women’s mass 


market tomorrow. 


Stuart Mander, Advertisement Director, George Newnes Lid., Tower 
House, Southampton St., London, W.C.2. Temple Bar 4363 (40 lines) 
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WOMAN and BEAUTY celebrates its 


The 25th Birthday Number of WOMAN AND BEAUTY 


is a publishing event of interest to every advertiser 


concerned with Beauty, Fashion and feminine appeal. 
Its eighty-four pages of advertisements create a 


record, and demonstrate the confidence of its advertisers 


Now onward to fresh triumphs, encouraging the cult of 


4 Beauty: serving the needs of well-groomed women, 

af 

= serving the needs of advertisers in every section ot the 
DD 


women’s market 


WOMAN ar 


a] vray y a . - . - 
BEAUTY Britain's Leading Beauty and Fashion Magazine 


2). Monthly - Page Rate £150 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE. LONDON, E.C.4 -CEN 8080 
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ITA diseuss plans for big changes in two 


r T ° é ia 
ry companies Third regional reader survey planned 
KEMSLEY-WINNICK POSITION ‘FLI ID : The Institute of Practi- mingham, and the East Lan- 


tioners in Advertising is pub-  cashire conurbation, largely 
. ro +N 17 ‘Dp Khe r lishing further readership centred on Manchester. 
SAYS AUTHORITY SPOKESMAN ion foe 
HERE was considerable speculation this week about the mg Me hey — = surveys were recommended by 
. 7 , 4 evs i a . ing . 

shape the boards of the programme contractors will have undertaken. ne ne p ayeenedbae 

. , “1 sg > surver. caaamed 
taken by the time commercial television starts in September. Tr) developn aoe 


a committee. 
The Independent Television Authority was expected to exclusively f 


pny ; The IPA hope to have all 
approve formally yesterday (Wednesday) the merger of the bate Werks , sa a ut three surveys ready by late 

Norman Collins Company with the concern headed by Val th haps ge Fei Mi be August or early September. 

r - e es idilands conurba- : 

Parnell and Prince Littler. This follows weeks of rumours tion, largely centred on Bir They will be bound separately 

and unconfirmed reports about the future of Associated . owsceee Dut sold together at 10 gns. 

Br i Development Company y Sor Ce oo, 

madcasting Devel > ‘ > = ae : 
ry Smpen Edueation minister A Gil cecfend ausves 
An ITA spokesman said that at yesterday's meeting the ITA were later in the year is at present 
to discuss the Kemsley-Winnick contract This follows rumours ms » - th 
nee epee Sge ~e30 . y 7 2s : 2 spe aks to il \ being considered by the 

Annual general eK the Institute. 

e Co. Ltd.) were not orig IPA will be held . 
nally granted a programme con Square, Wednesday I ‘ | lli 
ractor’s licence by the ITA The annual. dinn MeCann handling 

The ¢ ns group were granted held that vening - 
i licence to provide programmes Dorchester when f¢ Colgate product 

t could be tor London on Saturdays and speakers Ww be Sir Das 


esterdayv's Sundays ind Birn ngh am trom Minister of Educat MicC ann - Erickson Advertising 
bed the Mondays to Fridays Robert Sinclair. Ltd. have been appointed to 


this programme contracting 


‘ work on the development and 
Same rules apply to new medium’ marketing of a new Colgate- 
Palmolive product. It will be 
ning contracto “The sal elementary rules of tising agents by hes S. H. Well the first time the agency has 
the availat station time ay See sing apply to commercial managing director, G handled a Colgate product in 
ould be expected if any company r'V as to any other medium Gillies Ltd. in ‘gomead suc this country. 
fe © agree with the ITA over t reach the optimum of Camaectal T. ed Although still on the “top secret” 
ts contract potential! audience, with the New list the new product will be 
n f ogramme con right sciling Message, at mini- P ar a ae Mieke backed by heavy advertising. 
signed their num economic cost”? Will it ublishec usu Masius and Fergusson Ltd. and 
' Will it promote good- tions, this new wees Clifford Bloxham and Partners 
As a result of the merger, i?" new advertising mé re Ltd, will continue to handle 
Associated Broadcasting Develop- his i balanced advice about by subscription only 40s the remainder of the Colgate- 
ment Co. now becomes Associated imercial TV given to adver- a year, post free Palmolive account. 
Broadcasting Co. Ltd. New 
chairman is believed to be Prince 
Littler, with former head, Norman 
Collins, as deputy chairman. 
Parne Harry Alan 
Lord Duncannon, Sir 
Renwick, and ( oO 
chairman f Pye, have 
ned as directors 
we Littler-Val Parnel 
Incorporated TV Pri 
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ITA plan two more 
stations for 1956 


TRANSMITTERS FOR YORKSHIRE. | a xe *. GS < & a 
SCOTLAND 


After London, Birmingham, and mitter and we have only two 
Lancashire this year, Indepen- wavelengths at the moment. We 
dent Television Authority need three more, if possible. to 
transmitters will probably be give complete coverage.” 
operating in Scotland and He confirmed as “fairly accur- 
Yorkshire in 1956, an ITA ate” the estimate of a total of 
spokesman has announced. The £1,500,000 which the Authority 
Lincolnshire side of the Hum- is asking from its programme 
ber might come within the contractors. While it was too 
range of the Yorkshire trans- early to say how it would be 
mitter. “It might cover split up, it was obvious, he said. 
Grimsby and Scunthorpe. It that the London contractors 
would almost certainly cover Associated Rediffusion on week- 
Hull,” he said. “We would not days and Norman Collins's 
want to miss out on such a aemecinted & icasti ( : 
thickly populated area, and — renee eee 
eh tx wat es ter away pany at week-ends would _ 
across the Humber. have to find at least one-third ene shea yer toe a 

“We have not finally decided on of this sum per year between ' : 


a Site for a Yorkshire trans- them for rent. ! r ert er Mr. Tidy to 
Contractors hire (csc Pr es re-appear 


my . : ; ae : A second Mr. Tidy cam- 
PY equipment tan vroduction ¢ pyigm iy to be launched in Bir-¢ 
, mingham in a drive to keep 

Commercial TV studios hay <e ; pam the city’s streets clear of litter. 

veen opened by B. Charles-Dean ns £3,000 has been earmarked 
jocumentary film producer. They for the drive—a similar sum 
idjoin the Albemarle Stree sintggne as last year when the cam- 
paign was described as “not so 


London, offices he has used for 


1S years. His new compar Newspaper Society’s successful as we might have 


d Pennant Films (Mayta 
Lid he o s mpris fils 
oi Be ang “a 4 fies typesetting agreement » The scheme is again being 
equipment store and script cor An interim agreement has handled by S. D. Toow and 
ence room been reached lhetween the Heath Ltd. Press advertising 

Sono-vision TV projectiot Newspaper Society and the will include 10 in. by three- 
equipment has been installed fo Iypographical Association re- column spaces in the local 
showine 16 mm. films on a 14-in garding the operation of newspapers. Posters will be 
screen with TV operated switches single-office installations of used ynd window bills will be 
Iwo new cameras—725 n poe teletypesetter cquipment = in carried on the interior of Bir- 
6 mm.—tape recording and If morning, evening. and weekly ningham Corporation buses 
mm. strip recording fac ae newspaper offices in England for one month. A short car- 
being offered on hire to advertis and Wales oon film has been produced 
ing agencies not already equippe » and will be shown at 40 city 
for commercial TV llustr y par nd cinemas. 

Associated Rediffusion Lt 
one of the four contractors 
IV Advertising Ltd. are 
the companies at presen isin me ey - ec tne " ampe ind He 


hoped.” 


€200 for radio 


studios 


CELEBRATION DANCE 


Pye adaptors 


Pye Lid. have started making 
adaptors for their 1953 and earlier 
sets. Adaptors for 1953 models 
will be marketed at 64 gns.. exclu 
sive of fitting and aerial adjust 
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BTC revise rates for London 


Transport sites 


‘THOROUGH OVERHAUL’ OF RENTALS: 
FIRST CHANGE FOR 9 YEARS 


} ROM July 1, 1955, new rentals will be introduced for 
advertising on some of the British Transport Commis- 
sion’s London transport bus and railway sites. 
Announcing the new hitherto the only 
H. Brebner. public relations the rent has 
the BTC, stated: “The Demg Or 
r t of the rentals 


rales space tor which 
been different. is 
sught into line with bus 
( < g sites on 
nmission § properties and 
a thoroug! 


BTC. reshuffle 


The nformation department 
which had served the British 
Transpo Commission's docks 
and waterwa\s was 
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Holden's set up 
new PR firm 


in London 
AN Holden A Co 


new 
organisation 


Lid. have 
ind publi 


set up a press 
relations unde th 
rate name of Holden's 

It will operate from the 


Mount 


Press 


ondoen offices im 
Mavytai 
Victor 


nted 


Lewis heen af 
manage editor-in 
The Pres reau 
the press and 
Britain and the Common 


ims t 
me blications 
ncluding radio and com 


television It will itn 


conjunction witt thn 
ompany’s publication 


the production of 
organs, staff Magazines and 
publications for whict 
s are respons ble 


Foste i director of ALN 
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some Wwe 
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mand For 


An appeal by Claude-General 
Neon Lights Ltd., on behalf of 
the Distillers Agency Ltd., re- 
garding the display of an illu- 
minated neon advertisement by 
the Distillers Agency on their 
building at South Queensferry 
has been turned down by the 
Secretary of State for Scotland. 

The proposed sign, he states, “by 
its dominating size and situa- 
tion would be detrimental to 


ng lists 


Anomalies removed 


The overhaul wall not involve a 
lesal ncrease of all rentals 
Rather 

added to re 

ind to draw up 
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supply and cd 
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‘Too dominating’ sign plea fails 


the amenity of the burgh and 
surrounding locality. At the 
same time he suggests that the 
West Lothian County Council 
might discuss the possibility of 
a less spectacular advertise- 
ment. 

Following representations by 
various amenity 
public local inquiry concerning 
the erection of the 126 ft. by 
24 ft. sign, with & ft. letters. 
was held last autumn 
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Car Cards 


CENTRAL BUSES & 
TROLLEYBUSES 


Trolleybus Sides 


£8 


Double Fronts: 


Prov ftis TOs.) 


£39 each (f1 


Lower Rears: 
Bulkheads Over Windows: 
by Il in. (buses 
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COUNTRY BUSES — ee 
Lower Rears: £15 (from £13) 
Bulkheads Over Windows: (1! in 
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pe Pp Thi ra timed to he ; fir in Seotland to carry, fisir nentotk “ more hrand-con 
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£28.000 left by 
Roy Clark 


Roy Clark, advertisement direc- 
tor of the Star and a director of 
the Star Newspaper Co., who 
died last November 2, left 
£28,742 9s. 9d. gross. £22,981 
8s lid. net value. Duty paid 
was £1,572 

He left £100 to his secretary. 
Connie McManus. in apprecia- 
tion of her friendship and de- 
voted services, and the residue to 
his wife absolutely 

Probate has been 
Fdward Chattaway, a 
ind Geoffrey B 
solicitor 

Mr. Clark was 
f the Newspaper Proprietors’ 
Association idvertisement com 
mittee for 1951 to 1952 


rranted to 
journalist. 
Hutchings 


ilso chayrman 


Outdoor Advertising Agents 


. 
Poster audience 
The Outd Adv 
Agents Club | i 
Bowack of Mil Rocklevs 
Lid and Brian t ind 


London Press Ex ing itline 


tising 
A 


hy Mills 
Litd., which 1s to 
May 
Mr. Copland said i 
ing the Wigan and Luto 
carried } 


ssing widely dif 
tics have been 
Results showed that by 
random 
throughout these towns it 
le for a normal poster cam 

paign to provide over 80 per cen! 
of the adult population wit! 


20 or 


taking 
selections ol sites 


was 


1 some 
more opportunities to view 
during the first week the dis 
play. In addition to this the hin 
terland population added con 
siderably to the final audience 
This research, said the speaker 
has produced some very interest 
ing data in the degree of posting 
required in towns of varying sizes 
eg. larger towns need not be 
posted in quite the same pri 
tion to population as smaller 
towns in order to achieve a simi 
lar percentage audience 
For the first time in 
advertising, research into “oppor 
tunities to view” should now be 
comparable with readership 
figures supplied for the press 


Aberdeen 


Members speak 
on ‘My Job’ 


Three 


por 


outdoor 


members of the Pub 
Club of Aberdeen entertained th 
own club when they spoke in th 
‘My Job” series G. Fraser spoke 
on his job as a printer, J. Hains 
worth on organising exhibitions and 
J. Knowles on the problems of a 
retail draper 


AA will hear 
Cyril Lord 


Cyril Lord, the industrialist 
and internationally known tex- 
tile milliner, will speak at the 
Advertising Association’s Con- 
ference at Brighton on Thurs- 
day, May 5 to Sunday, May 8. 

A national advertiser, Mr. 
Lord has always strongly 
advocated the principle of 
producing and marketing 
British goods at the lowest 
possible price. 


Leipzig Spring F: 
increased in size 
yards and the 
77.400 in 1954 

re 


among 
Germany and 
over 1.000 from 3 
addition to Great Britain, 


been 


rl 


p 


Airport ads 


Walter Hill and Co Ltd. ha 


granted the advert 


ghts inside the new London Air 


Ort terminal buildings 


research ‘preview 


Regent Club 
Pleasant market 
research 


i of finding 


ttended 


Prizes 


Goodenough Cup 


yn 


“The use of 
frigeration “ 


Awards—a house adv 


World's 


( 


Press News 
up—an opinion on 
art oO t 
mber 
neral 


Belgium, the Né 
the Scandina 


Oxford 


1955 
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High standard of British 


stands at Leipzig 


by Our Exhibitions Correspondent 


trade relations between East and West meant that the 
held on February 27 to March 9, has considerably 
and scope This year’s Fair covered 307,300 square 


ypen space about 98,000 square yards, compared wit! 


Easing < 


There we 9.620 exhibitors sisted of well-designed and 
1.600 from West colourful stands, and, in general 
West Berlin and the displays were better than 
countries. In most others in the Fair 
India One of the stands that attracted 
rlands, and 1 great deal of attention was that 

countries of the Dominion Export ¢ 
Covering a floor space of 2,000 
square feet, approximately one 
sixth of the size of the entir 
British section, it represented nive 
engineering and electric firms 
Armstrong Whitworth (Meta 
Industries) Ltd Thos. Firth and 
John Brown Ltd Millspaugt 
Ltd.; the Propane Co.; and the 
United Sterling Corporation 

It was designed by Gordo 
Planner, a director ’ 
ham Advertising Agency, and 
cluded a cinema, the only one 
the whole of the Faz Here 

films with 


them 


ure were 
first time 
tion of the 
ere some 70 
epresented 
It con 


dealing 
cll of the firms repre 
on the stand 
Unique film 
Planner told me that 
ne 1s take a 16 
film record of the section with 
GB-Bell and Howell 
vl reetir " j the same type is 
Tille) R ' ) Everest Expedition 
, duction should ach 
tinction of ben 
film to be taker 


Training first, he Curtain 
On the 

fells club 

J re! 


Gordon 
1 


mm 


going to 


camera 


Motor 


:used 


their latest mo 
considerable intere 
ng especially 

order 4 


b the East German 
Minister. Herr Grotewoh 
P. A. Timberlah 
1 for tk 


Friday. 


sma (¢ 


March 11 


branct 


oventry 


Monday. March 14 
ADVERI “ne HRIS 
genera ai 

Fleet Str 

BRIS AN 

counch mecting 
Baldwin Street 


Tuesday. March 15 


1AMA 


Education Centre 
trENT A v 
W. Cow 


' 


BIRMINGHAM PUB y 
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Wednesday. March 16 
HE ay A 


market Street 


Thursday. 


NE 


Newspaper fund's 
£30,000 in 1954 


The Newspaper Press Fur 
distributed a record total 
£29,265 in pensions and grants 
1954. t was reported at 


r ( 


' 


annual meeting last week 
Colonel J J Astor 
elected president 
The Duke Edinburgh ; 


he 1¢ principal guest at 


annual festiva on Ma 


d nner 


PC 566 a 
' eC 
’ ‘ 
‘ 4 | 
’ ‘ 
’ ‘ 
; ’ 
’ ‘ 
; ‘ 
; ’ 
; ‘ 
’ ‘ 
+ ‘ 
‘ ‘ 
a 
ee | 
essing §=fc 
ee - 
PC v 
’ 
| po 
: 
, poster 
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. served in their natural state (wit! 
eo out gin) the Martini Company p 
ripe vided free Martinis to those preser 
Survey at the Regent Club’s recent socia P 
towns night More than 100 men \ 
va W,000 to 7 ! 
Mmm for the most ridiculou - 
entry in the club's “contempora - 
hae os * creauion exhibition were awarded 
a | to A Fuhrmann the Hedley 
Byrn Trio and J. Ferguson = 
Subjects for this year's cups ¢ 
peuuions ar he Higham Cup t 1 
. tand of tt tandar 
essay on Th fu ure and c ff \ y > id ue 
market research and media plar cis 
ning zency practice ’ 
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i's Pre New id Prim 
Lees ment f hat he and bers of th 7 
the Saward company's money 
7 | whether h spen n i nicht be het Britis 
: ons in Sep pent on sak ng Lat on 1 
d ia) for th his k led his remark Intert mal T ¢, Was present 
g yr the advertis wuld be a ion widely by in the section during the wh 
_ ing ag relauers per xd of the Fair » advise bot 
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ae East-West trade were better this 
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1 Party of overseas 
scheme visited F. ( 


hy G. Tringham 


students touring the country 
Pritchard, Wood & Partners Ltd 
director, and H. P. B. Deschampsneufs 


under a British Council 
They were welcomed 
head of the over- 


seas department, and toured the agency with Mr. Deschampsneufs and 

S. Lyle-Smythe (public relations) Picture shows Ueft to right) My 

Deschampsneufs, Miss C. Lim (Malaya), who is studying design, Mrs 

D. Purser (British Council); H. M. Kheir-el-Din (Egypt); P. Roy Undia) 
and 1, Shapiro (USA), students of advertising 


Birmingham 
winners of 
Co-op trophy 


Birmingham Co-op has won 
the challenge trophy awarded to 
the Co-operative Society sub- 
mitting the best group of entries 
in the Co-operative Union's annual 
advertising competition. 70 So- 
cieties entered the competition, 
in seven 


submitting 615 entries 
classes 

Birmingham was awarded diplo- 
mas in two classes 


booklets and 
handbills 
was highly 
commended 
for another 
folder and 
two posters, 
and com- 
mended for 
a club card 
and two 
showcards 
The Society 
, won the tro- 
phy in 1950, 
the first year 
Tap: it pre- 
ci sented 
The judges reported that the 
“work of the Birmingham Society, 
always of a high standard, has 
this year just that extra 
sparkle needed to lift them clearly 
into the leading position.” Pub- 
licity manager of the Birmingham 
Co-op is V. J. Tapp, who joined 
the Society's publicity department 
eight years ago as layout artist 
and production assistant He 
was appointed manager in 1953 
Royal Arsenal Co-op, winner 
of the trophy in the two previous 
has six of its entries figur- 
ing in the this year 
London, Guildford and Lancaster 
Co-ops each have four mentions 
The judges noted improved 
standards in the classes for book- 
lets and catalogues, handbills and 
folders, posters. showcards of the 
Masseeley type and balance 
sheets The posters entered by 
the larger societies were particu 
larly impressive 


was 


LE | 


shown 


ears 


results 


New press for 
‘Morecambe 
Visitor’ 


The installation of a new 
Cossar Double Press and the 
completion of a development 
plan costing £27,587 was cele 
brated by the Morecambe and 
Heysham Visitor last week 

A commemoration issue with 


16 pages was published to mark 
the completion of the scheme 
which over the last five years has 
involved the installation of the 
latest printing machinery to make 
what is claimed to be one of the 
“most modern and efficient print 
ing works in the north west.” 
The company state that not 
only are they able to produce a 
provincial weekly newspaper but 
“everything in printing from a 
visiting card to a fine art multi 
colour brochure This has been 
achieved without any outside 
financial aid, but within the 
framework of the old-established 
Morecambe Press Ltd.—a family 


concern in its third generation.” 

The new press was set in 
motion by County Alderman Sir 
Alfred Bates, a solicitor, and 


vice-chairman of the Lancashire 
County Council and chairman of 


the Standing Joint Committee 


A folder issued with the com 
memoration number states that 
the paper's latest ABC figure of 


21.862 has been attained “not by 
gift schemes 
but by 
paper. 


insurances or stunts 
merit as the town’s news 


‘Why and where’ 
of exports 
Latest of the publications 
issued by W. S Crawford, Ltd., 
dealing with important problems 
of business and trade. ts a bro 
chure, The Why-and-where of 
Exports, which concerns the post- 
war development of world trade 
After giving the background to 
the present situation, it discusses 
the dollar problem, the sterling 
area, and Britain's trade 
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Comparisons with 1939 


times present figure 


Curious to see how advertising space taken by the big London 
stores to advertise their January sales this year compared with 1939, 
Leonard Cohen, managing director of Henry's Stores Ltd., Manchester, 
turned up the “Sunday Times” for the beginning of January, 1939. 


“1 knew I should find that the 


space used in 1939 was greater 
than 1955, but I did not expect 
that the difference would be as 
great as I discovered it to be,” 
Mr. Cohen told the Brit Insti 
tute of Management ( ence 
at Eastbourne last Frida 

“I measured space tah by 
several of the big Lond tores 
to advertise sales in January 
1939 One store had tour 
column advertisement d the 
column then was wide: in the 
column width to-day, running the 
full length of the paper © that 


they used 92 column inches 
“The same store this year had 

a S54 in. double-colum ad 

1! column inches So, m 1939 

its January sale advertisement 

was more then eight times as 

much as to-day, and | sa 


typical example.’ 


Stores decline 


Mr. Cohen contended t the 
advertisements of the idon 
stores before the war wi ially 
more than four times as it as 
to-day He continued one 
time store advertising the 
dominant feature of 1 per 
advertising. It is so 1 ger 
Not only are we taking uch 
less space than in 1939 the 
proportion of space wh are 
taking now compared w ther 
industries is, I suggest less 
Perhaps it is One reasor tne 
clothing departments tr ticu 
lar of the department ‘ are 
getting a smalier proy n of 


This display carton has been pro 
duced by S. C. Peacock I as 
oy the point of ale material for 
Siandard Brands Lid. new 
Royal Instant Pudding 


part 


anal 
product 


(See Current Advertising, page 624) 


the consumers’ expenditure than 
formerly.” 

In his opening address to the 
conference, the Rt. Hon. Sir 
William Mabane emphasised that 
the retail trade still had to sell 
tself to the public In this con 
nection the Census of Distribu 
tion was a good thing: but the 
trade had to put over to the 
public the fact that it was raising 
standards of living by reducing 
distribution costs 

The question of general publi 

ty arose during an informal 
Delegates felt that 
efforts should be made to 
raise the status of the retail trade 


discussion 


some 


and thus attract more recruits 
especially for management posts 
P. Gamble Uohn Lewis and 


Co., Leeds) drew attention to the 
recent full-page advertisement for 
John Lewis in the Manchester 
Guardian—one of a series of 
“recruiting advertisements He 
referred to it as “the only adver 
tisement which has ever described 
a department store's business 
Another speaker suggested a 
co-operative publicity campaign 
on similar lines by six small or 
medium-sized firms 


A paper on Management and 
Self-Service was read by H 
Wicker, deputy general manager 


and food trades manager, London 


Co-operative Society Lid 
(See Comment, page 574) 


Standard sponsor 


boxing finals 


Standard 
boxing 


The Evening 


sored the 


spon 
finals of the 


London Federation of Boys’ 
Clubs, held at the Royal Albert 
Hall on Monday evening They 


also presented an inter-club chal 
lenge trophy, which was won by 
the Bradfield Club of Peckham 


The Hon. Max Aitken, vice 
chairman of Beaverbrook News 
papers, who made the presenta 
tion, heard the guest of honour 
for the evening, Lt.-Gen. Lord 
Freyberg, V.C., thank the Evening 
Standard for the “generous help 


they have given the Federation by 
sponsoring the finals.” 


Agency's play 


The dramatic section of G 
Street and Co., Ltd., are perform 
ing J B. Priestley’s comedy 

When We are Married” at the 
Rudolph Steiner Hall Baker 
Street, London, on Thursday and 
Friday, March 17 and 18 The 
agency's ITV director John Fitz 
gcrald, is producing the play for 


the fourth time in his career 
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About 


New group ad 


inanager at AP 


W. N. Roberts, one of tt rut 
ad cr sCcTVIC mat Zer he 
\malgamated Pres Lid rm e 
at the end wf May 4. W. Burnett, 
firector 
app ted 
1. J. Phillips 
fr i 
Mr. P 
he 
caree 
Mat ‘ 
r 
l 
* 
An 
k 
ni f At 
bss j mh 
MC ! i M 
Pr ‘ 
if ( ( ’ 
1» 
* * * 
( I Barton, ’ if 
j 
Vv af 
{ 
’ 4 M 
4 I i the Lei Vl 
19 ar wa Tee ! 1" 
R hrector in 27. Wt Ver 
non Hewitt dispos« ot t 
‘ ri h Lei ‘ M. 
ind he pap to Associated 
Newspapers Lid. Mr B Wa 
44 I) gh ? l este 
Vv "7 las ‘ n 60,000) 
rula y 
ho) uw 
7 * * 


tric Harold Laderwood bh 
yf r ity 


ppomted director of 5 


ons for the t dé Kis 
Atome Energy Authority H 
tormerty director of r I 


granhic division sof h ( 
Office of Information. (See 
Personal, page 620.) 

- . . 


W. A. Slow, director of Marshal 
ind = Snelgrove has been elected 
chairman of the publicity com 
mittee of the Sik Centre th 
organisation 
motion and 
ndustry 


Mainly 


responsib! for pro 


publicity of the silk 


Peter G. Ryan and W. R. (Peter) 


Smith have joined the copy div ) 
Napper. Stinton. Wooll Lid 

I will work im clos lab 
on with he agency s Troup a 
j " Norman Swift’ and J 
Latto. 

Mr Rva pent ig! yeu will 
( les F. Higham. Ltd. Mr. Se 

) from Willings’ Press § 


* * * 
Jim Danckwerts, 4 grou; f 
{ with Foote. Cone & Beld 
Lid has been C 
utive th week to work 


ction of W. A. ¢ 


appointed 


} or in charge of thes ICCO 
M Danck werts ‘ CB 
Y. 
* * * 
Antony Hunt has resigned 
j hip of House & Garden. w 
rr 


March 25 Mr. H 
‘ ™ succ ded n 
Middleton, formerly 

: ire Post and executiv ed 


Li pu r critic ot Ti} 
Spectator ind a memb of 
incil of the Society of Indu 
\ 
* * * 
Richard H. Bentley 
rcular Distributors | 
i ~ Sinc 1936 he h ' 
ry Newnes arting with " 
und magazin For f i 
‘ orthert d ’ Y 
f Newn rt ip j 
ung to London, was adv 
, g f True Magacir 
* * * 
ynall & Parkes Lid. of M 


ster ha appointed EF. G. 
hedge yh new post of publi 
thic H moves fron 


Road Services. London wher t 
‘ m charge of publicity nd ed 
ot i 22.000 circulation if 
il 
7 . * 


( ooper, 


Reginald 8S. Hinder (prety on tf 
mation officer hn Gra ( " 
presided a he Press Club ladies 
mignhi when he princtpa faaer 
were Lord Mancroft on/ Dame 


Vera Laughton Mathews. 
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A good product gets the right audience in The Listener 


AU Bnqwarves 


AVERAGE WEEKLY NET SALE 1954—137,826 


» Head ef Advertisement Dept., B.B.C. Publicasions, Broadcasting House, Portland Place, London, Wl 
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Find the link 


There's a very strong link tween this 

young family and millions of others all over 

Britain. They all read the Daily Mirror. Accord- 

ing to the I.I.P.A. Survey, the Daily Mirror can 

claim amongst its readers 39°,, of all adults with a T.V. 

set in their household. The Survey also showed that a 

tremendously high percentage of other costly products 

are to be found in Daily Mirror homes. For example 
of all adults with a refrigerator in their household; 

2 of all adults with a car in their household and 25°, 

of all adults with a washing machine in their household 

read the Daily Mirror. 


With the biggest daily net sale on earth (it exceeds 
4} million) the Daily Mirror has the lowest square inch 
yer thousand rate of all national dailies. Without 


question the Daily Mirror is the world’s greatest mass ; bivvest dail, 
market medium 


sale on earth 
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No change in newsprint rationing period 


There is no change in the news- 
print rationing period for the 
12 weeks beginning March 6. 
There is to be no reduction in 


1955 EXAMINATIONS 


373 enter for 


AA diploma 


The Advertising Association 
and the Institute of Practitioners 
in Advertising have both an- 
nounced further details of their 
1955 examinations, which will be 
held in May and April respec- 
tively. 

The list of entrants for the 
AA's diploma examinations this 
year closed on March } I 
hundred and sevent 
students have entered f 
examinations, against 335 
for the examinations last 


The examinations ‘ 
will be held from Tuesd 
Friday, May 17 to 20 Div 


A and C will be exar ( 
Tuesday and Wednesday. VM 
and 18, and divisions B and D on 
Thursday and Frida May iy 
and 20 

Prov 1S {< j it ’ ike 
the exa ation 
centres the [ 1K j 
have been mad Aberd B 
ming B ( 
Glasgow, Leeds, Leicest Liv 
por I ym, Manchest New 
cas N wich Nottir 
Sheft! J Wolvertor 

S f » four yther 
coun will be taking the 
exXar { ns Cevion ] land 
India and South Africa In India 
there will be two centres, Bomba 
and New Delhi These centres 
are all at recognised col s, and 
as in the United Kingdom the 


students will be under approved 
invigilation 

The closing date for the IPA’‘s 
examinations has been extended 
until! March 31, to allow for 
unsuccessful candidates for 
entrance by interview to the new 
associate membership to ent 

The examinations will be held 
on Tuesday and Wednesd 
April 19 and 20 in London, and 
probably Birmingham, Glasgow, 
Dublin, Manchester § and 


other centre yet to be announced 

The examinations will be held 
for all three memberships of the 
IPA, intermediate (three papers) 
final (three papers), and asspciate 
or specialist (one general paper 
and two specialist papers) 


BRISTOL BRITANNIA . 


permitted paging in respect of 
non-publication on Good Fri- 
day. 


In a letter to publishers giving 
details of the new period, F. P. 
Bishop, chairman, Newsprint 
Rationing C« ittee, confirms 
that the committee has put be- 
fore the President of the Board 
of Trade proposals about the 
length of the next rationing 
period and the number of 
pages to be authorised. 


Newspapers will be informed as 
soon as possible if, as a result 
of these proposals, there is to 
be any variation in the present 
Statutory Order. 


PROs may join union 


The Public Relations Institute 
of Ireland is to consider at its 
next general meeting the question 
of affiliation to the Professional 
and Salaried Workers’ Associa 
tion Other matters for con 
sideration are liaison with 
journalistic organisations and a 
proposed register of members 


IAMA speaker 

Director-general of the Adver 
tising Association, | I Room, 
will address the Incorporated Ad 
sing Managers’ Association 

“xt Tuesday. He will be accom 
panied by D. W. Last. informa 

yn Officer, who will answer 
questions. 


IPA admit another 89 to 


Several corporate membershi ip 
changes were made at the Cour 
meeting of the Institute of Prec 
titioners in Advertising last week 

Austin Knight Ltd, A. H 
Knowles Ltd. and Reid Walker 
Advertising Ltd., were transferred 
from registered practitioners to 
incorporated practitioners 

Crane Publicity Ltd. S. T 
Garland Advertising Service Ltd 
and Stephens Advertising Service 
Ltd. were admitted as registered 
practitioners 

In addition 89 associate or 
specialist members were ad- 
mitted 

A. C. E. Adams (S. H. Benson 
Lid.) 4; J. H. Addison (7 B 
Browne Ltd.), A (subject to exp 
ne 64 years): F R Aspinall! 
(Mather & Crowther Ltd.), A; Mis 
F. Babington (J. Walter Thompson 
Co., Ltd), F; A. L. J. Baker Gohn 
lant & Partners Ltd). A: H. I 
Ball (D. J. Keymer & Co., Ltd.) A 
K Ballard (S. H Benson Ltd.) 
A; F. W. Bannister (Masius & Fer 
gusson Ltd.) G; H.G Bates (‘S. H 
Benson Ltd.), I; Mrs. D. M. K 
Bird (G. S. Royds Ltd.), F 

E. H. Bird (Lambe & Robinson 
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the representatives of Argus Press was held 


t Whitehall Cou | lon, last week Directors and editorial executives 
of the n r lic [ lished by the company were present 
Pictured ’ to right) | R. Lewis (managing director) 
1. H. Mclsaa 4 nent director), H. Powell (acting circulation 

manage? H. J. C. Rowe (director of publications). 


Electrical 
pens on 
for five 
ipported 
Br Electricity 
ind leading 
organisa of the 
and by the 
1g Elec- 


year it acted a 
record number of <hibitors 
from all pa sh Isles 
It will occup area of 


ver a Quarter o! n square 


feet 


td.). A: D " Nevin D 
Hirst (Advertis A (sub 
ct to ag 4 7 ) l 
Bishop (S. H. B d.). F 

H. R. Bicks! I 
Ltd.), A: I 1 ‘ 
f isson | B 
(S. H. Bens I Brad 
(Charles B Ltd.) A 
E- & 2 & | 
gusson Ltd.) ( 
(London P d.), I 
E. < ord-1 Turn 
& f I 
H. L. ¢ Ww. \ s & 
( Lid DD: M G M. Crack 
iP & ) 
Lid.) Ff I (London 
Press Exct I ace 
Davill (Tec Ady 
tising Ager I 3 T. Davy 
(Foote, ¢ x | d) G 
F. Dot vil x 
Ltd.) I A R. I Col n 
P \ H. f 
J Hadd & ¢ Ltd.) H 
{ G. E. Er Ww. Ss. ¢ " d 
Ltd I x G. S. Royd 
Ltd.). J ¢ t 4h y ) 
A. D. I ( Lid.), G 
R. | I I NX 
Ad Ag Ltd A 
R. V. Fos F. ¢ P 1. Wood 
& P ers I ) A; E. A. Fosdik 


s will break show record 


The Exhibition has more than 
doubled its size in two years and 
now covers an area 12 times 
greater than its first venture held 
three years ago. 

The official opening ceremony 
is to be performed at 12 noon on 
luesday, by the Rt. Hon. Lord 
Citrine, chairman of the British 
Electricity Authority 

Public relations officers for the 
Exhibition are I H Radford 
Lid. L. L. Emmett, of the Asso 
ciation of Supervising Electrical 
Engineers, will also be in atten 
dance as technical press officer 


associate membership 


(Saward, Baker & Co., Lid.), A 


c & Asso $ 
Ltd A; A. E. Po (Gra x 
( Ltd.) \ J. D. Gard 
M & wth I ) G 
D. O. Gardr (Stuart Ad sing 
Ag Ltd \ H. Gormar 


Lid.) I I CG Griffiths (Lambe & 
n : jenr 


Rob Ltd.) \ H. Henry 
i(McCa I kson Adve g Ltd.), 
H ( W H J Walter 
I ¢ Lid.), | D. J. G 
H » (P. A. Me es (Edis 


td). A: L. A. Judd (Walter Judd 
td.), D; C. J. H. Kelley (Gordon 
@ Continued on page 572 


... allied to the West Country 


the West 


Head Office: SILVER STREET and BROADMEAD, BRISTOL 


sreisto. EVENING POST 


More than 135,000 copies sold daily —Largest circulation in 


Leadon Office: 85 FLEET STREET, E.C.4 
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tf ( Pritchard, Wood & Partners 
Ltd.), A: Miss H. Hiscox (1 he 
; & Robinson Ltd.), F; E. W. Hobbs 
; (S. H. Benson Ltd.), A; R. V. 
Holvhead (McCann-Erickson Adver- 
: tising Ltd.) F I A. Horn (1 
Booth Waddicor & Partners Ltd.), A 
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TV will bri litical = 
Quaker Oats look will bring politica 
*e 6 ] ° * 6 
« T ‘ T > 
for new faces advertising ‘revolution “eo 
An extensive advertising : : : = 5 . y 
campaign will be launched Television as a medium for publicity will prove as revolutionary in 
shortly by Quaker Oats in a the sphere of politics as the invention of printing proved to be in the 
search for children to feature progress of the democratic way of life. This forecast was made by 
on packs for Corn Flakes and John Rodgers MP, a director of the J. Walter Thompson Co., Ltd.. 
Wheat Munchies. when he spoke at a meeting of the Incorporated Advertising Managers’ 
Parents will be asked to I d “— | Association last week. 
submit photographs of their oceal zoo Ss driv © ' “TV is the 1 st compelling This new numbering unit attachmer 
children for an entirely new e ’ ‘ |} and potent medium for the com- rite heen introdu al Be Rotaprint 
series of heads on the packs. in South Africa munication of ideas that the Lid. It can be fitted to Rotaprint 
In order to dramatise the A “Buy South African” cam- | world has ever experienced. The R.30 and R.30/90 models I} 
scheme visually, the back of paign is being launched in South | effect commercially and politi numbering can be done at the sar 
each of the new packs shows a Africa. It is being sponsored by | cally 1s likely to be jynam c and ime as the normal run printing u 
white silhouette of a photo- Die Afrikaanse Handelsinstituut revolutionar I leclared to §,200 numbers per hour 
graph of a child's head to re- the Association of Chambers otf Shortly the potential audience @ Continued from page $7 
mind parents that their child Commerce of South Africa, and reached by television would be ontinued pag 
can be featured on a pack. the Federated Chamber of Indus hetween 20 and 25 million people ° ° 
The scheme has _ been tries. At present two-thirds of set IPA 8 neu list 
handled jointly by Quaker The Prime Minister opened the ewners earned sthan £650 a , li fl 
Oats and their agents Erwin campaign at a dinner in Cape year, and TV audience in Tory if waitists 
Wasey and Co., Ltd. and de- Town last week The slogan to be m irginal it ciaust seats was 0. spec l ‘ 
signed by F. H. K. Henrion, used is “Buy South African in the propor 13:8:27. he & Gotch Advert ng I td.) ij A. 1 
the agency's director of visual you're a shareholder.” Radio and revealed nme : "L. Bs ' "eC nes “ { 
planning. the press are supporting the The fundan lifference be- { id , A: G. I "La k (Lambe & 
scheme tween politic f commercial Rob ym Ltd.). B: Mrs. E. I 
propaganda » ning. He ex Leech (F. C. Pritchard, Wood & 
RANK TIE UP WITH CAR F R plained: “Ii advertising Partners Ltd.). 
l M 1 beer then is to induce Ww H Lewis (J Walter Thon Pp 
( d.). | H. Litterick 


D. I Madell (London Press Fx 
chang Lid.) I Ww 4. Mann 


— = ‘: as many mer omen to go or Li 
7 Ney ® ’ F sho for 
| i omen 10 $9 Sohn “Haddon ¢ 


and ask for eer in prefer 


ence to that petitor. But) (Gordon & Gotch Advertising Ltd.) 
WHE POMLCS rent. People A: F. Monkman (Colman. Prent 
can only ‘t litical party & Varley Ltd.) F: G. R. Mumford 
in norma every five (Napper. Stinton, Woolley Ltd.). A 
vears R D. Old (Oecelnchs Advertising 
poss b to age. 34 7/12 
Therefore political publi Lid.), A (subject g 12 
cit¥ must it - P >? yea ind xperienc 6 years) 
Cit , 1U 1 to come to H.J Pet (Cecil D. Notley Adver 
: B Cones 0 lay. This is  tising Lid.) 1: H. Pollard (Frederich 
. the factor elermines all Aldridge Lid), A: F. W. Rew 
activity. This so the acid test (London Press Exchange Ltd.), H 
of success : A. Rodwell (Technical Advertis 
ng Service), I G. W.H ge 
Increase auring war aa ) w ae ! “H C Ad c 
¢ Discussing ect of com ising Co., Ltd). I A. G. Salt 
: mercial adve 1 relation to . (Outdoor Advertising Services Ltd.) 
politics he 1 1 that the war G: J. A. Saltmarsh (Erwin Wasey 
3 ’ ; meee : = ekadl & Co., Ltd), H: A. M. Schofield 
iat SO00C wr is to be presented as prize for a contest linked with the rae gg ' = 7 oo (Alf “a B es & Son. Ltd.) nN M . 
film The Baretoot (¢ The contest, which is to end in April, crament advert e Since the ” oot r tt 
sage G. Scott-Turn (Scott-Turt & 
iw alread uttracte isan f entries The rect answer had war there ha n the “social Associates Ltd.) | Miss FE. M 
wiready been ch sen when the three judges—4 to r.) racing driver Roy uplift” type paign such as Shaw (Lambe & Robinson Ltd.). | 
Salvadori, Dr. F. Pr re r and manager of Fiat (England) Litd., diphtheria iSation, and F. J. Spencer (G. S. Royds Ltd) 
n News Chror ring wrespondent Charles F othergill 7 anti-litter d 5 I R. M. Stanley (W. S. Crawford 
ne of those «¢ he fir re After choosing the rrect answer “D.. . , Ltd.). J 
‘ he judges saw it er ed in an envelope and sealed with wax. It was then si we P yon r advertis ng Ww Stern (Math & Crowth 
ckhed in a safe, not ¢ opened until after the contest. cecnmiques can now be ap=lied to Ltd.). A: J. S. Swaab (Foote, Con 
( 7” areas and improving .ocial & Belding Ltd.). J: G. W. The 
. : = andards or habits = , { 
sive the facts, trade papers told “qyy%;,cr Ribs. he said. | bald (Saward, Baker & Co. Lid) 
; : : ny € was ere sO muc hornton { amp < 
E. E. Walker. publicity man free, numbers paid for by sub- criticism of ivertising in the Robinson Ltd), A; C. J. E. Tip 
ager, Metropolitan-Vickers Elec scription and numbers bought at Commons, at least from the ing (T. B. Browne Ltd.), G (sub 
trical Co., Ltd... and chairman of bookstalls ; classification of Labour benches Mr. Rodgers 1 a OF urs); G. B 
the Incorporated Society of readers, e.g. Government and Said this could be put down to ee ¢ % a: | wa iS 
British Advertisers’ trade, tech- local government officials, grades ‘@MOrance and prejudice. The iT B. B = d)1; AJ Ww 
il » mmittee | t ~ ‘ : 
— Re Vigilance committee of technicians, classification of Socialis $s believed. quite rightly grove (Alfred Bates & Son, Lid 
th . ty oO . Yat m tit : a 
“wie Poon Society's Scottish section industries and trade; territorial '4' SOMPpetitive advertising was A: and B. S. Young (Lege 
last week that trade papers should 


distribution by areas in Great the “king-pin™ of the free-enter- Nicholson & Partners ane . ‘ 


give their advertisers as m rise system t \ al vht ¢ N vy to the iicg 
information about Ai cwongeae Britain, distribution by countries or oe se the pauesd = = pnd 4 " ; a B—copy , D—financ 
possible in the Commonwealth and foreign _ nationalised ind trite tone el re d sing; E—films, radio d 
It was in their own interests to markets ; and editorial sources— money was expended on what rv; F—grem media; G—omdco 
tell advertisers their circulation, details of the means by which they called “wasteful competi- ‘mate on H : “7 - — - 
including numbers distributed their news items were obtained tion.” ri satin g: J—overs - sdvertis ng is 


fe FRANK L. CRANE 
Z 69, Fleet Street, E.C. 4. CENtral 281! 
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Introduce the name 


Get it known 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


JON POSTER ADVERTISING ASSOCIATION LTD 
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STILL NOT 
ENOUGH 


Not enough is being spent on ad- 
vertising in Britain. 

J. B. Nicholas said it, loud and 
clear, at a gathering of Mid- 
lands industrialists organised 
by the Advertising Association 
last winter. 

Since then, bigger - than - ever 
figures have been announced 
for expenditure on press adver- 


OMMENT ri 


Talking Points 
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rpet makers who brush customers 
off may lose sales 


O sell a carpet is one thing 
To maintain the goodwill 
of the customer and enrol him 
aS a talking testimonial to its 
soft tread and hard-wearing 
qualities is another. 
Carpets are selling well to-day 
compared with pre-war. But not 
so well that any manufacturer 


everyone “p 
gift for eac! 
riginal cast bum of 
Pajama Game 


final curtain to the “world 
renowned” restaurant, with a 
midnight snack rved en route 

And irf souvenirs for 


idded special 
‘le of the 
‘The 
the ladies 


e anc ls too; and for 


they like to watch the trains. 
Result: Turnover up 340 per 


cent 


FROTH BLOWING 


NCOURAGING note from 
north of the border 
Although Troon (Ayrshire) 
town council object to a beer 
mug advertising sign at a local 
public house, they have been told 
there is nothing they can do 


} 


. : . . cach nerscor , about it 
; ; - eac TS of pajamas 
tising, and the oye S$ can afford to give purchasers the i¢ _ . The county planning officer in 
» ‘ s = ; i v4 } c tc . a ' 
sometimes given that the quan impolite brush-off <- . a report states that the planning 
tity of advertising is reaching ng) as seer he Pajama : 


a At least one maker, however authority has no jurisdiction over 
the limit. a; os "7, G ; 


‘ tomer when = the contents of an advertising 
. rT : i i c 4 4 re 

In fact nothing could be further > oe eo Who said ¢ iS no new sheep bee » he thinks 
ttie the right kind of PR F Pom . sign, and the beer mug, he thinks, 
from the truth. The develop- ; Wa) selling eatre Or ; : ‘ ; 
Bs - 4 treatment—or applied psvch« , J 4 , does indicate the contents of the 

ment of advertising in this : a } i R he what was > selling? advertisement 

. . — logy. ) ike—micht . c rtiser it 

country is only just beginning. a ae §6RaVE 


soothed a ruffled temper 


Space slashed a Mr. X bought what his wife 


And as the design is a good 
replica, he doubts if there can be 


ON THE TRACK 


2p NY . there re a pr aa = 
Specific evidence of the volume thought was a nice carpet. About Ae bee) “ fer any criticism on that ground 
- veare late =a - “eggs gimmick sting snmac 
of advertising to-day compared two years later one patch, not hae onl , P l 
with pre-war was produced by n i heavy trodden part, ; = : OSTSCRIPT 
’ for , urTr yf > 
a speaker at the British Insti- aPr eared He complained t “ - As urnai Ol N these days when ethics and 
tute of Management Confer- the retailer, who referred him to th 1a t tering public relations are all the 
ence last week-end the manufacturer equipment Case OF a talk, it is surprising to find that 
» : t Da t t nirmbher vert y aceNCie 
The managing director of a Man- Then he complained to the “*#** 04 as pul its t number of advertising agencies 
chester store produced some manufacturer, who referred him —— ” still manage to incorporate so 
simple but interesting facts and to the retailer a c chen tasty many editors 
; figures relating to advertising The manufacturer did a little GCisnes a r-inch high [rade press editors especially 


by big London stores. more than the local store, how 
Leonard Cohen sald: “The ad- ever He sent along a hooklet 
vertisements of the London entitled How to Choose and Care 


£ amuinia- are complaining of receiving 
requesting editorial pub- 
licity and addressed to the adver 


letter 
ietters 


1 ' 
UTS OU OT 


: "| > ant > °r ‘ > - > 
stores before the war were = for Carpets, with the advice that ‘ tunnel in tisement department to be passed 
usually not less than four times certain marked passages should the w ilong the on 

a as great as to-day.” be noted ‘ counter, st oo the In some cases they are signed 
i , . » ns . “ appropriat When un by the space buyers; in others 
- It is, of course, true that the cost For example The better the ht it Es "b ‘‘ y m. 9 “ - le B,- 

os of advertising has increased in grade—the longer the wear.” loade runs bac just by fedia Department 

4) 16 years. But Mr. Cohen had to the kite And then they ask for free 
* Says the dissatisfied customer 


% - 
7 a thought provoking answer to 
4 that, too. 


. . . costs doubled 


He said: “If we compare our ad- , oe 
vertising cost percentages for ought it. 
1939 and 1955, on the basis of Now he needs another carpet 
money spent on advertising to And he will insist on a different 
money value of sales, and find make 
that we are spending roughly 
half to-day of what we spent 16 


Business ere because cuttings to be sent! 


TO-MORROWS TOPICS 


@ A method for recording colour 
television on tape is being per- 
fected in America. It will be 
ready for commercial use in 18 
months. 


“In other: words, they are telling 
me the carpet they sold me was 
cheap and not likely to last long 
No one told me that when I 


@ Airlines will launch heavy cam 
paigns next month in a renewed 
effort to capture a bigger per- 
centage of the tourist traffic to 
the Continent this summer 
Cheaper night flights will be 


*“PAJAMA’ STRINGS 


years ago, we have nothing to “ EW idea” in entertair © Edinbure! , ;, P among the concessions offered. 
congratulate ourselves on, be- pt ment across the Atlantic I inDurgh town council are to 
3 cause we are getting only one tics up coach tours with theatre be asked to proposals @ Waterman Pens will soon be 
; quarter of the space for our ex- visits to see the musical comedy for the i sation ol introducing a new type of 
7 penditure. The real cost of ad- hit “The Pajama Game.” Ww haba ey Market, the biggest fountain pen which is refilled 
no orti » i ice »ae*? exnidoition cer the city. i rti ‘ P 
‘ mm Come is twice as great. Advertised in large spaces, this © city By inserting a transparent 
: , — = lamenting the ,;.. up provides something new in plastic cartridge containing 
ecline o 


department store 
advertising. “\o longer a domi- 
nant feature of press advertis- 
ing.” But his arguments could Look at the itinerary 
be applied also to other adver- Depart 3.45 p.m. prompt from 
tisers. 1 “world renowned” restaurant in 
The fact is that only a tiny pro- ‘'reamlined luxury coaches. Full 


@ Plans are now being made for 
another Advertising Film Festi- 
val to be held in the autumn @A drive to sell more German 
under the auspices of Interna- hock in Britain will begin soon 
tional Screen Advertising Ser- with press advertising and PR. 
vices. It will be staged “some- 
where where the sun shines.” 


captive audiences (or should we real ink. 


say handcuffed consumers?) 


@ Plans to boost milk sales in 
Scotland include an idea to or- 


portion of the national income COurse beefsteak dinner at “world 
is being spent on advertising. 
Yet the countries which spend 
most are those which enjoy the 


famous” restaurant in Westport 
Conn. Then the theatre at New- 
haven 


This year’s Festival mag in- 
clude a section for advertising 


ganise its distribution in fac- 
tories on lines similar to the 
school milk scheme. 


films made for use on commer- etd ™ 
cial television ROL ND TABLE 


DISPLAY SILKSECREENPEXHIBITIONS © PERS PEX 


MERCURY DISPLAYS 70 


EASTWOOD STREETS W-I6 
CASTING e MODELLING 


highest standards of living. Return immediately after the 


METALWORK e® PLASTER 
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House “/ House 


a nation-wide advertising medium of growing importance 


House-to-House distribution of samples, circulars, coupons 
or catalogues is a medium on its own—and one that is 
growing in importance. More and more advertisers are 
coming to realize that distribution can give a telling per- 
sonal touch to a sales campaign. It can place the product 
in the hands of the householder, or drop an attractive, 
persuasive leaflet into the letterbox. It can cover selected 
areas at chosen times, or every town in the country simul- 
taneously. Whichever way this flexible system is used, it 
is cheap, quick and effective. 


We are proud of our list of regular clients. They are among 
the biggest advertisers in this country and they have found 
house-to-house distribution a thoroughly reliable and 
successful medium. Their trust in our organization is our 
finest testimonial. If any other is needed, we think it is 
best provided by proof of the time and trouble we have 
spent in making our distribution service almost 100°, 
effective. 


Supervision of field staff is, we believe, the basis of our 
efficiency. Our distributors w 
women resident in the area the 
time supervisor. Over every ter 
over him a chief inspector 

research staff make regular ir 


rk in teams made up of four 
operate in, and one full- 
eams there is an inspector; 
As a final check, our own 
ections 


Up-to-date maps ensure that distribution is accurately 
planned and that teams can go to work quickly and 
effectively. Our maps cover «¢ town in the country 
Information about new housing estates, etc., is sent to us 
by our team workers and enables us to keep our maps 
up-to-date in every detail. Copies of maps are sent to 
clients, team supervisors and inspectors. 


ery 


Costs of house-to-house distribution are remarkably low, 
averaging in bulk, £40 per 11,000 distribution. This is 
considerably cheaper than postal charges on the same 
number of samples or circulars 


System of distribution 
possible to exclude cert 
houses with garages, t 
nation-wide distributic 

a time. Distrib 
but varies slightly 


u10N 3 


acco! 


The following 
carried 


how flexible the system is 


are actu 


out by us during 19 


A large detergent sample 
holder in every towr 


of four weeks. The 
2,000 tons. It involve 
500 vehicles. Over ar 


balance being straight 
uted in four weeks wa 


A breakfast cereal in th 
together was distributed 
by area, in conjunctior 


A large multiple store orge 
catalogue to nearly 1 ,000,(% 


in the vicinity of each br 


An oil company specified 
to householders with garage 


A food product sample, 1 
distributed to all house 


We regularly handle distr 
as Lever Brothers Ltd., Hy 
Gibbs Ltd., Pepsodent ‘Sa 
Co., Ltd., Cadbury's Lt 
E. C. De Witt & Co 
Nestlé Co., Ltd., Symbo! B 


ges 


Ltd 


from client to client. It is 


come groups; to deliver to 


gardens; to carry out 

ent c On a single area at 

1X0) per week per team 
and locality 


x ples of distributions 


nd give a good idea of 


tributed to every house- 
he country over a period 
tiled 
{ staff and nearly 
lls were made, the 
| number distrib- 
10,000,000 


har was about 


’ 
1ota 


f two large samples banded 
houscholds in towns, area 
drive in each area 


ition distributed a Christmas 


iseholders in selected areas 


scted distribution of samples 


ng into several millions, was 


except those in Class E 


yn for such large advertisers 
yn & Knight Ltd., D. & W. 
Ltd., The Shredded Wheat 
tminster Laboratories Ltd., 


Standard Brands Ltd., The 


sits Ltd., C. & A. Modes 


Ltd., Great Universal Stores Ltd., and many others. 


If you are interested in house-to-house distribution, write for our 
comprehensive booklet. 


Circular Distributors Limited 


GLEN 


ISLAND, MAIDENHEAD, BERKSHIRE. 


PHONE 


MAIDENHEAD 


1120 


= = 
—a 
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Desire 


rap 


T was about two years ago 
that advertising interests 
got together and produced a 
booklet The Viewer and the 
Advertiser. This was circu- 
lated to all members of both 
Houses of Parliament. 

From then onwards, we had a 
number of meetings with the Post- 
master General, with David 
Gammans, his assistant, and the 
senior civil servants involved. 
First, it was a question of help- 
ing in the drafting of the Parlia- 
mentary Bill. Our advice was 
sought on a number of points 


Negotiations wer in a re 
markably smooth manner and 
when the Independent Television 
Authority was formed we were 


soon in contact with Sir Kenneth 
Clark and later with Sir R ert 
Fraser, the director genera 

The next stage of the negotia 
tions has now arrived with the 
appointment of the prograr 
contractors The Incorporated 
Society of British Advertisers 


in negotiation with them at every 


Commercial Television 
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o be ‘like the Joneses’ wil 


dly build an audience 


This article has been based upon an address recently given to the 

Lancashire Section of the Incorporated Society of British Adver- 

tisers by Humphrey F. Chilton, publicity manager of Horlicks, 

Ltd., chairman of the ISBA radio and television committee and 
a member of the executive committee of the society. 


stage, keeping in step with our col- 
leagues of the Institute of Pract 
tioners in Advertising. We have 
also been brought closely nto 
consultation with Equity on the 
payment of artistes for comme 
cial work on TV. Equity’s de 
mands in relation to basic pay 
rates and repeat fees have, in our 
opinion, not been practical. But 
negotiations are being persisted 
with and I am sure a workable 
compromise will ultimately be 
forthcoming 

Throughout our negotiations 
it has been our object to ensure 
that this medium when it arrives 
in the form of a typical bit of 
British compromise, will work 
and will be economic 

In the initial stages, the govern 
ment saw clearly the necessity of 
establishing the ITA as a separ 


ate concern from the BBC to en 


_ FOUR 


— 
4 
: ~~ ~ 


PAGES 


creative 

vad been restricted 
a! 10polistic 

s iry never 
“w e short of 
creative 
ability Ihe wid hrown net 
which brought ir known 
included 
io adver- 
idvertising 
you can 
grammes 


programme cor 
in its haul expert 
tising, experts in 
ind ex-BBC expe 
rest assured that 


will be competitis r interest 
to those put out BBC 
They will, undoubtedly, 


appeal to the mass market 
which the advertiser needs, but 
there is no reason why they 
should, in any way. be undigni- 
fied or vulgar. Is the average 
press or film advertisement 
really undignified or vulgar? 
I don’t think so. 
The next p 

culty which ha 

the qd esti n ol 


eat diffi 
has been 
ig actual 


nd tentia An ISBA 
c {tee <perts has 

1 working blem for 
months igair iboration 
with our colleag the agency 
business, and s f the audience 
problems a i eginning 
to sort +} Nn \ 


South London signal 


i the begin 
will 
in South 
‘ kK vn as the 
1OWE ot 
‘ iable the 
d radio 
lis \ na cer 
t estricted { yurse? to 
prepare the necess daptions 
ind modificatior existing sets 
and aeria W t service 
does ultimate the local 
distributors vil nt s way atl 
east, have acrials nd adaptors 
' lable « clron 
M wr deve! 
pment of the hence 18 quite 
simple It S il snobbh 
lone will pid jan aud 
ence. Eve lv w wish te 
ke the Ji d. in itally 
adjo mar C s going to 
do all they can to encourage this 
Now let me look into the 


crystal ball at this medium from 
in advertiser's point of view 
any adver- 


a satisfactory return. He will 
give himself an opportunity of 
learning by his own mistakes 
while the audience is small, be 
sides getting at the head of the 
queue for more prosperous times 
ahead. The advertiser who re 
fuses to come in at the initial 
stages will keep his money in his 
pocket, and may feel inclined to 
laugh at those who are backing 
temporary losers 
But while he will hope to 
learn from watching their mis- 
takes, he faces a very substan- 
tial risk of finding no room in 
the queue when he does decide 
to come in—and if his com- 
petitors are in the queue, he 
may well bitterly regret his 
short-term viewpoint. 

Then there is this question of 
the use of the medium by the 
small as well as the large adver- 
tisers 


National coverage essential 


We have had the requirements 
of these very much in our minds 
in all our negotiations. From the 
point of view of the larger adver 
tiser, a network giving national 
coverage is essential From the 
point of view of the small adver 
tiser, regional and even ultimate! 
local facilities are desirable. Our 
discussions with the programme 
are working on both 
’ it is up to them to 
balance requirements for one 
against the other in the same way 
as they have to balance regional 
and national programme plan 
ning 

When the really short wave 
transmission in Band 3 gets going 
1 local station can be set up for 


a very sma capital expenditure 
to cover a radius of five to seven 
niles, so that in small provincial 


towns it will be quite possible, in 
due course, for there to be local 
Stations supported in_ certain 
hours by the local industries 


stores and shopkeepers and vet 
hooked up with the main net- 
work at peak hours and receiving 
at these times the messages of the 
national advertiser 


Small advertiser’s interests 


All this, however. is some wav 
off Rest assured that ISBA will 
watch diligently the requirements 
of the small advertiser 

Let us now consider the ques 
ion of advertising in this new 
medium 


rst and foremost, it seems 
that the total advertising time 
will be around six minutes in the 
hour, appearing in “ natural 
breaks but that can be divided up 
between anything as short as a 


@ Continued on page 580 
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wal more ways than one) 


Laugh and the world laughs 

with you! Never before was that old 
saying truer than it is today. 

And never has the world been in 
greater need of a good hearty 


laugh —for laughter and 


hate cannot live long 
C2 © in the same house. 
€ " 


*DOCTOR IN 
Le J. ARTHUR RANK Organisation has long THE HOUSE’ 
realised the value of laughter. GENEVIEVE—that 
delightful film of the London-to-Brighton veteran 
car run—has left a trail of laughter throughout 
the world. The amusing misfortunes of Norman 
Wisdom in TROUBLE IN STORE (and now in ONE 
GOOD TURN) have brought smiles to the faces of millions. 
Another of the Rank Group’s serics of comedies —DOCTOR IN THI 
HOUSE —has already been seen by over 17 million people in Britain and, 
last year, took more money than any other film at British box offices 
By the end of 1954 it had grossed {500,000 in the United Kingdom 
alone, a record equalled only twice before. Now it is breaking more 
records round the world. 


WEALTH AND HEALTH 


First-class British comedies have enormous prestige value abroad. 
Not only are such films as GENEVIEVE, TROUBLE IN STORE and DOCTOR 
IN THE HOUSE long remembered with gratitude by those who see them; 
they reflect also the inner strength of a country which, in a world taut *TROUBLE IN 
with fear and suspicion, can still laugh at its own institutions and STORE’ 
idiosyncrasies Placed second amor 
Laughter can gather more tangible rewards too. Films like these ry tof of 
Rank Group comedies mean big foreign-currency earnings, including Dricain be. Hg? 
those all-important dollars for Britain. Laughter, Picture ‘ion i] 
in fact, is just what the doctor ordered. 


THE J. ARTHUR RANK ORGANISATION LIMITED 
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Ainouncing a MLW 


MATERIALS, PLANT, FITTINGS, 
AN ALL NEW FORTNIGHTLY PUBLICATION gyi pinc MATERIALS NEWS 
WILL BE READ BY THE KEY MEN WHO 
BUILDING MATERIALS NEWS SPECIFY AND BUY. 
rs FOR ALL WHO SPECIFY, BUY AND USE 


val BUILDING MATERIALS AND 
; EQUIPMENT. 
GUARANTEED CIRCULATION 20,000. 
BLANKETING THE INDUSTRY. 


They are the practising architects and local 
authorities who specify your products, the 
contractors, builders, builders’ merchants, 
builders’ ironmongers and hardware dealers 


who buy your products. 
BUILDING MATERIALS NEWS 


WILL PUBLISH MORE NEWS ABOUT Every reader will be an effective reader. 
MATERIALS AND EQUIPMENT THAN ANY Distribution will be controlled *o 20,000 
OTHER JOURNAL. readers specially chosen for their influence 


Dummy Copy, Advertisement Rates 


The Advertisement Director, THE NATIONAL TRADE PRESS LTD.., 


—___i 
__—— 
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fortnightly lh hcationt 


‘MATERIALS NEWs 


- METHODS & APPLICATIONS 


and buying power—al!l the key men in the 
building industries today. 


BUILDING MATERIALS NEWS 
WILL DEVELOP SALES IN THE COMMON- 


WEALTH—THE WORLD’S LARGEST 
TRADING AREA. 


BUILDING MATERIALS NEWS 
will be sent regularly to Commonwealth 
Government Departments, architects, buil- 
ders, shippers and importers. The export 
of building materials is enormous and will 
increase as natural resources are tapped and 
standards of living raised. 


and further details from :— 


Drury House, Russell Street, London, W.C.2 


100% EFFECTIVE DISTRIBUTION WILL 
ENSURE LOW-COST RESULTS FOR 
ADVERTISERS. 


Because it will give more news about materials 
and equipment while they are news, than any 
other building trades publication, it will be 
read intensively from cover to cover. It will 
give a favourable atmosphere to the advertising 
message, and enable manufacturers to intro- 
duce new products quickly, augmenting and 
supporting their salesmen in a necessarily 


scattered industry. 


All advertisements will face reading matter. 


Tel: TEMple Bar 3422. 
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COMMERCIAL TELEVISION -—continued give you an example of this ness, entertainment or humour 


, i cannot think how the Persil for their own sakes are out of 
20-second spot or as long as a a very fragile thing depending asvertiang of white and of- place in a TV commercial. Do 
m1 s “e . white could be on TV. not put the announcer on-screen 
full two-minute commercial. upon the personality of the artist Marionettes do not seem to but like all my “don’t’s” there 
One thing we are fighting § or on his ability to project his suffer on TV in the way are conspicuous exceptions 
strongly is the joining together § = personality, rather than on the jhat animated cartoons do: Where a well-established and im- 
of a number of short commer- = character of the commercial. It “Muffin the Mule nate sliees . nal 
: Tees 4 . ullin e ite is prool mensely effective personality is 
cials on the lines of cinema will probably be helpful, there encudh of this concerned, his on-screen use-is an 
slides or filmlets and the run- fore, to avoid any kind of techn: Do not overcrowd the TV azeet 
sin of them al toustber. Out fal artificiality between the Per~ commercial, It 400 many sales “However, in’many cases, the 
—— points are mentioned, if too use of announcer on-screen un- 
TV announcement as a solus ‘ oa | d sey: canned aie i diviiiee the Road 
advertisement. We believe this ‘Live’ and recorded — se Sal x oo mucn IS necessarily ivides the au eget 
A . shown, the viewer is left with no into those who like and those 
' to be in the interests of the definit sacle who dislike him. The latter will 
; programme contractors as well Live commercials or recorded SUSRe COB on Tess likel - hg ry A 
as the advertiser. ones Do not show one thing while e less me y a act on the sales 

Let me now try and give you a The difference between live you talk about another. A tele message than if a “voice-over 

few hints on how to use this new Md recorded performances is vision commercial offers a unique ane had been used 

medium as a selling vehicle for largely psychological, because opportunity ft ppeal to eye and Finally, — word of Warns 

your product something comes out of a live ear simultaneously—to get across There is every probability 

show and goes over to the audi a single point I people can that TV will be unlike any 

Personality and impact ence which does not happen in absorb one thing aurally and other medium, in that it will 

. the case of a film. Whether, how- something else \ y. It is un provoke an immediate response 
Material that is made for the ever, live commercials will be wise to ask audiences to listen —a response that may take the 
cinema won't do. Material for possible in the early stages seems and to read at or nd the same form of telephone inquiries in 
TV must be tailored to the very problematical time Therefore void using the minutes immediately fol- 
special new look, largely because Script writing for TV must and _ legends nnouncer is lowing the programme, or, in 
you are dealing with a small will develop into a specialised talking or having > announcer the case of an attractive offer 
screen for TV and a large one for business (not much help in this talk when a is on the on sale in a local shop, that 
films. The commercials have to respect is coming from the BBC screen shop could be jammed next 
achieve personality and impact who long ago have forsaken an Do not make commercial morning by thousands of im- 
mn a very short space of time experimental approach). To be- just a radio ¢ cial “put to patient customers. 
They have to be of such quality gin with, it will largely be a ques pictures D ate when- So you will have to find ways 
and taste that while “selling” tion of improvisation as we go ever and wh possible. One to integrate your TV announce 
the audience, they make the audi- Do not base your selling story good demonst s worth 100 ~=ments in the pattern of your retail 
nce y being “sold A TV — solely on visual demonstration “claims A use of ad- distribution and promotion. That 
audience is a free audience, A lot of television reception = vertising ‘ar " he announ-__ js such an important point 
whereas a film audience is a cap- is very poor indeed, frequently, cer must speak n English be- If this medium is well used, 
ne ; possibly, therefore, one for no other reason than be- cause televis itly exposes will do a terrific job. The result 
1 of holding your TV cause the viewer will mot “copy-write: uction and may surprise many of you. So 
lience may be some form of bother to twiddle with the con- = words be prepared—-because if you get 
lience participation.” trols. It may come over all Do not ap ryourcom- caught out you will do more 
[ redium is extremely inti- right on some receivers but mercial. [tis u ind unneces- harm than good in your relations 
a nd this may turn out to be may be very bad on others. To sary to sugar-c > pill—cute- with your buying public 


(2 — 
(J Ly ~SOWWMUE SEE FOR 


/ 
YOURSELF 


What better proof of smooth efficiency 
can any man ask ? 


This demonstration unit, which was designed WHY MORE MEN USE A 
and produced in quantity by Priestleys, is REM | NGTON: 
proving most successful throughout the Country. 
We maintain that a good product deserves good 
presentation, and with our long experience in 
visual selling we can probably help to increase 
the sales of your product. 


May we please be given the opportunity ? 2 


PRIESTLEYS of Gloucester | o20%: 


designed and 


produced for 


COMMERCIAL ROAD, GLOUCESTER. TELEPHONE 22281-4. 9 BUCKINGHAM STREET, W.C.2. Remington Rand 
~, TRAfalgar 4277-8. BIRMINGHAM CEN 1941. MANCHESTER AND CARDIFF Limited 
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THE SPIRIT OF HELPFULNESS 


A tour of our Shoe Lane premises reveals an extensive modern plant 
operated by technicians whose skills excel. The natural outcome 

of this combination is work of a high standard. Linking our works w yur 
customers is the helpful and co-operative service of our inside and outside 
contact staff. Their spirit of helpfulness is as frequently the theme oi rather 
pleasing compliments as is the technical quality of Gee & Watson work. For 
example, “May | take this opportunity of 


saying how much I appreciate the cordial 


spirit of helpfulness shown by your f Uc 
people, and particularly by Mr... ..” U 


its SHOE LANE LONDON EC4 CENtral 6666 18 Lines 
Northern Office at 4 Chapel Walks Manchester 2, B ack{riars 4660 


Service in the Spirit of Helpfulness 


PROCESS ENGRAVERS - CREATIVE ARTISTS AND PHOTOGRAPHERS 


ADVERTISEMENT TYPESETTER ELECTROTYPERS - STEREOTYPERS 
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> 
Th ientist 
_ ou 
S 1 : 
favourite a 
+ 
By COPYTASTER customer! a 
{ 
HEN the first of these the people to do the wise thing + 
Colgate advertisements all the time. of 
appeared about three years What Colgate have been doing 
ago I decided to file it away in the meantime has escaped “ 
and see what happened next, from my memory. Perhaps they 
for it seemed scarcely conceiv- flirted with chlorophyll, and I J» Copytaster's Do you tay for fersitare lee thin? Dy pos pull pm | weer easy vummes 
able that any dentifrice manu- have vague recollections of a fir», opinion dewepen, Sest agring, pee weternenth—give Kermit | Vine Perwishing yen pay 
scheme with pictures of flowers fepryar 7 Saorien tae toms toet? Tae, yw St right Wate the carey | ONLY 9% * 200mm 
facturer could yntinue indefi- > : ts eoruar) of cuneate camnt on team, Go ethane daw tags ew a aro 
. : ats that smelled as fresh as a Col- Furnishing adver thin ih Site Meldaae: Gs ox tae tu & ant 4 ened os 
nitely to advise people and gate’s user's breath, but now they = pisemeny “4 mepencinton oh the tip top quality of eomrything we afr. | 
particularly parents of young have produced a staggering sur- surely the “A oes pew aiars take Tie Mates A ey Fas ches Sy 
children—to brush their teeth prise. siseusent = Sedlasiusenedpune bhirBeilins Onetey - aged ° 
a eve » » ; 7 — ert o- anid —.5.4 
alter very meal and every Did they say that dental science month For  cretad «aang gee aaes OF ain” bees | 22 
enack P maps, being, Lichen forctrem, domme appro, | gee fs | ce ns 
nac and X-rays proved that you must {tremendous lieth Ch: Comit Go magditey koe piee...cnd tae Yan.e | on a0 
The advice was excellent and if brush your teeth after every meal pact is com; semester thas orrvihuang + pasremiaed snd evaniaih om mur 
; peop wed would use and every snack? Did hundreds’ relevant and <acniepen dog 
F. f Colgate’s cream, Of college men and women act as was an ex oc reese egg ieee ams 
i so hopelessly im- Suinea-pigs for a year to make idea to sh ‘ ? * 
few people assurance doubly sure? Well, cabinet in imes 1s g§ 
hink twice about it, that was just too bad; for tone and the 
' would be another set of dental scientists in line Rother furait neal Ges 
; : less exacting has been testing hundreds of seins a EPs" 
people also for a year, to prove - mapeemned 
that you need brush your teeth Y 
They would a — only twice a day e 
foolish to do so, for “ Colgate . . . 
Dental Cream has been proved an tee bry Boge ager 
‘ vail ‘ eee ies. r Olgate Ol alte é = : o 
to contain all the necessary in ‘contain all the necessary ingre- toothpaste in anything the shop have to wait for a year 
gredients for effective dental dients for effective dental care” as old fast halk. This and maybe more before they 
care,” but you can’t expect all for the new cream contains vet time it is 1, peroxide, can talk in terms of turnover, 
another of those wonder drugs urea, ch r SR, but yet all my experience shows 


with Gardo!’ 
MAS CLIBICAL EVIDENCE 


oo bee 


Day and Night 
Protection Against 
hooth Dey! 
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NEW COLGATE 


DENTAL CREAM 
POR BLL-OAT PROTECTION POF ALi MOBMT PROTECTION 


that make one speculate why all 


NOW’ Dental Science Reveals » Slartiing Ducever) 
im the Fight Againat Tooth Becay 


PROC Nek) Deum. EFI Opec 


5 Oe tart, PEC VE war 0 


HELP STOP 


TOOTH DECAY 
with Colgate Dental Cream 
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ee ee Peet Srey eters fo ere 
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| = SELF STOP TOOTH DET it 


~“« 
= 
a 


Copytaster has called to 


some time ago 4 
research work 


funny thing is, however, that while science marches steadily 
the greater glory of the 


has been carried out 


stew 


mind advertisement that he 
rast appeared clear that 
Gardol is The 
ahead to 
one has to wait just as long at the 
dentists as seven years ago 


a Colgate 
has 
7 


‘an 
new one and it is 
now abroad 


eater, 


“Gardol” 


of salvatior 


e true secret 


So science on, but the 
funny thir ou have to 
wait just an appoint 
ment with t as you did 
seven years af | | cannot help 
wondering A t all those 
college n women are 
gnashing with rage 
and frustrat that is, assum- 
ing that they've got any. 

* * * 

FEBRUARY'S “ Advertisement 
of the month” was surely this 
very memorable and striking 11 
in. triple column for Times Furn- 
ishing. Obv appeal is to 
men rather than women, and this 
is probably a wise we. I think 
the argument advertiser's 
mind may while women 


choose the furn 


ture the men will 


have a big sa choosing the 
store for a transaction big enough 
to involve hire purchase 

With this kind advertising 
there is always a struggle between 
those who want show a great 
deal of merchandise and those 
who want to sell the shop as a 
whole. and the pity of it is that 
the dice are loaded For the mer 


chandise boys can always point to 
immediate traceable results. Six 
chairs exactly like those in Satur- 
day's advertisement have gone by 
Monday night and so on. 

The people who want to sell 


that in the long run their way is 
more profitable provided—and 
only provided—that the shop 
and its service live up to the 
advertising. 
The beauty of 
advertisement is 
mendous 
relevant 


this particular 
that its tre 
impact is completely 
Anybody can get atten- 


tion by standing people on their 
heads but this picture goes right 
to the point and with the head- 
line it makes a complete and 
powerful advertisement all by 
itself 


Making more impact 


It was an excellent idea also to 
show the cabinet in half-tone and 
the figure in line, for this makes 
more impact and at the same time 


gives the readers a really good 
picture of one piece of merchan 
dise. Some of them must have 
searched hard—and in vain—to 


find the price of the furniture 


The phrase “hetter furnituri 
guaranteed for all time rather 
puzzles me Guarantees can 
mean a great deal or nothing at 
all. and I should very much like 
t> know about this one. “Better 
furniture” is in any case our old 


friend the empty comparative 


and stri ne as being more cal- 
culated to annoy than to per- 
suade 


@ Continued on page 584 


_ a 
ee | See 
; a _. i 
, Greatest Discavery ie Tootkpaste History — 
WEW | 
: coucare penrat cream _ , 
| : : | = | : : Be Bo 
| ase 
& 4a F r- = § | | 
a ——— j/Ssaas\ fe a pe 
a - oetas:eun ti > can cK - } c 
oa, eee y on us - —_ 
fae —— we - & & 
aes A 
_ a ——__— 
ee 


Marcu 10, 1955 583 ADVERTISER'S WEEKLY 


d to Top Managernent 

s SME FINANCIAL TIveEs! 

Thos. W ‘/! Ltd. are among the 
many leading in Muagg idvertisers who 


The advertiving agents 
for Thos, W. Werd Ltd 
are Oclrichs Adoertining Lid 


regularly reach lop Ng: ment throug! 
the pages of THE FINANCIAI i’ 

spaper is wid@® read 
and respected in the offices and boarfrott®™ 


Phis exceptional new 


where industry's big buving decisions are ~~ 

made. For getting the attentive ear ol ~ 

even the ‘unapproachable’ executive there 1s ye 

no finer medium than the well-trusted pages ol », 

THE FINANCIAL TIMES te 


Men who mean business read 


THE FINANCIAL TIMES 


every day 
4 A 


SIDNEY HENSCHEL ADVERTISEMENT DIRECTOR 72 COLEMAN 
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QUIZ 


YOURSELF 


Ask yourself these questions 
(honestly!) 


Do you have to duplicate such things as Board room minutes, 
market reports, instruction leaflets, etc.? 


Do you often need reprints of previously printed jobs? 
Do you watch carefully the cost of your printed matter? 
Does your Sales Department need leaflets? 


Have you ever admired the quality of your competkors’ 
sales material? 


Does your Advertising Department use Direct Mail? 


Do you sometimes have redundant stock of out-of-date 
stationery and sales literature? 


Do you sometimes need print in a frantic hurry? 


Do you sometimes run out of stationery? 


lf you have answered “Yes’”’ 
more than four times... 


Rotaprint House, Honeypot Lane, London, N.W.9. 


| 
| 
| 
| 
| 
| 
| 
1 


you need Rotaprint... 


the small printing 
machine which will produce 
nearly anything within its size 
range, On practically any sort 
of paper. Rotaprint ts the 
inswer to all your printing 
problems. Convenient; 
versatile ; efficient; simple ; 
economic ; Quick, 
Now ask yourself one 
Why don't! 
find out more about Rotaprint 
today?” Toreturn this coupon 
involves not the 
obligation Our 


more question 


slightest 
technical 
representative will call only 
at your express invitauion 


Telephone : COLindale 8822 (12 lines) 
ENQUIRY FORM 

Please send, without obligation, printed specimens and full details of Rotaprint 

NAME 

DEPARTMENT 

Pin this Enquiry Form to your letterheading and post to 

ROTAPRINT LTO 


HONEYPOT LANE LONDON, N W.9 


——— 


| 
| 
| 
| 
| 
| 
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REVIEW OF ADVERTISING —continued 


Aside to an individualist 


: S “RomaryS 


: ORIGIN A MADE SISCLITS 
‘. oS 
This advertisement ust have 
heen great fu f vervbody 
concerned, 1 and typo- 
vraphy are ” a thinks 
( 

THe Romary b advertise- 
ment 1s almost tor’s piece 
for copywriter " nust have 


*vervbody 
ind ty po 


and | can 


extrava 

se Of script 

It is not 

pe Dut i 

us hand 

made product ir kind of ad 


vertisement a le SCTIPt 1s 


excusable 


Surprised second time 


The COpy Is § A written and 
so interesting that n second 
reading | am mildly surprised to 
find how mar solid facts have 
been slipped unobtrusively into 
ts midst and w tirmly the 
copywriter has stated and re 
stated his point about the biscuits 
being hand-mack it yet never 

ecomes tres tating 
* * . 

HERE IS sor hing that has 
puzzled me. Iv ich enjoved 
this Morphy-Richards advertise- 
ment with ts picture of the 
woman pulling a garden roller 
over her ironing board and I am 

ire that if it had been in a space 
twice the siz would have been 


three times as effective. The but 
terfly sitting on the handle of the 


iron 38 a delightful trick to em 


» the selling noint sue 
phasise the selling po and give 
; , ada —- 
liveliness ather a dreary 
object 


Having been s interested, | 
urned to advertisements of two 
other makes of iron, and what 
has puzzled me is that they, too 


were making a point of their 


ght weight, vet all the women | 


have asked about it say that an 


on shou r be light 


Atlantic’ Lightweight Electric Iron. Weighs 
only 2 Ibs. Ah, you say, but I must have weight. 
It's that dea that puns you down to drudgery end 
wrist-ache. It's correct heat you oved, controled, 
evenly dstributed beat—aod thal's what tbe 
“Adantc” gives you. One day « ocighbour's 
gong to tell you. You tell ber first | 


THE 


MORPHY-RICHARDS 
Gtlantic 


LIGHTWEIGHT ELECTRIC MON 


This is an interesting advertise 


ment. But is it correct 


Furthermore, I cannot remem 
ber having ever before seen light 
ness used as a sell ng point for 
electric irons. Some have said 
hat their good balance and de 
sign made them feel light, but 
that is not the same thing 
If | am right about women’s 
ypinion—and my sample is far 
1 small to be reliable—how 
long will it take the manufac 
turers to convince them they are 
wrong’ 


( 


- * * 
Because Mrs. Copytaster was 
erself caught on the wrong foot 
| have great 
correspondent who complains to 
me about a McDougall’s flour 
advertisement that appeared in 
Radi Tin on the pro 
gramme page of the Tuesday be 
fore Shrove 


4 
? 


sympathy for the 


Tuesday It was all 
pancakes and my 
pondent is ynvinced that 
thousands of housewives were de 
luded into making their pancakes 
i week too soon Was it just a 
mistake. he wonders, or was it a 
stunt to get McDougall’s talked 


ibout? 


abou corres 


If it was a stunt it was certainly 
successful in causing a good deal 
of talk n my house and 
McDougall’s ears should certain! 
have been burning like a fiery 
furnace. For Mrs. Copytaster not 
oniv made her pancakes a week 
too soon she also gave Up SMOK 
ng for Lent 


Judging by some of her re 


marks I think she is giving up 
McDougall s for ever 
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VID ALLENS 


Aovertisinc 


without posters on David Allen sites 


campaigns to the mass market are incomplete 


Posters give you the unrivalled impact of size, colour and 
repetition. David Allen sites give you complete coverage 
throughout the prosperous areas of Scotland, North East and 


North West England, North Wales, Northern Ireland and Eire 


Telephone: SLOane 0711. Telegrams: Advancement Sowest London. 
Area Offices in Glasgow, Edinburgh, Newcastle upos tyac, Liverpoo', Belfast, Dublin, 
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How's life. John? 


Why dont you use British 
Rate and Data? They give 
the changes and print a 

new edition every tv 


eral [}) 


f 


Only two guineas a yeai 


Vo extras 


British Rate & Data 


BRITISH RATE AND DATA gives all essential rate-card information— 
and much information which is not included on some rate-cards. 
An entirely fresh printing, completely corrected and right up to date 
is made every other month. Each entry is corrected before every 
issue by the publishers of the newspapers or periodicals concerned. 

BRITISH RATE AND Data is now published in two volumes. 
Volume | covers newspapers and national magazines. Volume 2 
covers industrial, technical and trade publications. Each volume is 
published every other month—.i.e. twelve volumes a year. Hundreds 
of advertising agency space buyers and advertisers themselves 
regularly use British Rate and Data. 
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Not so bad, Fred, but I can’t keep 
pace with all the new rate changes ! 
Daily Mirror, News of the World, 
Sunday Times, John Bull, Woman, 
Woman's Own, Women’s Illustrated, 
Woman's Weekly, The Argus Press 
Three—they’re never ending. 
And the new circulation 
figures to top the lot. 


Mac told me about it the other day. 
Seemed enthusiastic. What's it cost ? 


Only two guineas! No extras? 


What am I waiting for. 


POST THIS 


What are you waiting for? @eeaene 


= eee ee ee ee ee ee ee ee ee ee ee ee ee oe 

- ' 

- ' 

' 

i Advertising Agents £6.6. per annum SUBSCRIPTION ORDER FORM ' 

' This subscription is for 3 copies of each volume, To BRITISH RATE & DATA, 132-134 FLEET STREET, E.cCA ' 

y oth nonth (36 lume 7 annum 

- Copies " caquested, will be addvesend to branch Please send British Rate and Data for one year at a total subscription of £2 2s. ' 

' offices. Agencies with only one or two executives (1 copy of each volume every other month i.e. 12 volumes a year in all). ' 

' roy Agee — Ee oa Sas & Advertising Agencies £6 6s. per annum (3 copies of each volume every other ' 

s ively 

' _— month i.e. 36 volumes a year in all) : 

Advertisers £2.2. per annum 1 

' Advertisers in the National or specialised press NAME 7 

i may subscribe for | copy of each volume every 1 

i other month at £2 2s. per annum. FIRM ' 

‘ Overseas £10.10. per vol. per annum aposass ' 

i Overseas Advertising Agents, Advertisers, and moons ' 
| others may subscribe at £10 10s. per annum for OUR GUARANTEE.—If for ary reason you do not wish to subscribe to Brirtsh Rate and Data after 

cach volume you have examined the first two volumes then you may return those volumes, your subscription will ' 

i be cancelled and any money already paid will be refunded in full and without any deduction whatever ' 
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SRE 


Type E-54 


Often, there is little to choose between two sound pieces 


of work 


except the “Acrograph”™ finish that turns a 
workmanlike job into a winner. 


For tip-top retouching 


of all kinds, from the broadest effects to the most delicate 
and for sensitive finger-tip control all the way from fine 


b 


AIR BRUSHES 


vair lines to flat tints—the inevitable choice is 


AEROGRAPH 


Write to Dept. ALS 


for free booklet giving 
tu Jetails a Aer 
graph Air Brushes, 


Compressors and Pres 


sure Regulating Tanks 


The Acrograph Company Ltd., Lower Sydenham, London, S.E.26 
Tel.: SYDenham 6060 (8 lines) 
City Offices & Showrooms: 47, Holborn Viaduct, London, E.C.1 


“FARMERS’ JOURNAL” 


(Official Organ of Ulster Farmers’ 
Union) 


out the Six Counties 
of Ulster. 


A.B.C. figures 
july to Dec. 1954 


27,828 


Belfast Office 

18 Donegal! Square, East. Tel. Belfast 24397 
London Office 

69 Fleet Street, E.C.4 Tel. Central 5453 


MEMsEeR OF THE 
avoir BUREAU 
OF CIRCULATIONS 


++a symbol of 


ANNED 


L 
ACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 


LONDON, W.C2 —— HOL bere 252! 


BLOW-UPS - 


TYPE 
AUTON Se. 


AUTOTYPE COMPANY LTD., 
Brownlew Rd., London, W.13. Ealing 269! 


MIDDLE EAST 


HAWW'A 
AL GADIDA 
(The New Eve) 

Al Hilal Publishing House 


of Cairo have issued this new 
monthly for women. 


(Already all back cover posi- 
tions for 1955 are sold. 


Rates for limited inside posi- 
tions in black or colour on 
application to : 


George Young 
Overseas Publicity & 
Service Ageney Ltd.. 

29, Oxford Street, W.1. 

GERrard 0737 


= 
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Portfolio 


Peter 
Laufer 


EARDED and affable, 

Peter Laufer, 28-year-old 
designer from Vienna, out- 
wardly resembles a prosperous 
psychologist rather than a 
conscientious advertising man 
His work, however, reveals a 
refreshing absence of symbolic 


impressionism 

He began his c ercial art 
studies at the I n School of 
Arts and Crafts From 1945 
unt 1947, he se with the 
Intelligence Branct f the US 
Army of Occupat in Ger 
many 

Not ong 1 being 
demobilised, he Ir i the newly 
opened London f of Foote, 
Cone and Belding I where he 
worked as i jur designer 
Anxious to give tf scope to 
his rapidly deve visualisa 
tion ability, he ed an ad 


vertisement 
WEEKLY, whic! 
good luck, turned 


ERTISER S 
stroke of 
to be that 


“ 


4 ¢ 
: e =i “ ; 
oo val + J yee 


One of the posters produced by 
Peter Laufer for the General Post 
Office 


One of the adver 
fisements designed 
by Laufer for the 
Internatioal 
Harvester organisa 
tion. He holds the 
view that tor a 
lesien to be eftec 
ve in advertising 
the de signer should 
think of 
primarily as an 
advertising man 


himself 


ren Freen PeOeBTCTION 


$( sweeesarrowat ganvesren 


now on sale here 2 “ 
saelie 


4 straight to the point piece of 
work which both draws the eve 
and gives information 


of assistant to art director Henry 
Hewitt, of McCann-Erickson. 

At McCann-Erickson his capa 
city for fast work and versatility 
were encouraged In less than 
three years he found himself an 
associate art director on. the 
world’s largest petroleum 
account. During 1953, he made 
several trips to the Continent to 
organise and staff the art depart- 
ment of McCann's” growing 
Brussels office. He later accepted 
an appointment with C. J. Lytle 
Ltd. to form a new art group 

Rejoining McCann - Erickson 
during last year to fill the newly 
created post of television art 
director, he is currently engaged 
in the production of television 
commercials on behalf of his 
agency's clients. 

A licentiate of the Society of! 
Industrial Artists, Laufer holds 
no brief for artists who merel) 
regard design as an end in itsel! 
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than any other evening paper 
OUTSIA!S LOMGOM sires sure 


get more from the 


MANCHESTER EVENING NEWS 


Greater Manchester conurbation 


REAM by more people 
because hoth | REARERS) 
and ADVERTISERS 
which really covers the 
eS 
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‘Advertiser’s Weekly’ Special 
Investigation Team Survey— 


ADVERTISER'S WEEKLY 


A highly concentrated market with 
a soundly based prosperity 


In Lancashire there are more than 1.5 million private households and the concentration of population exceeds 
that of any other area outside London. Within this region are to be found 10 cities with more than 100,000 people 
living in them. It follows that this, a major market as to size and the fact that conditions are prosperous, makes it 


one of great value. 


NY advertising organisa- 

tion planning a regional 
campaign will place Lancashire 
forernost among the areas to 
be included. Territorially, one 
of the advantages it has to offer 
is that of a highly concentrated 
market. Within a relatively 
small area it has a population 
as great as that of Scotland. 


A region of some 1,200,000 
acres containing more than 14 
million private households, the 


density of its population exceeds 


that of any other area outside 
London. The North-West conur- 
bation, having within its boun- 
daries nearly 24 million people 
ind S52 towns besides its focal 
point of Manchester, is the 
second largest market in the 
country ; the Merseyside conur- 
bation, with a population not 
far short of 1,400,000, includes 


Liverpool and 13 other towns 


Urban and industrial 


This intensive concentration of 
the population in closely krit 
urban and industrial areas has its 
origin in the economic geography 
of Lancashire. Well before the 
industrial revolution, Lancashire 
was a natural area, with its sup- 
plies of soft water and water 
power, for the manufacture of 
textiles The introduction of 
machinery requiring accessible 
iron and coal merely seemed to 
confirm Lancashire in its earlier 
role and led to the high concen- 
tration of the population § in 
urban areas 

This concentration was largely 
round Liverpool and Manchester 
and further north in the districts 
stretching from Preston through 
Blackburn to Nelson. 


A highly concentrated market 
offers one advantage ; the pros- 
perity of the region affords 
another. This prosperity is 
based on certain solid con- 
siderations which deserve some 
examination; they justify con- 
fidence, not only in the present 
but in the future. 


upon it. 


perative is making the cotton fibres parallel in pre; 
nning process. The North-West's share of spinning a 
accounts for between 80 and 90 per cent of the total cot 
the country 


One factor is the rapid growth ployed in engineer 
in the diversification of its indus- textiles, and while 
tries Lancashire is no longer towns still fely for 
dependent on the fortunes of one and butter on cottor 
industry alone. To-day in fact, now possesses many 


more people regionally are em ishing industries 
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These graphs show the trend of trade in large retailing establishmer 


covering non food merchandise and food and perishables. The 
West region is compared with the country as a whole 


North 


While textiles are still dominant as an industry Lancashire |-day is no longer so dependent 
Other flourishing industries have been establi: ied. 


This prosperity is reflected in 
high family incomes ; while in the 
country as a whole 39 per cent of 
households have two or more 

the proportion in 
Lancashire 1s 45 per cent This 
largely to the relatively 
great number of women workers, 
onstituting as they do 37 per 
cent of the insured population 
comparison with the national 
average of 34 per cent 
Another 


Wage carners, 


is due 


factor to be con 
sidered is the regional distribu 
tion, composition and sales of 


retail outlets 

According to census figures, 
the North-West has one shop 
to every 59 people as compared 
with the national average of one 
shop to 71 people. This greater 
proportion of shops to people 
which occurs in Lancashire is 
particularly true of grocery 
outlets. 

In terms of total retail track 
the most recent area figures con 
cern the trade done by large-scale 
retailers (1.¢. department 
firms operating multiple chains 
with 10 or more branches, and 
retail co-operative societies) 
Comparison by index numbers of 
values of sales per week for al! 
merchandise and pfincipal com 
modities, as reflected by the 
returns for large retailers in the 
North-West and in the country 
as a whole, is illustrated in the 
accompanying charts 


stores 


Productwe 
capacity 


[* a largely statistical review 
one is inclined to lose sight 
of one of the most important 
contributions to any assess- 
ment of prosperity, and that is, 
the character of the people 
The productive capacity and 
technical skill of those engaged 
in this classical “workshop of the 
country are both immense 


@ Continued on page 592 
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Television licences and cinema admissions 


are both high in this region 


Most of the older people have 


known what it is to work 12 
hours a day for a small wage. In 
Manchester the Rolls-Royce 
notor car, standard of perfection 
for all motor cars, had its 


origins 
indisputably, Lancashire pro- 
duces the best cotton textiles in 
the world. Bolton gave birth 
to an inventive genius in the 
person of Samuel Crompton 
and the spiritual father of all 
English and American adver- 
tising and marketing men in 
William Hesketh Lever. 
\ 


snould we forget that 
Toad Lane in Rochdale saw the 
nauguravior | that mignty 
the “Co- 2 (oe that 
P produced the great 
R ! Arkwright and the enter- 

genius, John Horrocks 

More TY licences 

How peopie spend their money 
atic $ 4 sure pornter to 
m™ ff a market. It is 
t observe that at 
LD 3! last the number ol 
t neces taken out in 


La : ¢ Sood at 


$23,585 an 


over 100,000 In six 

| er of admissions to 
cinema in the last recorded 

q 1954 showed a higher 
f North-West than 


her arca in the country, 
with ¢ exception of London 
and t} South-East Nor should 
ws forget that, to cater for the 

s needs of the population 
inere is the Lamous string of hol 
da resorts along the coastline 
between Barrow and Liverpe 
Blackpool alone can, and does 
cate ! not less than seven 


n visitors in the course of a 


year 
Examining 


more closely the 


is an advantage in itself. 


\uture. 


The highly concentrated market that is! 
represented by Lancashire and the North-West 
There is another. 
Prosperity is prevalent and this is based on 
certain solid considerations. They justify con- 
‘idence not only in the present but also in the 


economic geography of the area, 
we find that in the north, in the 
Furness area, half the population 
is engaged in ship-building, ship 
repairing and marine engineering 
Cotton weaving is centred round 
Blackburn, Burnley and Accring- 
ton, and cotton spinning in the 
arc which extends from just out- 
side Manchester up through Bury 
and Bolton to Preston 

Coal-mining is chiefly concen- 
trated in the St. Helens and Leigh 
districts, while to the south of the 
coalfields is the chemical indus- 
try, mainly round Widnes and 
Runcorn. 


An important phase 
in the cotton manu 
facturing process 
The opening 
machine begins to 
separate the cotton 


fibres _ finally 
deliver a lap of 
otton. Despite the 
fact that cotton 
still of dominating 


importance in Lar 


cashire and the 
North - West rhe 
area has become 


one of the country 
leading engineering 
centres 


Wide range of industries bring 
prosperity to 10 populous cities 


JOR historical reasons, the 
North-West'’s share of 
British industries is highest in 
the cotton industry, where 
Spinning and weaving account 
for between 80 and 90 per cent 
of the total output in Britain. 
Rayon and nylon are only 
slightly less important with about 
60 per cent of total output, 
while, as might be expected, the 
manufacture of textile machinery 
in the North-West accounts for 
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The graph to the left indicates the trend of trade (all merchandise) 


for tne country as a wi0.e and 


compares the 


the North-West The 
total number of employees 


other graph 


some 50 per cent British out- 
put. Textile furt wallpaper 
and linoleum are ¢ responsible 
for more than 40 per cent. Other 
important indust re those 
producing soap candles, glass. 
electric wires ind cables and 
rubber manufac further- 
more, about one-quarter of the 


country’s chemical industry 1s to 
be found in this regior 


Share of total 


In all. the area’s share of the 
total production of Great Britain 
since 1945 order 
of 16 per cent 


nas Heer i the 


In consequence, if is not 


sur- 
prising to find that. excluding 
Liverpool and Manchester. there 
are 10 cities in the North-West 
with populations exceeding 
100,000. These are 


Blackburn, Blackpool, Bol- 
ton, Oldham, Preston, St. 
Helens, Salford, Birkenhead, 
Stockport, Wallasey. 
Blackburn, birthplace of Har- 
greaves, inventor of the famous 
‘spinning jenny.” and celebrated 
for its weaving 
Bolton, the home of fine-cotton 
spinning 
Oldham, which 


weaves 


makes velvet, 
silk. produces textile 
machinery, and coal 
mining 


does some 


Preston, with Horrockses and 
Courtaulds as two of the famous 


names among local employers. 
with engineering works which 
produce the Canberra jet bomber 
and the Leyland Motors works 
near at hand and with a port of 
growing importance 


Helens, Salford, Birkenhead, 
manufacturing trade in this 
country and an important coal 


mining centre. 

Stockport, where one engineer- 
ing firm alone has more than 
doubled its labour force since the 
war and another holds the world 
licence for the production and 
sale of Bailey bridging equipment 

Each city is surrounded by 
smaller towns forming a highly 
concentrated and continuous 
populated area 


Output rise 
in cotton 


NY 


review of the Lanca- 
shire market would be 
incomplete without reference 


to recent developments in the 
cotton industry 


The slack state of trade in 
cotton textiles was felt in many 
sections for some months in 1954, 
and shortly before Christmas 
many owners, in view of the 
gradual shortening of order lists 


@ Continued on page 593 


ia | 
es ° a. ] ‘ 
_—— — ‘i S 
meee OT 
mk . 
; 7 tae, -~,.! & 
| a ‘Be ath G 
a ell — | 
neehemacen _ 
- «/ 
"| SNS a 
_ —— 
AI 
a a | 
—— es 


Marcn 10, 1955 593 ADVERTISER'S WEEKLY 


Lancashire and the North-West 


Home demand for Lancashire’s textiles 


continues strong 


reduced output by extending the Chancellor of the Exchequer 


holiday stoppage pointed out in a speech at Man- 
However, in the December chester on February 11, Lanca- 
review of the Cotton Board, it shire’s share of the home mar- 
was stated that, although there ket last year was well over 90 
have been isolated instances of per cent. He also made the 
short time working, activity point that production of textiles 
generally has been little affected rose steadily from 1952 to } 
by the shortage of orders. Order 1954. i 
books in most sections of the 


Nevertheless, the industry is 
industry have tended to decline being squeezed between a poor 
since a brisk revival of buying in demand for cloth for the export 
September trade on the one hand, and the 
Home demand continues to considerable and growing volume 

be fairly strong, and as the of imported cloth on the other 


— 
ye ee TRieen.. 


. . 
: Higher quality cottons 
The Lancashire and North-We gion is noted for its string of famous 
holida esorts stretch rut rhe mriin % een Rarrow and 
may be key to success Liverpool. Blackpool (seer e) caters for mot lest than seve 


seven 
mullior sifors a year 
HE prosperity of the region cloth for re-export after pro- : - - . ._: 
i cee ae eae cessing 4 Indices of Regional Economic Activity 
dependent on textiles to the The industry may hold the (1948 = 108) 
overwhelming extent that was _ eoconte s 7 ane Serena 
once the case. The North-West — ia pps — ~e i 
. sales and accepting a smaller ‘ 
has, in fact, — become one share of world trade—or try to _ F ™ ” le av. | alaoe 
of the country’s leading en- recover export markets. It is a Fini 
gineering centres. however, faced with considerable 
Considerable publicity has competition at very low prices, ee ae 105 . 3 o? iat +e 
been given to the effect on home not only from India and Japan ‘ : rf 
markets of cheap textiles from but also from Italy and Germany ; . 7 = : 
abroad and especially of Indian “ P As compared with ir ; hte and Ge Ate 
and Japanese competition Vital foreign currency 400,000 employed in m Energy Project have been con 
: trade, engineering has to siderable in the region 
Speaking in the House of To concentrate on the higher 1 State where it provide for The decline in the cotton 
Commons on February 8. the quality cottons might be the 500.000 The largest e industry in the inter-war years led 
Minister of State, Board of Trade,  solutic for the industry’s earn too! ever built in this < is to severe unemployment at the 
said that cotton cloth imports ings of foreign currency are completed in the M ster time. As a consequence there are 
from India increased from 16 important area At Northwich. M ter three separate development areas 
million square yards in 1953 to Despite losses before and after and Hillhouse, Imper c in the North-West. South Lanca 
133 million square yards in 1954 the war, cotton remains one of Industries have finished first shire, the area round Wigan and 
Imports from Japan rose from 38 the seven top exporting industries stage of a £20 millior op St. Helens. was the first to be 
million square yards to 52 million out of the 23 in the Board of ment plan, while in tl ted scheduled in 1946 Mersevside 
square yards, the material con- Trade list of manufactured goods industries of rayon a her followed in 1949, and finally 
sisting almost wholly of grey exporters synthetic fibres. Ci ids, North-East Lancashire was 
Lansil, Harbens, and ott n scheduled in 1953 
cerns are all extending factories An accompanying table shows 


Remarkable progress has Statistics of factory building in 
been made in expanding oil re- Great Britain in relation to these 
fining capacity, with the result three development areas 
that in five years refinery As regards economic activity 
capacity in the North-West has another table gives figures, pre 
been increased to nearly a pared by the Economist Intell) 
quarter of the total capacity in’ gence Unit, and shows a com 
the country. parison between the North-West 
The effects of the 1950 defence and Great Britain as a whole 


Factory Building, January 1, 1945—June 30, 1954 


Building under 
Approved Construction at ( ompleted 
End of Period 


y 


4rea Area 4rea 
al Number ua Number (000 Nunher 000 

- a ae 
~_ ————< = oo ee 9 ft) sq.ft.) oq. ft 
North- Westerr 262 $6,133 117 $,.$73 1,242 27,10 

, . ens Arsen ‘ 017 <6 > 

In these two charts the value of sales per week in the fields of clothing os on — “ws - : 0 tate ' + — 
. . ancs velopmer rea ) ! i ? ym 
and footwear, and household goods are compared as hetween the Merseyside Development Area 2 «= «13,192 ” 86S 196 6,300 


country as a whole and the North-West 
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A retail boom is on— skilful 
promotions will make 


ETAIL sales in Lancashire 
are hitting new high 
levels. The “small man’s” till 
and the big store’s cash regis- 
ters are working overtime. 
Take furniture! Despite the 
opening of one new branch after 
another, in one town after 
another, the search for fresh sites 
goes on in Manchester, on Mer- 
seyside, in Blackburn, Burnley, 
Preston, Oldham, Wigan, War- 
rington, along the coast, and else- 


where. There is plenty of business 
to go round 

Housing developments have 
done much to spur this unprece- 


dented demand for furniture, but 
it has also been fostered by colos- 
sal advertising campaigns. Even- 
ng and weekly papers abound 

th display spaces devoted to 
dining and bedroom suites, bed 

tees and everything else which 


A lot of attention is currently being paid in Lancashire and the 

North-West to skilled window dressing and store promotions. 

Notable achievements have been recorded in hard and soft 
furnishings. 


things, have jumped to the front 
as a best-seller. Lancastrians have 
always liked the idea of a spare 
bed which is something else dur 
ing the daytime Years ago it 
was hidden in a cupboard. To- 
day bed settees are being snapped 
up in increasing numbers. 

Cling to tradition 


servers suggest that astute pro- 
motion can achieve astonishing 
results in this direction. 


If there is a pent-up demand 
for contemporary furniture, it 
has not yet been released. The 
people of Lancashire are slow to 
break with tradition; they cling 
longer to old designs than do the 
inhabitants of any other county 
Consequently, sales of contem- 
porary furniture have by no 
means matched those achieved in 
London and the south 

Nevertheless, to-day's trickle 
of demand may become to- 
morrow’s flood. Shrewd ob- 


4 mode rn é 
ment of the fashi« 
The re i if i¢ 


it last 


Moving to Lancashire, a former 
London store manager discounted 
the theory that Lancastrians had 
little time and less money for 
contemporary furniture. He 


@ Continued on page 596 


of hardware in the recently replanned depart- 
e Kendal Milne store in Deansgate, Manchester 
f room in which buyers can move about 
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PORTRAIT - AN OCCASIONAL SERIES 


MARCH 
GALLERY 


ADVERTISING 


FRANK MONKMAN 


Space Buyer 
of Colman, Prentis & Varley Ltd. 


‘THE PROVINCIAL PRESS 
IS ESSENTIA 


TO MANY SCHEMES 


Provincia] Press 


e * 
> A PART from its obvious use in test campaign 
materially assists the success of many Nationa mpaigns. Quite 
a bviously the need for the Provincial Press wi hange from cam- 
° paign to campaign, but this category of m«¢ mntributes to a 
. National campaign both statistically and psychologically. 
3 From the statistical viewpoint the Provincial P s is essential to 
obtain maximum coverage. From the psycho! al point of view 
. lealer co-operation is more readily obtained as the advertising then 
° takes on a more local or personal appeal 
. The Provincial Press also helps increase sales in areas where they are 
z below the National average, and conversely strengthens the impact in 
areas where sales are more readily available 
™ To advertisers who have neither large appropriations nor National distri 
. bution the Provincial Press is obviously necessary as a starting ground 
‘ for development 
The present tendency for Provincial newspapers to supply accurate statis 
P tical data to advertisers and agents is to be applauded, as these do 
. materially assist space buyers in their selection of media 
. 


Last sear Frank Monkman bought space for the accounts listed below 
inthe DATLY DISPATCH. the FV ENING CHRONICLE, Manchester 


and the NORTHERN DAILY TELEGRAPH, Blackburn, and in 
Kemsley provincial newspapers throughout England, Scotland and Wales 
KOLYNOS LINES BROS. 


JC&JFIELD GOYA 
PHILIP MORRIS 


DERETA 
MANN, CROSSMAN & PAULIN 
SOUTHALLS§ SUNKAP 


AMPLEX BISMAG BRITISH EUROPEAN AIRWAYS 
MACDONALD’S PENGUIN. MUNCHMALLOW & GLENGARRY BISCUITS 
SHELL PETROL SNOWFLAKE ANTIFREEZE 


SCOTT'S PORAGE OATS 


NORVIC & KILTIE SHOES 
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Television is making 
them ‘home conscious’ 


opened a small “contemporary 
department” at his new shop. 
Within weeks the department had 
been trebled in size 


When it comes to selling there 
1s no lack of ideas 


Branches of a large chain send 
cars for customers. For years a 
small furnisher has been getting 
publicity as a result of giving a 
cot to the parents of the first 
baby born in his district on St 
David's Day 


Heavy shop demand 


The fact that Lancashire 
houses five million people under 
lines the county's importance as 


i market for television sets 
Sales of TV sets remain at a high 
evel. So much so that a new 
model manufactured by a 
Lancashire firm, and extensively 
advertised has had people chasing 
trom shop to shop in search of 
these sets. Indeed, some would- 


be customers have ‘phoned the 


manufacturers to ask: “Where 
have you just delivered any of 
these models ?” 


Far from hitting sales of furni 


ture, many retailers firmly believe 
that the introduction of TV has 
aided sales of easy chairs and 
other items. As one retailer put 
it: “The installation of TV sets 
has caused many people to stay 


Powerful heat radiators were recently installed in the verar 
Henry's store in Market Street, Manchester, to keep the » 


warm even in the coldest weather 


in’ Lancashire and the North-West are trying out in a bi 


at home more than they did and 
to ask themselves: ‘Is our home 
as comfortable as it ought to 
be 2°" 

Part of the art of selling is to 
get people to look at your dis- 
play windows. Skilled window 
dressing does the trick, but quite 
a lot of potential customers are 
prone to hurry past during arctic 
weather conditions 


A Manchester store, exercising 


@ Continued on page 598 


lah fronting 
ndow gazers 
s retailers 
o keep up 


This is just one of the j 


the current high level of retail sales 


Warrington 


Guardian 


THE KEY to 100,000 


Homes in South Lancashire 
and Cheshire 


Marcu 10, 1955 


Pointers to 
prosperity 


® Demand for labour in 
the North-Western Region, 
of which Lancashire is the 
greater part, continues to 
rise. While 43,000 people 
are out of work, there are 
actually 45,000 vacancies 
waiting to be filled. 

@ As orders worth more 
than £500,000 rolled into the 
export offices of Leyland 
Motors Ltd. the other week 
from the Indian sub-conti- 
nent, Donald G. Stokes, 
general sales manager and 
director, left on a routine 
business visit to this poten- 
tially vast market which last 
year ordered £1,500,000 
worth of Leyland vehicles. 

@ The co-operative move- 
ment is to build a new 
emporium in Deansgate, 
Manchester. 

® Dividends paid by cotton 
and rayon mills last year 
have only once been ex- 
ceeded—in 1920. 

® Inquiries among motor 
coach companies operating 
extended holiday tours reveal 
that bookings for 1955 tours 
are at an even higher level 
than they were at this time 
last year. And 1954 was 
rated a record year for motor 
coach tours. 
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ADVERTISEMENT MANAGER 


LONDON REPRESENTATIVE: P. MOON, 134 FLEET STREET, E.C.4, Telephone Central 6329 
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EVERYBODY IN 
LIVERPOOL 
KNOWS 


WHERE TO GO FOR 


RESULTS 


Liv erpool Daily Post Liverpool Echo 


The influential morning ne 
of the Ni orth Went 


the Provinces 
A.B.C. figure July-Dec. 1954 .258 A.B.C. figure July-Dec. 1954 381,423 
Be. Office: Mersey House, 132-4 Fleet Street, London, E.C.4 
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There's always 
a better way 
of doing 11 
and we usually 


find t..... 


‘> 


CONCEIT SELF -CONFIDENCI FLAIR 

t what you will. We don’t nd. Our clients 

to like ue—and - j " 

of new accounts we're ope ¢ nth after mont 
ADVERTISING needs new ideas—new angles. We 
think that way first und then get down to business 


AND we know that side, too 


LIVERPOOL 


SUR 
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Lancashire and the North.West 


Record spring season is 
in prospect 


a good deal of ingenuity, has in- 
stalled gas radiators in a veran- 
dah spanning the front of the 
store. Thus passers-by find it 
warmer to stand and stare than 
keep moving during cold weather 
Lancashire stores report an up- 
ward trend in the demand for 
transparently wrapped merchan- 
dise, especially household linens, 
and an increasing number of re- 
tailers now want this kind of 
packaging. 

Spring merchandise appears 
to be in for a record season, 
and consumer response to dis- 
plays has been markedly 
quicker than last year. Some 
concern has been expressed 
lest too many people have last 
summer's dresses lying un- 
wrapped and unworn in their 
wardrobes, but wider choice 
of materials, improved styles 
and colourings, will more than 
offset any repercussions from 
the atrocious summer of 1954. 
In the men’s wear field stores 

ind shops are expanding their 
ready-to-wear departments De- 
mand for such suits is on the up 
ind up and at least one store 
with 100 different fittings—claims 
to fil any man, any size, any pro- 
portions Big promovions are 
under way in this field and an in- 
creasing number of bespoke 
tailors have begun to realise that 
they must hit back through ad- 
vertising 

Look out, too, for a deter- 
mined effort to promote im- 
roved all-the-year-round sales of 
handkerchiefs During recent 
years handkerchiefs have tended 
to become regarded as a Christ- 
mas trade, and it is causing acute 
production problems 

Lancashire manufacturers would 


like to see a better show in 
the shops during the Easter and 
Whitsun periods especially, and 
there seems to be scope here for 
a big publicity drive to put hand- 
kerchiefs on the map throughout 
the year. Skilled promotion is 
not confined to the big stores in 
this teeming county. A small re- 
tailer has built up a world-wide 
trade in car badges which go out 
from his shop to Sweden, 
Switzerland, America, France, 
South America and elsewhere 
A suburban trader in a small 
way of business took a stand 
at an exhibition in Manchester 
nearly a year ago. He is still 
getting inquiries and new busi- 
ness as a result. 


Maintaining prosperity 


In a county where the number 
of jobs exceeds the number of 
people out of work there is a 
widespread feeling that prosperity 
will be maintained during the 
months ahead Indian and 
Japanese imports are causing 
some concern to the cotton indus- 
try, and fears of unemployment 
are being expressed, but the gen- 
eral picture is one of a county 
where people are not without 
money to spend. 

Household goods, particularly 
are in growing demand. The 
housing programme goes on un- 
abated, and bedding is among the 
items proving best sellers. New 
designs in furnishing fabrics are 
also stimulating demand. Out 
side Greater London, Lancashire 
is Britain's most thickly popu- 
lated area. Consumer demand is 
running at a high level for almost 
everything—from lawn mowers 
to motor cars 


Lancashire stores will find soft furnishing selling easier with this pack- 
aging development. The full story of the use of Diothene for packag- 


ing soft furnishings was told by the Metal Box Co., Ltd. (Flexible 
Packaging Division) stand at the recent British Furniture Exhibition 
held at Earls Court, London. The stand was flanked by two full-sized 
interior-sprung mattresses in Diothene covers 
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Your “ Rates’”’ or ‘‘ Media” Department 
will be glad to have these... 


HARD FACTS why no Provincial schedule is complete 
without the 


BOLTON EVENING NEWS 


% Bolton is a busy industrial town with a population of |67,162—the largest Town 
in Lancashire. Employment is high, wages are gox nd the people spend readily 
on the goods they want 


% The 450,000 people in its circulation area cannot be ‘cached by any other medium 
with anything like the same thoroughness as that vided by the Bolton Evening 
News. 

% With its Daily Net Sale of 84,762 (january—December, 1954, A.B.C.), the Bolton 
Evening News enters 9 out of every 10 homes | e County Borough of Bolton, 
7 out of 10 in Farnworth and Horwich, and gives excellent coverage in other 
surrounding Townships. 


% The Bolton Evening News is the only daily paper published within a ten-mile radius 
of Bolton, and has no equal as an advertising medi n its area 


% The rate is 21 - per s.c.i.—and well worth it. Make good use of the space and the 
Bolton Evening News will not fail you 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE, BOLTON, LANCS. 6, ARLINGTON STREET, LONDON, S.W.1 
Tele: Bolton 1993. Advert. Manager: Wm. Sheppard Tele: GRO 5220 ndon Manager: C. A. Miles 
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COUUELUEUEEOE EEE EEECEE TERRE DU EDEREEREERDEEDEOCECCCCCR CURDS RDERDA DDE RTE RPE SDEETERDORTEEOECEE OEE CEE CCRT EE CEE OEE CEE PEE TED EEE EE EE CEE 


IT’S SO EASY to cover an important area of approx. 


450 sq. miles in the heart of industrial Lancashire with 


TILLOTSONS om 
Comprising :— 


/ BOLTON Journa! and Guardian 
FARNWORTH and Worsley Journal 
HORWICH and Westhoughton Journal 
LEIGH Tyldesley and Atherton Journal 


JOURNAL ECCLES and Patricroft Journal 
G E 2] E G SWINTON and Pendlebury Journal 
A series of six ably conducted and well-produced newspapers, each 
ABC CERTIFIED AVERAGE with its own staff and catering for its own separate community. The 


series circulates in the heart of industrial Lancashire, famous for its 
WEEKLY NET SALES: mineral and manufacturing resources. Each newspaper is the 


recognised medium for the announcements of local authorities and all 


ll! oa are well patronised by local tradesmen. The inclusive rate per s.c 
a: Trin inch, per thousand, compares very favourably with that of similar media, 
A One order and one piece of copy suffice for the whole series 

UAN.—DEC., 1954) 


RATE : 21 - per s.c.i. 


TILLOTSONS NEWSPAPERS LTD. 


MEALHOUSE LANE, BOLTON, LANCS. 6, ARLINGTON STREET, LONDON, S.W.! 
Tele: Bolton 1993. Advert. Manager: Wm. Sheppard Tele: GRO 5220. London Manager: C. A. Miles 
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ST HELENS 
REPORTER 


GROUP OF 


NEWSPAPERS 


ENTERS MORE THAN 


60,000 


HOMES EVERY WEEK 


Inclusive Rate 
24/6 Single Col. Inch. 


134, FLEET ST.E.C.4. CENT. 7620 


CROMFORD HOUSE - MARKET STREET, 
MANCHESTER . BLA 6987 


73 CHURCH STREET - ST. HELENS. 
ST. HELENS 2285 (4 Lines). 


| any 


| on the other 


Lancashire and the North-West 
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corners of the market 


Buses take ads to all 


The part which the bus plays in the everyday life of the popula- 

tion of Lancashire and the North-West emphasises the value of 

such transport advertising. Campaigns using that medium can be 
organised to meet a variety of requirements. 


US advertising is now 

recognised by discerning 
advertisers and agents as a 
medium capable of fulfilling 
the essential requirements in 
campaign — flexibility, 
localised or general coverage, 
as well as economic cost-— 
either used alone or as is often 
the case in conjunction with 
other media. Lancashire 
affords an excellent, although 
by no means unique, example 
of the facilities which are 
available. 

Facilities can be broadly classi- 
fied into two groups—as provided 
by company operators on the one 
hand, and by municipal operators 
The former operate 


intensive networks of services 
covering the whole of a defined 
area, including those essential 


links between the main centres of 
population, and also purely local 
services where there is no muni- 
cipal undertaking. The latter 
operate almost entirely within 
their respective city or borough 
boundaries. 


The accompanying table sets 
out the main bus undertakings in 
Lancashire, together with parti- 
culars of the number of vehicles 
owned and passengers carried in 


| each year. 


From the advertising point of 
view—as indeed from the operat- 
ing point of view—these facilities 
are complementary to one 
another rather than competitive. 

For example, while the com- 
pany Operators run a consider- 
able number of vehicles in and 
out of the main cities, the purely 
local traffic within the city is the 
function of the local municipal 
service. 

Thus, by a judicious selec- 
tion of space on _ various 
systems, a campaign can be 
organised to meet a variety of 
requirements. 

If a general coverage over a 
wide area is required, the balance 
of advantage would lie in placing 
emphasis on space in and on 
company vehicles, probably 
coupled with a stiffening of 
space in and on municipal 
vehicles in selected towns. If, on 
the other hand, a more localised 
campaign is required, the con- 
verse would be likely to apply. 


Impressive evidence 


While the figures of passengers 
carried offer impressive evidence, 
if such were needed, of the part 
which the bus plays in the every- 
day life of the population and 
affords concrete data of the vast 
numbers which can with certainty 


@ Continued on page 602 


Bus Services in the Lancashire Area 


COMPANY OPERATORS 


Fleet Passengers 
Carried 
Per Annum 
Double Single 


Deck 


Ribble Motor Services, Ltd 44 257 211,610,000 
Lancashire United “30° 127 101,000,000 
Scout Motor Services, Ltd 17 - 2,240,000 
North Western Road Car Co., Lid 156 375 111,666,000 
MUNICIPAL OPERATORS 
Accrington Corpn 47 13 21,000,000 
Ashton-under-Lyne Corpn 4 + 27,000,000 
Barrow-in-Furness Corpn 70 3 20,000,000 
Blackburn Corpn 9” 10 41,998,000 
Bolton County Borough 264 4 100,000,000 
Burnley Corpn ii4 % 60,006,000 
Bury Corpn 91 6 41,662,000 
Darwen Corpn 3 3 12,000,000 
Haslingden Corpn 14 a4 4,705,000 
Lancaster Corpn 33 14 13,993,000 
Leigh Corpn 56 4 20,000,000 
Liverpool Corpn 918 4 356,000,000 
Manchester Corpn 1.2% 8 488,397,000 
Oldham Corpn 226 14 80,000,000 
Preston Corpn 97 4 50,000,000 
Ramsbottom U.D.C 7 12 5,300,000 
Rawtenstall Corpn 47 9 16,000 000 
Stalybridge, Hyde, Mossley and Dukinfield Corpn 65 16 29,084,000 
St. Helens Corpn. 87 13 55,500,000 
Warrington Corpn 88 3 39 800,000 
Widnes Corpn M 2 13,319,000 


* Trolley buses 
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MORECAMBE AND - HEYSHAM AND _ LANCASTER 


Established in the year 1874 when Income Tax was 2d. in the ¢ 


March Ist, 1955, was epoch making in the 8l-year-old life of *‘ The Visitor,’’ for it 

marked the installation of a NEW DOUBLE COSSAR PRESS costing nearly £16,000, 

and the publication of a special illustrated commemoration edition consisting of 
16 large pages, 10 columns to the page, a total of 160 columns. 


* 
This completes a 


£26.819 DEVELOPMENT PLAN 


which has involved the installation of: 
New Cossar Double Press Times Roman (and many new faces) 


New Intertype New Automatic Printing Press 
Klischograph Engraving Machine New Folder 
Kelly Vickers Armstrong Press British Thompson Automatic 
and many other improvements ‘‘ too numerous to mention ’’ making 
‘The Visitor ’’ Office one of the best equipped in the North. 


a 
A.B.C. NET SALES (JULY — DECEMBER, 1954) 


21,868 


1939 — 11,500 
The reward for producing a bright, balanced and one of the best printed weekly 
newspapers in the country which is used by all local and many national advertisers. 


Visitor 
| 
ee 
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be said to have had an oppor- 
tunity of seeing any particular 
advertisement, in fact they only 
indicate a small part of the total 
viewing potential which an ad- 
vertisement on a bus possesses 


Free from Act 


Bus advertising is not subject 
to the provisions of the Town 
& Country Planning Act, 
1947, and buses penetrate into 
housing estates, main shopping 
centres, thoroughfares etc., 
where other outdoor publicity 
is either prohibited or at any 
rate restricted. 


which carry 
rth-West 


A 


iwhire and the Ne 


Lancashire and the North.West 


Other factors which are im- 

portamt to remember are : 

@ Very few, even the remotest, 
parts of an area are not 
served by buses. 

@ The intensity of service is 
directly proportional to the 
density and need of the 
population 

@ The bus is the most widely 
used form of transport to 
day 

It is often a criticism of bus 

advertising that there is a lack 
of uniformity with regard to 
space sizes and also with regard 


advertisements over a 
a region which has excellent 


advertising facilities. 


ROE TELEVISION 


LIMITED 


ideally placed for 


NATIONAL OF REGIONAL 


programmes 


ROE TELEVISION LIMITED 


Directors: GRAHAM ROE, DEREK J. ROE 


MANCHESTER 2 


73 GROSVENOR STREET. Li 


“ ide 


to the practice of space owners 
which renders the planning of a 
comprehensive campaign  diffi- 
cult. In Lancashire, however, 
there are few grounds for 
criticism in this respect, since all 
the important exterior spaces are 
of standard sizes, and with few 
exceptions no special restrictions 
as to colour, the use of posters, 
etc., are imposed 


Preparation of copy 


There is, perhaps, one aspect 
of bus advertising to which ad 
vertisers and agents might give 
greater consideration, and that is 
in the preparation of copy to suit 
the medium 

With notable exceptions it 
would be invidious to name, too 
little attention ems to be 
given to the ect use of 
colour and de to achieve 
the maximum effect, bearing in 
mind the importance that the 
advertisement ild be cap 
able of being recdily assimi- 
lated when n a moving 
vehicle 

As recently a unced, the 
main bodies resp ble for the 
letting of bus ad ising space 
have decided t a commit- 
tee to improve f r the scope 
of bus advertising is their aim 
to afford advertisers the highest 
possible service is field. It 
is to be hoped advertisers 
and agents having suggestions to 
offer will not he te to come 
forward. 


seen 
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Welcome sign 


HIS giant 


heen 


painted sign has 
set up in the business 
Manchester. Retail 
sales in the region are hitting new 
high levels and there has been a 
tremendous pressure 
sites which, in itself, 
the power of this 
advertising. 


centre of 


for existing 
speaks for 
form of 


WEST 


LANCASHIRE 


VENING 


GAZETTE 


BLACKPOOL 


66,979 


ee 


Giititiee & Herald 


SERIES 


London : 


47,851 


“ABC 
a 


Still Going Up 


Head Office: Victoria Street, Blackpool 
George Jackson, Cliffords Inn, Fleet St. 
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What guides world 


buyers? 


ViolgjuleBE)dplo}rit 


There’s a highly profitable export market waiting for y 

Follow the new two-part plan. First, advertise in Vog 

the twice-a-year trade edition consulted by important | 

Then, four times a year, follow it up in the new consum-: Supplements, 

in all the chief Commonwealth Markets. 
Vogue Export trade editions, timed for the peak tra iving months 

of March and September, carry your name with enorme estige 

direct to all the big buyers. They're susceptible to t they see in Vogue. 
Your follow-up advertisements in the Suppleme: 

stimulate consumer interest just when it does most 

Vogue Australian Supplement No. 1 

is now having an enthusiastic reception, 

Phe next Australian Supplement 

will be on sale in September. 

South Africa & Rhodesia 

and New Zealand Supplements follow 

in October. 

Important buyers 


look to Vogue first. 


Vogue Export, 

Condé Nast Publications Ltd. 
3° Golden Sq. London W1 
and 1 Brazennose St. 


Manchester |] 
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Reach 


Lancashire's 
Millions 


by Advertising on the 


3,300 BUSES, 
serving 4,600,000 Population, 


carrying 1,100,000,000 Annual! Traffic, 
OF THE FOLLOWING FLEETS 


Manchester Corporation 
Liverpool Corporation 
Lancashire United Transport 
Bolton County Borough 
Warrington Corporation 
Ashton-u-Lyne Corporation 
Barrow-in-Furness Corporation 


FULL DETAILS FROM THE SOLE CONTRACTORS 


W. HH. SMITH & SON 


Also at LIVERPOOL and MANCHESTER. 


Awdry House, Kingsway, London, W.C.2. ‘Phone : HOLborn 4343. 


Oldham 


HEART OF THE INDUSTRIAL 
NORTH-WEST 


OLDHAM is one of the largest towns in England and 
| the cotton spinning and textile engineering 
centre of the world. Diverse industries 

are covered by the broad terms Cotton 


and Engineering, and firms of renown have 
their homes here. 


i OLDHAM and its seven urban districts is an ideal 
area for an advertiser to test inex- 


pensively his publicity: it is compact, its | 


income groups are widely varied and its 
| daily newspaper is the. . . 


CHRONICLE 


The only daily newspaper published locally 


Member A.B.C. 
WEEKLY (Series) comprises 
Oldham Chronicle Saddieworth and Mossley 
Chronicle Crompton and Royton Chronicle 
Chadderton and Middleton Chronicle 
HEAD OFFICE: LONDON OFFICE: 
UNION STREET 134 FLEET STREET 
OLDHAM E.C.4 
Tel.: MAI 3841 (6 lines) Tel.: CENtral 7620 


An ideal testing ground for Advertisers 
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TWICE IN THE 
SAME ISSUE ! 


This Advertiser finds 


IT PAYS TO USE 


LIVERPOOL 
Evening Express 


Brown Bros. & Taylor and their 25’- per inch 


agents Alfred Bates & Son Ltd., 
find it pays to use colour in 
Liverpool's brightest evening 


and even use it regularly twice TWO COLOUR 
in the same issue. Give your FULL PAGE ... £150 


advertising a lift—brighten it, 


black and white 


vitalise it with colour in the HALF-PAGE ... £75 
Liverpool Evening Express. Smaller spaces 
(Min.8x2) ... £35 
LONDON Fleet St. E.C.4 
CE Ntral 7700 Latest ABC nett sale 
LIVERPOOL Victoria St. 98,833 


CENtral 660! COPIES PER DAY 
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Lancashire and the North-West 


Agencies in this region 


are ready for TV 


Lancashire never lags behind in anything and commercial tele- 


vision is no exception. 


No one has jumped to panic stations but 


agencies are efficiently organising themselves. 


ISTANCE, coupled with 

scant information, has 
tended to give advertising 
agents in Lancashire a feeling 
ot detachment from commer- 
cial television’s birth pangs. 
But that must not be inter- 
preted as lack of interest, or 
that they will not be ready to 
use this new medium when 
programme contractors have 
completed their plans. 

They are wideawake to its 
rich possibilities, and will take 
television advertising in_ their 
stride. Traditionally, they refuse 
to shroud the whole subject ir 
mystery or to get rather hot andj 
sticky under the collar. No one 
has jumped to panic stations, but 
there is ample evidence th.:t 
agents in Lancashire will service 
their clients in the field of tele- 
vision with the same skill and 
ingenuity which marks their work 
in other media 


View of report 


Ihe chairman of the Advertis 
ng Section of the Mancheste: 
Chamber of Commerce, Joha 
Newton, in his annual report. 
puts it this way 

“In the 
the new 
/ 


ad 


eflective handling of 
advertising medium 
vertising agents will have an 
mportant part to play. Tele- 
vision advertising will take its 
place with other media as part 
of a normal advertising cam 
paign. Introduction of the new 
medium 
damental 


systems 


should cause no fun 
changes in agency 
Bookines should be 
vtraightforward matter of ne 
votiation with the 


contractors 


programme 
and the produc 


4 viner at work at a Birds Eye plant 


agreements with many 


tion of advertising ‘spots’ will 
be a matter of collaboration be 
tween expert producers and the 
agencies, just as the production 
of ar. advertising filmlet to-day 
is a question of collaboration 
hetween the agents and specia- 
list producers. 

An interesting development has 
been the formation of Roe Tele 
vision Ltd.. of which Graham 
Roe and Derek J. Roe are direc 
tors, and to keep clients in touch 
with trade television develop- 
ments the organisation issues 
information bulletins from time 
to time. One of its first duties, 
in this direction, was to provide 
a digest of the Television Act 

Like other Lancashire agencies 
the Roe organisation is keeping 


Lady 


promotion 


Barnett watches 
Retailers n La 


herse 


in step—if not a little 
commercial televisior 
believes, will make a 
contribution towards 
and increasing the te 
fast-moving consumer s 
Mr. Roe puts it tl 
“Advertising expenditur 


Rapid growth of demand 
for new food products 


One of the most up-to-date freezing plants in the United Kingd«n 
has been established at Kirby. Quick frozen foods have enjoy ec 
big increase in sales in the Lancashire and North-West regio 


N entirely new product 
quick-frozen foods—were 
first distributed on a large scale 
in the North-West in 1947 and 
a complete distributive cover- 
age has since been maintained 
with the rapid expansion of 
cold storage and delivery faci- 
lities to meet the steadily in- 
creasing demand 
The North-West is served from 


three main Birds Eye delivery 


The company has made buying 


farmers in the North-West 


with its 
Situated 
Liverpool and |} 
and a regular twice-week 
livery service 1s 
throughout the area. D 
ment has been mos! 
from the Manchester d 
covers the more 
lated sections of 
Cheshire 


depots, each 
store facilities 


chester, 


dens 


Lancas! 


Rate of expansion 


Ihe rate of expans 
number of retail ul 
North-West is esp 
there are now almost 
the number of account 
in 1949 This dev 
commensurate with the 
each depot area, alth 
portant feature has 
marked increase in the 
outlets in the Preston an 
pool depots which are 
per cent and 35 per cent 
tively. above the 1954 fig 


These statistics cover 
retail distribution in the 
West but the relative increas 
the number of stockists 
own refrigerated cabinets, now 
times the 1949 total 
outstanding and reflects the in 
creasing confidence in the future 
potential of the industry 


1949 is selected for 


with th 


is even more 


The year 
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osed circuit store television 


alive to the value of this 


fising 


ncrcase ‘ onsequently, com 
could not be 
duced at a more opportune 

We are living in days of 
ding markets, and expand 


underline the need 


Ai leievision 


narkels 
@ Continued on page 606 


parison with present day 

s because the industry was 

“din the North-West by 

time, and a fair indication of 

rate of development can be 

traced Earlier comparisons 

would magnily the true position 
f proportion 


New factory built 


constant 


nm the 


need for expan 
production side of 

ms resulted in the 
1 factory at Kirkby 
One of the most up 
o-date freezing plants in the 
United Kingdom, the factory 1s 
equipped with the largest pre 
fabricated cold store in the 
country, which is of 600 ton 
capacity This distinction will 
soon be superseded by installa 
tions planned for provincial 
depots to facilitate the distribu 
tion of the enormous tonnage of 
quick frozen which the 
industry now demands 

The indust al progress and cor 
tinued prosperity of the North 
West 1s reflected in the 
ncereasing acceptance of 
frozen foods 
by month 
with the 
100) per 


Liver 
t 


foods 


rapidl 
Quick 
Month 
sales 


shows a 


n this area 
comparison of 
ycar 


mercase 


previous 
cent 


Potential not realised 


The housewife now spend 

llhons innual on quick 
frozen toods and the Nort! 
West is well represented in this 
national figure, but the true 
potential is still far from realisa 
tion Future advertising plans 
are aimed at this realisation and 
the current Birds Eye nationa 
press, promotional and point of 
sale advertising campaigns are 
sure and large-scale step in 
this direction 


one 
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Lancashire 
| Survey 
shows 
that 
an 
advertising 
scheme 


1S 


incomplete 


without 
the 


the 
family newspaper 


b . (A.B.C. member) 


Head Office: 
ACCRINGTON 


LONDON 
131 Fleet Street, EC 4 


“Occidentally”’ 
Speaking :— 


F the oriental challenge 
l.. Lancashire's textile 
industry is to be countered 
(as it must) the superior 
quality and styling of Lan- 
cashire’s products must be 


** put over "’ by superlative 


marketing methods and 


advertising ‘* flair ’’ 


LEE & 
NIGHTINGALE 
(ADVERTISING) LTD. 


North House, 
North John St., 
LIVERPOOL, 2 
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No lack of poster sites 


to arrest attention 


HERE is n 
ing in the 
West and above ¢ 
by Roe Outdo rtising Ltd. 


painted signs ir 
more visible use 
Of message ana 


4 


— es 
& par geal 
ys : 


2. 


c 
S 
Laces 


i 


about the successful use of outdoor advertis- 
populated region of Lancashire and the North- 
»w are examples of the advertisements arranged 


In addition to a trend to larger 


sitions, there is another in the direction of a 
oor advertising to provide the necessary change 
! appeal necessitated by a fast moving market 


READY FOR TELEVISIO N—continued 


for increased advertising expendi- 
ture 

“Moreover, there is a much 
faster moving market ; the public 
response to new or improved pro 
ducts has become much quicker 
Advertising and marketing will 
jointly benefit from the swift im 
pact of television. It may well be 
that trade television will earn a 
greater amount of revenue for 
advertising as a whole rather than 
make inroads upon the alloca- 
tions of existing media.” 

Emphasising Lancashire's wide- 
awakeness in this new field, Mr 
Roe added: “So faf as we are 
concerned the whole situation 1s 
thoroughly alive and our clients 
are being kept right in the picture 

“Television advertising will do 


much to ensure that advertising 
campaigns are run with optimum 
efficiency It will bring the 
advertiser and the public closer 
together, and it will create a more 
realistic attitude towards adver- 
tising Viewers discuss what 
they see and hear on TV and this 
new medium will enable adver 
tisers to put over the full story.” 
Fears have been expressed that 
the BBC may woo audiences 
away from commercial TV, but 
Mr. Roe observed: “The more- 
attractive the BBC programme 
the more attractive more and 
more people will find it to buy 
a TV set.” Mr. Roe is off to 
America on March 30 “to look 
at the TV set up there.” 
Lancashire never lags behind 
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Lancashire and the North-West 


A chairman of one prominent company, 
reporting in his annual statement on 
prospects for the future, agrees that— 


Lancashire only needs 


a fair chance 


[ is well to remember the 
sacrifices that have had to 
be made in recent years to re- 
pair the damages occasioned 
by punishing controls and com- 
pare them with the advantages 
our competitors abroad have 
enjoyed 
It has given them a good start 
in the race of competition, and I 
think the United Kingdom textile 
industry has done remarkably 
well to have stood up to such a 
handicap 
I cannot help but feel that the 
best guarantee is the reputation 
of those producers who are in- 
tensely interested in studying cus- 
tomers’ requirements and who 
put on the market a_ branded 
article, spun, woven and finished 
in the UK that will meet the pur- 
pose for which it is intended 
This must not be confused with 
those goods we see in the shop 
windows branded “Empire made” 
or even “British made” which 
may have been made in Hong 
Kong, India or elsewhere and 
which do mislead the public as 
to country of origin. 

To ask the government for 
protection when you have the 
remedy in your own hands 
seems nothing less than child- 
ish, but to be perfectly frank, 
that is what is going on at the 
present time. Quite a lot of 
these cheap imported cloths 


a 


have not given discerning con- 
sumers satisfaction, but on 
account of cheapness, inroads 
have been made into the home 
trade just as was the case in 
the export markets. It has had 
the effect of lowering the 
margins and quality of English 
productions in the manufactur- 
ing and merchanting sections, 
and unless stopped will cause 
serious unemployment. 


Willingly spend more 


Lancashire manufacturers have 
spent fabulous sums of money to 
modernise and bring up to date 
their plant and machinery and 
would willingly spend more if 
they had confidence that it would 
not be wasted. Once they got an 
assurance that they would be 
given an equal chance to com 
pete for home and Dominion 
markets, they would produce all 
the grey cloth that the finishers 
could handle 

It may be argued that in the 
early stages it would temporarily 
put some finishing operatives out 
of employment If so, they 
would soon be absorbed in the 
manufacturing end and help the 
wheels of industry to spin round 
on a more healthy basis. 

I contend that Lancashire 
brains and personnel are the 
equal of any other country that 
is willing to trade in a fair and 
equitable manner.—Percy C. Fish 
chairman, ]. F. & H. Roberts Ltd. 


In order to experience for herself the life of a cotton operative 


Urs. Barbara Castle, MP, 
mille at Preston She is here 


spent a week at Horrockses Crewdson's 


learnine the art of windine 
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G SArva « 
govered by tlic 


SOUTHPORT 


Series et 


VISITER 
Vewspapers 


COVER THE RES! \ TIAL AND AGRICUL- 
TURAL DISTRI! OF SOUTH WEST 
LANCASHIRE O* ESDAY, THURSDAY 


FRIDA)} SATURDAY 
CERTIFIED Nil SALE EXCEEDS 
B5.000 


Southport Visite: 
Crosby Herald 
H i Office 


TULKETH STREET, 
PELL PHONE §127-8-9 

London Office 

134 FLEET STREET, E.C.4. 


Southport Journal 
Bootle Herald 


28-32 SOUTHPORI 


Tel. Central 7620 


Manchester Pushes orviees Ltd 


27 29» Bootle Street, Deansgate, Manchester 2 
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ASHTON-UNDER-LYNE 


Reporter 


GROUP OF WEEKLIES 


13. papers completely covering the rich 


industrial and agricultural territory of 


South East Lancashire 
North Derbyshire 

North Cheshire 

West Riding of Yorkshire 


96,269 


Head Office : London Office : 
Market Square, C. P. R. Crane, 
Ashton-under-tyne WET SALES A.B.C. 44/45 Fieet St., £.¢.4 


Tel. Ash 1831-2-3 Tel. Cen 6820 


Seeing the Sites? 


WEVE MANY 
“BEAUTIES” 
in 


LANCASHIRE 


4 POSTER COUNTY 


| 
| Residential 
Development and 
Industrial 
Expansion 


THE (DEA 


cannot be ignored 


In any 


BOTH... 


taking place in the 


campaign 


areas served by the 


CHORLEY 
GUARDIAN 
(every Friday) and 


the 
LEYLAND 
GUARDIAN 


(every Thursday) 
Group A.B.C. 17,681 


Landon representative 
E. W. PLAYER LTD. 


30-32, Fleet St., London, E.C.4 


POSTER ADVERTISING 
Telephone: CENtral 2786-7-8 


ASSOCIATION 
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Lancashire and the North-West 


Publishers have the fullest 


confidence in the region’ s 


future prosperity 


More economic security 
with new industries 


By ALLAN JEANS, 


chairman and managing director, Liverpool Daily Post & Echo Ltd. 


AS a virile and prosperous 
commercial community, 
Merseyside offe to-day its 
best marketing opportunities. 
In 1954 there s overwhelm- 
ing evidence that the area had 
reached new economic peaks and 
there is equally sfying proof 
that this great al will con- 
tinue 
Last year there 
of 1l per cent 
the ships using ! 
pool. Some 45 w 
ping lines use 
year well over 
all flags enter 


S$ an increase 
e tonnage of 
wt of Liver- 
known ship- 
wt and ina 
0 vessels of 
ive the Mer- 


sey. Figures nage and of 
employment ar re everyday 
proofs of well-t g. In 1939 


there were 440.0 ysured people 
working on Me side: to-day 
there are nearly 900,000 


Youthful !abour 


Liverpool is also 
its offer of vi ful labour. The 
average age of sopulation is 
one of the lowest in the kingdom 
and the schoo! figures among the 
highest Liverpool alone has 
135,000 full-time school children 
out of its & population, 
due, of course its high birth 
rate 

In Liverpool there are queues 
for apprenticeships. This is not 
so in other major cities. A side- 
light on the employment position 
is that the docks are so busy that 
1.500 extra dockers have had to 
be imported and added to the 
register 

A most satisfactory feature of 
Merseyside economy is that. in 
addition to dock work being on a 
more secure basis. great industrial 
undertakings, such as Dunlop. the 
English Electric, Cadbury's, 
Automatic Telephone & Electric 
Co.. Ltd. and the Distillers 
Co. (Biochemicals) Ltd., have 
established factories. 
Since 1945 more than 200 
new factories and extensions have 
been built on Merseyside, while 
more than 50 firms from outside 
the area have begun manufactur- 
ing. some of them doubling or 
trebling their productive capa- 
cities 


powerful in 


major 


The financial results are as 
strong as the other indications, 
for clearings in the banking dis- 
trict of Liverpool are the largest 
in the country apart from 
London, These October clear- 


ings show the best increase in the 
country over the corresponding 
month of 1953, an increase from 
slightly over £51 million to 
appreciably over £54 million. 

The North-West stands out as 
by far the most prosperous 
trading region in the provinces 
A year’s work at 86.933 places 
where retail trade goes on in the 
North-West is reckoned to in- 
volve sales of £683.850,000—well 
over half London's sales of 
£1,033 ,233,000. 

Finally, it is satisfactory to 
note that the great increase in 
industrialisation is keeping in line 
with the growth of the popula 
tion, which is now more rapid on 
Merseyside than in any other part 
of the country. 


Outlook is 
very bright 


By W. G. GENTRY, 
managing director and 
editor, St. Helens and District 
er 


HE outlook for advertising 
in St. Helens and Prescot 
areas was never brighter. 

One time listed as depressed, 
these areas have done a com- 
plete turn-about to emerge pros 
perous and thriving and enjoying 
full employment at high wages 
Lancastrians were always noted 
for liberal spending. and to-day 
more money circulates through- 
out the week than ever before 


Rationing of space 


Space bookings for the Reporter 
group are better than a year ago 
and even with freedom of news 
print, space has had to be 
rationed during the autumn and 
winter months. Houses are going 
up steadily and Coal Town, the 
estate being built to house the 
miners who will hew the coal to 
supply the new Bold power 
station, will add a further 6,000 
to the army of shoppers who are 
constantly buying a variety of 
goods, particularly advertised 
articles. 


@ Continued on page 609 
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Lancashire and the North.West 


Publishers’ messages. own: 


e All this is having its effect on 
Industries the buying capacity of the 350,000 
people who live in Wirral. The 
shops are full of goods and cus 
h ¥ ~ tomers, and a period of prosperity 
t riving is evident on all hands. To help 
them in theit buying. the people 
By E. W. WILLMER, turn primarily to the local papers 
managing director, and buy the advertised goods = 
Birkenhead News Group Se The underlying svmbol 
+, , > > * - 
OWHERE is the policy of 
+% full employment having Many f 
greater effect than in the ” Oo 
Wirral peninsula, that area of 


land bounded by the Mersey earners a fi } | - me 
on one side and the Dee on the successttt! ady ertising 
other By R. S. CROSSLEY, 
Old and new industries are director, Accrington 
thriving The great shipbuilding Observer and Times 
yards of Cammell Laird’s at TIVHE area of Greater Ac- 
Birkenhead have all their slip 
ways full, and have a good order crington, with its full em- 
book for work ahead. The ship ployment in a much wider 
repairers, the flour millers, the variety of industries than many 
machine tool makers. the great other northern towns, offers a & R¢ SS-€ ( )| AR | } NX AY 
soapworks of Lever Brothers at market for almost the entire cai 
Port Sunlight, and all the ancil range of consumer goods 
ndustries of Birkenhead and 7 
ington are working to 
capacity, while further afield the 
engineering firms at Hooton and 
Ellesmere Port. and the new 
atom factory at Capenhurst are 
ill employing more and more Juality goods appeal to East 
people as the months go by ‘ shire folk, whether in the 
ornamental lines. That 
onstrated by the general 
ressed appearance of the 
tion in this part of the 


H CG country CARLISLE. 
. . i ct that many housewives IPRESTON 4 ff" 


In many cases there are three 
vage earners in one 
hich makes for a high 
spending power, both in 

nd clothing BROUGHTO! ACKVILLI 


x out to work creates a demand ‘BURNLEY : i 
H A R R I S or b r-saving r+ ramaaae such MANCHESTER A 
oP hes C anagy te L., icuum BIRKENHEAD 
leanc ind other devices which 
Ltd. pt ghten work in the home CHESTER 
ore Fast l incashire folk NORTH WALES r 
Incorporated ter their daily toil. know how ISLE OF MAN 
Practitioners in toe themselves and look to | BIRMINGHAM 
Advertising : — and radio for much of ILEICESTER 


sure time relaxation 


e oi ee LONDON 
British and Overseas 
° Plenty of 
PRESS 
e money 
OUTDOOR By C. PALMER, 


advertising manager, 
° Warrington Guardian Series 


FILM ies STRIES in South Lan AREWE OSTRICHES? 


cashire and Cheshire have 


ADVERTISING full order books "al aseal tie aaaaes Gan 


of one of the country's largest 


cerns 


— Al) utlable labour is on full 
ae ’ ‘ sroduction and thousar he of met “WE ARE, if. a 
LEEDS, 2 
and fully ng : a: eave , erameayes advertising 
26 CORPORATION ST. pee ei ee Rein Bj- per 5. ¢. inch 97 SHIRLEY ROAD. CROYDON 


spenc \ ° ° TANDARD 400'1scomBe 81a? 8 
CHES ur own weekly sales are BOLTON S$ , 
I ANCHESTER, 4 ho the figure of ; Victoria St., Bolton. Tel. 47423 a= alma pte 


5S High Holborn, W.C.! CRAT TS MANimip 
CHAncery 8752 3 > DELIVERY 
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Trade and Technical Press Viewpoint 


Rising trend towards trade 


° by 
romotion ‘weeks 
“ 
ROMOTION “Weeks” on By SCRUTINEER 
a national scale are being 
organised for an _ increasing beens with comfort 
number of products, either as enlightened ideas you ve 
> en { | ~~ 
joint efforts by suppliers or eae NEW, GG sSOng” 5 
. ‘ patrons of vour store 
by individual brand manufac 
turers * * x 
This f irse, means i ADVERTISING GOT a good boost 
! revenue f the trade in the first issue of a new 
pay ind they n their part monthly, Paint and Wallpaper 
loing much editor to Retailer, published last mont} 
n naximum <¢ f ition An article bv R. I Allwood This eve-cat } 
! ents from retatier advised retailers to keep them i he, é 
t ng the continuance selves in the limelight but ment rd vate dies Plant Installations Ltd. 
\ | { examp warned: “No matter how muct the February ‘¢ ven Ma Velin P e 
} rection ys Money you spend on publicit of “Plastic < FICHMEAL AORCE AND CEMOwrTEA 
Februar meee whether it be on press advertis 
res nd | ing, posters cinema — s or alwavs the mm conomical applicable to various types of 
t » r . r ) le al! 
j ted a any other med - n, if - public especially if the culation of trades are to be discussed 
to National ¢ ~ ayo _ Z where to find you the chosen newsy is not of * . x 
} ne -y Will not partake in any game ner ne ' vO hy 
he eadir } 1 not partake , ar ame 100 per cent inte »’ vour us COMMENTING ON the British 
”e Shared.” of hide and seek. In other words, ness The sma wn retailer. 
if vou are unfortunate in having Standards Institution's specifica 
you are tuné laving and traders whos remises are tion for sizes of manufacturers’ 
: ; . ‘ . aye ti I of m: acture 
Aims and objects a bad shop position, you must be situated outside t main shop nine Chonte aad imate 
tennant Deiat n t > vou rms fe 4 era e temist anc ruggis 
prepared to wave your arm ping centre of the larger town recently observed that users of 
‘ ‘ s . » ‘ : ‘ 4 A er as | 
4 Rea ng tl { about and shout out—‘here I are often placed at a disadvan- trade and technical publicity 
am Pa ‘ ae ire anc echnics ic 
ag ir onnec with the 
git. : Cont tt ; sad « ’ Meets , saitialalin material are naturally quicker to 
xing rn) ontinuine. the ar le pointes normal ant S I OicIsMNne @ 
; Sica -s me , ° ~ i _ ~ pe leis Re . sin . ippreciate the advantages of 
s c tnat ow the re - nN usiness : 
ca , : ‘ ‘ : ad ry ci ° : bh h uniform size than are the adver- 
, : ; t shoutine denendec Dor : | f : . 
ted t Ra pret os ae a yes non wes tisers themselves In fact, to the 
irt < ene | ‘ t star ng. the oppor sing eo ) 
wees ie sais “the oe eo oe pot u can advertiser it may be—or be con- 
biect tunities for advertising in the par hit nr > thing Zin ) 
) ! . € ¢ pa it upon m me mg original s¢ sidered to be-—an advantage to 
hole sblicis P ; cular d and a w liv much the ette I - do not lose produce leaflets, booklets or 
was in taking these oppor sight of t t that yo 
rset ee a , -— nese =Opp ght of the fact at your r~ folders of striking or unusual size 
, tunities is to get your business in > “ ‘ 
educa re ; o Be — ‘“ so that they attract the special 
rrect founda ‘Press advertising.” wrote Mr. |melight in a favourable manner attention of the reader.” 
under the righ te Allwood. “is recognised as th and to keep it like that 
her words, t most effective medium—-in_ this In subsequent articles the Standardised literature 
POSSESS @ COTSE als ountry at any rate— but, it is not various methods of advertising R 1 t 
" ‘ calling that pressure for 
fo make them rea th eca f 
fitting of foundat rment standardisation came principally 
; Raat fh. icaiie from trade associations within the 
i ry necess espe engineering and building indus- 
ne virls who ar } tries, the journal said that in the 
une wiris Ww ra r 


ing corset-cons 


rug trade “the advantages of 
‘ 


a on ; standardised literature may be 
u ‘i x tee . are . 11 
‘ less compelling, but they are. for 
vi of th oi vanic . 
The work of e jou medical practitioner and the 
ing committee in publicising the pharmacist equally real.” 
event, and the displa ul adve 
- Y * « * 
tesine material avatiable tre of A Fisi F 
WRITER n ish 
charge to retailers were detailed RITE riers 


and the article then set out to 
answer the “What do I get out 
of it?” query 


Review has come forward with 
the suggestion that a series of 
ass-produced displays for shop 
windows might have more effect 
than the newspaper advertise- 
ments on which the trawler 
wners are spending so much 
noney to boost the rates of fish 
Who remembers what was 


This was the convincing 
answer 
If vou promote NCW well 
packed with adequate stocks 
vou will draw in new customer 


who are curious to see what all 


advertised in the press last year? 
this fitting business is about inquired the article. “The papers 
customers who are completely are gone. past. forgotten But 


uneducated in the matter of 
wearing a suitable corset, who CHUNAR . 
think that it is unnecessary, in 
fact, very unwise, to wash it at 


. , 
f those sums had been used for 
10.000 displav units produced on 
a mass scale and sent free to the 
fried fish shops, those displays 
rtoon reads Look, 10 miles of newsprint would ail be is te © ~ 
until the day it goes on the who's going to rewind it! Scrutineer noticed this in the current 


honfire. If you can provide issue of “Commercial Motor.” @ Continued on page 612 


all from the day of purchase The caption to this ca 


in any moulding ? : 
ee ea : | 
Q a ad Xt [ Fe 
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TRADE 


oe 
| Hy; 
Iff}p 


th 


TA AONERIISING ira 
NEW BOND ST., LONDON w.! 
use 
FOOD 
MANUFACTURE 
to reach the 

makers 
a & 
PRESERVES 
MILK 


PICKLES 
PRODUCTS 
SAUCES etc., etc. 


for their clients 


OUPS 


THE BRITISH HYDROLOGICAL 
CORPORATION 


FOOD MANUFACTURE 
TRATFORD HOUSE, EDEN ST., LONDON, N.W.1 


aint 


anufacture 


THE 


agramount | 


edium 


for advertising to 
the Surface Coating 
Industry 


Largest world sale to the 
manufacturers of paints 
and related products. 


Publishers 
LEONARD HILL LIMITED 
Stratford House, 

9 Eden Street, 
London, N.W.! 


PRESS 
REVIEW — 


continued 


The 20 faces of one 
Ostermilk customer 
recently looked out 


from a page in 
Chemist and 
Druggist It had 


considerable impact 
in the 
Scrutineer 


opuuoen of 


4 


Cat@ Lawomatorins tro 


throughout the length and 
breadth of the country 
“Excellent shop window dis 


plays can be mass-produced lor 


£1 each. £10,000—10,000 shops 
Showcards, posters and the like 
have little or no appeal to the 


discriminating, better-educated 
customers of to-day. Give them 
what they are looking 
artistic, attractive, interesting. 
lively, topical display——-by using 
the free window space of thou 
sands of co-operative fish friers 


lor 


Remunerative results 


“The trawler owners and their 


advertising agents could obtain 
more direct and remunerative 
results from judiciously planned 
display units. I feel that the vast 
sums expended to date on the 
national campaign to get the 
public to ‘eat more fish’ has not 


had the right touch or the appea 
to the public which direct window 
d splay would have 

Well, well, that should ce 
tainly heat the fat in the fr 

* * * 

PRAIse FOR the First National 
Boat Show, held at Olympia 
came from Motor Boat 
Yachtine looking back on the 
event The final ittendance 
figure was 120,851, which 
tar in the anticipation 
of the most optimistic, it was 
stated “But mere numbers do 
not imply the success we require 

“The test 


wn for 


ers 


was 


excess of 


is to be found in the 
sO many people visit- 
exhibition. If who 
came to Olympia had been merely 
sightseers, this would not have 
been enough In fact. the 
amount of ictually done 
the number of boats and engines 

and the quantity of equip 
purchased much 


reas 


ng the those 


real 
business 


sold 


ment were 


greater than had been expected 
but beyond this, the practical and 
intelligent questions that were 


612 
~ . °F, *. 
wey e® ae, } 


2) 


GCeresrone “ Bow tate 


asked by visit 
shown and the 


of many ofl 


il interest 
intention 

concern 
themselves 


were an 
indication that 1 its most 
practical aspect WwW Was a 
great success 
* ” « 

READERS OF Har id Trade 
Journal were | \ H R 
Wass, who has sponsible 
for the hardware ection of the 
Da Mail Ideal Home Exhibi 
tion since 1920, at cif indus- 
try bears definite from the 
show 

Referring to. crit m from 
some sections t trade of 
direct selling ublic by 
exhibitors, he decla j 

“The majorit the goods 
sold in the hard section go 
through the trad even direct 
sales help. Tt ic might buy 
a week's su of an item at the 
exhibition for the rest of the 
year it is sold through the trade 
Repeats are far valuable 
than the original de Many 
other items sold are of short life 
only and if customers want 
more, they are going to the hard- 
ware shops to get them 


Pushing the idea 


“Before the war. one could 
walk into hardware shops and 
never see a pressure cooker 
Ironmongers would not stock 
them If it had not been for 
exhibitors pushing the idea of 
pressure cookers between 1924 
and 1939, the pressure cooker 
trade would not be in the healthy 
State it is now 


“Similarly. with other labour- 
saving appliances such as vacuum 
cleaners, water softeners and 
refrigerators, which were hawked 


rom door to door before the 
war, it is because these appliances 
have been continually shown at 
the exhibition that sales have 


now gone to the hardware trade.” 
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"We have 
advertised for 
very many years 
and our oldest 
friend is the 
PAINT, OIL and 


COLOUR 


Ta 7 " 
JOurnail. 


Torrance & Sons Ltd 


PLANT MANUFACTURERS 


Advertising rates from the 
Paint, Oil & Colour Journal, 


83-86 Farringdon Street, 
London, E.C.4. City 4788 
Member of 
the Audit 
Bureau of 
Circulations 


An experienced 
space-buyer 
wanted 


a technical and trade journal to give full 


coverage amongst plumbing, sanitary and 
heating engineers throughout the country, 
so he naturally included “The Plumber & 
Journal of Heating’ on the schedule. You 
should have a specimen copy and rates to 
hand. These will be supplied with pleasure 
on request to DALE REYNOLDS & CO 
LTD., 32 Finsbury Square, E.C.2. Telephone 


MONarch 154! 


* 

her child, G6 
your ~ 

sales-booster ? 


Could be. “Gartex” Advertising 
Balloons float in the best buying 
circles ... informing ...reminding 
.-, Selling, all their long, long life. 
“Gartex’” are printed to sell 
your product. For details, write: 
Sales Office, Young and Fogg 
Garfield 


Rubber Co., Ltd., 
Road, , London, 
* S.W.19. LIB. 6281-5 
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Technical Print Review 


Bright colours can end 


the parochial look 


OME time ago a woman 
columnist in one of our 
brighter newspapers was writ- 
ing of the difficulties of finding 
reasonable accommodation in 
London, and one of her com- 
plaints that practically 
everybody thought that a room 
was “nicely” decorated if it was 
done out in cream paint. Every- 
where she went, cream paint 
prevailed 


was 


Il sympathise with her 

In this era bright colours it 
IS NOt necessary to condemn any 
creative production to the dull 
ness of a cream shade This is 
worth mentioning because in my 
search for interesting technical 
printing I find a lot of rather 
rdina cream-coloured paper 


stock being used. From the look 
of things there must be an awful 
lot of it floating about the 
country 


Client not responsible 


Ihe impression one gathers ts 
that much of it is not ordered by 
The printer, it seems, 


t a good stock, and 
la cheap at that. It appears lo 
be used most by those who want 
t puDdlicise struments 

Il have be ea eafict 
from Prop i iments 
r of 


By ROGER DARCY 


precision drawing instruments. It 
is a competently printed and 
designed job—indeed, the cover 
i$ a very piece of con 
tempora 
But it is printed on cream 
paper, and, really you know 
that is not the best paper to 
use for half tones, particularly 
when you are using brown ink. 


effective 
des gn 


Plenty of inks 


Such a combination produces 
a ather parochial look And 
that is the last thing in the world 
one can sav about this firm, 
which, from the contents of their 
leaflet, seems quite go-ahead 
There are plenty of bright 
coloured inks—and they stand 
out best on white paper 

Let us now take a much 
bigge job which Buckler & 
Webb Ltd., printers, of Birming 
ham, have produced for their 
chem Danks, ot Netherton, 


boilermakers and engineers. It is 


a general catalogue designed and 
printed by Buckler & Webb. The 
Say t t their chent rather Kes 
the e, and that they are in 
the rOCess of designing a 
sim one 

My reaction is that this is a 
perfectly good piece of printing, 
we duced to stand up to 


roug workshops 


@ Continued on page 614 


handling in 


1 " AY: f green ink has been made t the Nufheld Pre 
ha é } booklet, containing the Code for Industrial 

P. er Tru ’ el ustrial Truck Manufacturer 1 ’ 

Great | / é ee nen the make-up and pre action to ensure 


ease of 


reterence 


Sell to the 


Shipping Companies! 


through the advertising 
columns of 


STEWARD 


THE CHIEF 


ADVERTISER'S WEEKLY 


— 


RY 


AND SHIPS’ STORES GAZETTE 


Read by the er 


Shipping 


e 


Chief Steward anc 


ng and Purchasing departments of the 
panies and Ship Stores Merchants 


2 specimen copy ond rote card 
Ships’ Stores Gazette, 26-28 Billiter Street 


London, E.C.3 


Telephone Neo. Royal 5322 


A reliable m 
advertising 
and read by 
Metal anc 


Adve 

Manager 
William C 
Adderley 


Tel 
HYDE PARK 


edium for HOME and EXPORT 
reaching the firms that matter, 
executives in all branches of the 
its allied industries. 


TUE AYS AND FRIDAYS 
META NFORMATION BUREAU LTD., 
27 Albermarle Street, London, W.! 


5805 


WRITE FOR SPECIMEN COPY & RATES ) 


Technical artic\« 
eers and ex tives 


Mechanica! VV 
to the Engin 
specimen cor 


Mechani 


AND ENCIN 


{ real interest to engin- 


appear regularly in 


If your products appeal 
g Industry, send for free 
nd rate card. 


ical World 


Ee RECORD 


Emmott & Co. Led 
London Office: 50 Termole 


( Published monthly 


YOUR 
EXHIBITION PRINTING 


don't wait till the last m 


Phone: SLOugh 21239 
Folders, leaflets 
quantity in 
creative printers can h 


GROVES, BRODIE 
& COMPANY LIMITED 
Publication Gener 

Letterpress 


Catalogu 


The 


many cow 


and 


THE te ety PRESS 
Trading Estate 
SLOL GH 


in London and Manchester 


King Street West, Manchester 3 
Chambers. Temole Avenue £.C.4 


Mw iis 


Essex County 
Standard 


series 


OVER 


Largest in rural 


ESSEX 
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TECHNICAL PRINT 
REVIE W —continued 


This is one of the impressive illus 
trations to be found in the general 
cal r ue I Danks of 
Netherto ind designed and 


printed by Buckler & Webb Lid 


Kes this 


¥ t n, t to the 
I t, a des tion of the 
{ “ C ie to 
’ g $s wide 
t 1 oe j 
| | yUai le 
] Good 
ick, using 
and trusted indus 
u i o sal n this case 
} a ed There s also 
f 4 the ne There 
is a a tick-on embossed gold 
la with the name I firm 


brought out by background shad 


ing Inside the cover there is 
spira dir 1 good feat 
for a catal ogue End papers are 
red and ca drawings of the 
Danks poe! and steel piatework 
shops. Layout inside is per 
orthodox, again using the G 
family There are pic 
tures and bleeding off used 
Tables are very clearly set 
What, then, is the criticism? 


It is mainly personal and cor 
cerns the colours of inks used 


Old-fashioned label 


n a rather du 


because this cata 


The cover, 
one can pass 
logue is not going to be used in 
a fashion shop. But one cannot 
pass the embossed lab« hecause 
it is old-fashioned lam w ng 
to agree that it will go down we! 
with some customers, but | 
cannot see why imside the cata 
logue salmony-pink and brown 
should prevail—particularly when 
one is printed on top of the other 
The whole thing lacks life 

The best pages are those show 
ing diagrams where there is a 
slightly brighter use of colour 
but not much. Surely a cata 
logue of boilers should be far 
from anzmic. It should hit the 
eye with colour. However, I am 
willing to be taken up on this, 
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Reaches an in- 
fluential section 
of professional 
people who sub- 
scribe to the only 
legal weekly 


for practising 
solicitors 


102.FETTER LANE EC4 CHA. 6855 


LUBRICATION 


THE ONLY Independent journal 
devoted to LUBRICATION 


Read by Works Engineers, 

Machine Designers, Oil & 
Company Executives, etc., | 
ALL OVER THE WORLD 5 


SCIENTIFIC PUBLICATIONS 
3 Clifford Street, London, W.! 
Telephone: REGent 7996 § 


BOOT AND SHOE TRADE 


-sain’s Leading 


Brite 
Weekly Shoe ° 
Paper 


Leather Trade 


| SPENCER HOUSE, SOUTH PLACE, E.C.2 
| TEL. MONARCH 0666 GRAMS: ALSHUNUZE 
Rate cord and specimen copy on application 


The Monthly 
Register 


___ PHOTOGRAPHY 


Good Photozraphy 
Monthly—for all 


amateur photographers 
11 Bett Court, Meet Sivset, 1.04 


The Shoe and Leather 


Record 


Founded 1886 
The Pioneer and 
Progressive Paper 

° 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON we? 


Tel. TEM 5524/6 


Sporks Parade 


THE MONTHLY | URNAL 


SPORTS CLUB SEC ARIES 
655 GRAND BUILD '.55, 
TRAFALGAR SQUARE, LONDON, W.C.2 


Es 


PAINTIN:: 
SCOR AT IG 


Formerly The Journal! of Cecorative 
Art & British Decorator. Est. 188! 


The Leading journc associated 
with the Painting and Dec ng Trade 
CROMFORD HOUSE MANCHESTER 4 


CLAY PRODUCTS AND BRICK MAKING 


THE BRITISH CLAYWORKER 
Leading world technica! journal for 
Brick, Tile and Senitory Were 
Industrie: 
Overseas Sales equa! 33°, of total 


circu!suen. 


CLAY & BRICK PUBLICATIONS,LTD. 
23 Tavistock Street, London, W.C.2 
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MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


AND MUNICIPAL AND 
COUNTY ENGINEER 


The influential journal for all 


advertisers who sell to 
Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
Advt. Mgr. A. R. Caldwell 
8 Southampton Row, WC1 
Telephone : Holborn 0452 


The 


1955 


MUNICIPAL 
JOURNAL 


founded 1893 


The only weekly technical 
journal read in every local 


government department. 


3 Clements Inn, W.C.2 
HOLborn 2827 


TEMpie Bar 7664 


CONTRACTORS’ RECORD 


and 


Municipal Engineering 
(1908) 


Read by 
the Contracting and 
Sub-Contracting Industry 
and 
every Municipal Engineer 
throughout the United Kingdom 


LENNOX HOUSE, NORFOLK STREET 
LONDON. W.C.2 


MUNICIPAL 


ENGINEERING 


founded 18 74 
Reache 


surveyor and cican ing 


every engineer, 


officer in local 
government. 


4 Clements Inn, W.C.2 
HOLborn 5502 


PUBLIC PURCHASING 


Journal of the 


INSTITUTE OF PUBLIC 
SUPPLIES OFFICERS 


Read by Chief Officers who purchase for 


* Hospitals 
*% Local Authorities 
% Nationalised Industries 


40 Sackville Street, London, W.1 


Telephone: Grosvenor 7281 
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GAS JOURNAL 


Newspaper and expert technica! 
weekly 


GAS SERVICE 


The specialist for Gas Sales 
and Service Staffs 


11 Bolt Court, Fleet Street, E.C.4 


FASHIONS AND TEXTILES 


TEENAGE FASHION FOCTS 


for the buyer 
The only trade journal exclusively 
devoted to wear 


teenage and 
accessories. 

STITCH PLUBLISHINGCO.LTD. 

174 Gray's Inn Road, London, W.C.) 
rE Rmious 0644 


STITCH 


A popular journal for 
garment making trade. 
STITCH PUBLISHINGCO.LTD. 


374 Gray's Inn Road W.Cc.l 
TERminus 


the 


London, 
OB b4 


{1 Publication of the 
Highest Reputation in 


the Medical World 


TRANSACTIONS OF 


THE 
ROYAL SOCIETY Of 
TROPICAL MEDICINE 


AND HYGIENE 


{dvertisement Offices 
EFFINGHAM HOUSE, 
ARUNDEL ST... W.C.2 


Tel TEMpte Bar 


9575 


_ NEWSPAPERS 
_ PERIODICALS 


Pass your Overseas Space Buying 

problems to 

PUBLISHING & DISTRIBUTING 

CO. LTD., Internctiona! Press Rep- 

resentetives. 167 STRAND, W.C.2. 
Tel.: TEM 7595/6534 
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Publications 


GOOD FOOD 
March issue now on Sale. 


1 6 per copy Rates from 


167 STRAND, W.C.2 


The monthly magazine for and about 
Covent Garden 2677 


MEAT TRADE 


Meat Trades’ Journal 
Weekly net sales exceed 


33,000 


For 66 years the official 
organ of the meat trade. 


§ CHARTERHOUSE SQUARE, LONDON, E.c.: 


WILK INDUSTRY 


DAIRYING 
PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 
The Most Influential 
Journal! in British Dairying 
The Milk Industry, 


37, Queen's Gate, London, S.W.7 
Western 9816 


CANNING AND PACKING 


Specialist monthly magazine for 
food manufacturers, canners and 
users of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
1415 COLEMAN ST., LONDON, £.C.2 
Tel: MONarch 1995 


FOOD MANUFACTURING 


— 


ADE 
EY ley 


* 


FO sul 


23 YEARS 
OF PUBLICATION 


FOOD TRADE AEViEw. LTO., 
7 GARAICR STAOST LOnDOR we .3. 


THE 


MEDICAL OFFICEF 


1908 the only profess 
for doctors in the | 
PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 
72/78 FLEET ST., LONDON, E.CA4 | 
CENtra! 5574/5 


Since 


THE ROYAL SANITAR) 
INSTITUTE JOURNAL 


CIRCULATION 11,01! ABC 
IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 


90 Buckingham Palace Road, 5. WwW 
LOANE 5134 


THE SANITARIAN 


Official Journal of the 


j 


Sanitary Inspectors’ Associatior 
THE SPECIALIST JOURNA 
ON ALL ASPECT 


OF HYGIENE 
19, Grosvenor Place, London 
SLOane 1770 


AND SANITAI 


cv 


MUNICIPAL 
ENGINEERING 


founded 1874 
The specialist weekly jouroal 
reaching avery officer in the 
public health service. 


4 Clements Inn, W.C.1 
HOLborn 502 


PHARMACEUTICAL ° Hie ino ti 


“THE BRITISH 
and Overscas 
PHARMACIST’ 
he journal for the pharmacist 
technician and buyer at home and 
all over the world. 
194-200, Bishopsgate, London, E C.2 

AVEnue 14445 
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RE} TE W —continued 


rosin 
hy 
| } rt of fy 
K Da Aes 
Buckler and Webb 
luce an etiective answer 
me to a piece Of print 
1 striking 
k, and in the main ts 
! except for one 
m ts which we will mdi 
" 1} *klet contain 
he Cod for Industrial 
Pow Irucks, produced by the 
Ind ial Truck Manufacturers’ 
A ation It has been well 
ea tf th Nuffield Press, 
owley, and great pains have 
taken in the make-up and 
ductior to ensure ease of 
ceterence 
Illustrations’ stand out 
There are many ist f 
n) which stand well out fror 
Dbiack text, which is set 1 
Times Gill bold is used in 
green to introduce cach part of 
the work Ihe only complaint 
ne can advance concerns the 
ver This is striking and 
m the illustration given on 
re 613 u may wonder what 
sible complaint there could be 
Well, in the actual copy | have 
fore me the hand lettering of 
Satet ind Cock very 
igeed and the lower case Bodoni 
| has not come out well in 
verse This failing has been 
ntioned before It is not a 
od type for reversing Much 
tter to use a sans type which 
thin lines and serifs 


n general this booklet 


a first is§ piece of work 

Now w cor to the sort of 
put ty printing I like-—with 
pienty f colour I refer to the 
excellent material put out by 
Sy rs, the paper people 


Their sample 
ng c 
titling 


folder has a strik 
ver in blue with Perpetua 


in reverse Inside the 
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Public Relations 


‘Get them into the store’ 


—the Selfridge maxim 


EDUCATION * G' . them into the store.” 


SCHOOLMASTER 


AND WOMAN TEACHER'S CHRONICLE 


The Journal of The 
National Union of Teachers 
National Weekly Circulation. 
Reaches School Teachers 
throughout Great Britain 


All enquiries to: 


THE SCHOOLMASTER PUBLISHING CO., LTD. 
HAMILTON HOUSE, HASTINGS STREET, 
LONDON, W.C.! 


EDUCATION 


= The Official Organ of the 
- Association of Education Committees 
Published Every Friday 
aenneneuenscceanvens 


Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
‘Governors and Managers, 


and others engaged in 
national education. 
10 Queen Anne Street, 
London, W.1 Museum 1425 


PAINT AND PRINTING 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 


Monthly pub tion with 
world wide coverage g 
@ leading position int 4 
literature 
Memorial Hall, Farringdo 
Street, London, E.C.4 


CEN¢tral 2120 


The premier monthly 

. for the cardboard box, 

container, carton, paper 

bag, sack manufacturers 
and paper converters. 


@3 TUDOR ST.LONDON.EC4 


That was the maxim of Gordon 
Selfridge, founder of what 
become probably one of the most 
famous departmental stores in the 


} 
nas 


world. And near 50 years lat 
that is still one of the prin 
functions of the public relations 


department of fridges 


Oxford Street, London 
To-day, their PRO is Geoffre 
G. Young. He took up the 
appointment three and a 
about the time that 


halt 


years ago, tne 


Lewis combine acquired control 
of the store 

Quite rightly, he says ‘There 
is always a story in Selfridges 
The difficulty of operating public 


a giant Cepurtmes ta 


finding the 


relations lor 
store 1s not stories 
+} 


they are there in tear ag ce , the 
hardest part is fi ndir g the time to 
put over the information of ar 
organisation which empk 
nearly 4,000 people and sells 
practically everything inyone 
could wish to buy 


On most days of the year 
there is a story in Selfridges for 
virtually every paper in the 
country. Fashion writers, 
national newspaper columnists 
and journalists representing a 
multitude of varied trade papers 
can ring up and be sure of 
something. 

And 


that s wh LT. 


Young does not issue long hand- 
ults 

“My idea,” he s, “is to send 
yut a story with the basic facts 
something that w interest a 
news editor ind make him in- 
quire f his § particular 
ingle Then I can give it to 
him.” 

Press conference are seldom 
held unless there story of un- 
usual interest ke to appeal to 
1 wide variety of p rs—like the 
Selfridge decorat during the 


Coronation 
That was sometl “different.” 


First Elizabethan era 


The display dey ent, headed 
b ( illt erected a 
massive sculpture the Queen 
on horseback flanked on one 


of typical 
Elizabethan 


craftsmen of ti 


era, and on the other by their 
counterparts of the present day 

For this preseniation§ Mr. 
Young, together wih a_ photo- 
grapher and an scouted the 
country looking f« e right men 
They found a rive n Chatham 
dockyards and a irm worker 
driving his tracto n a pouring 
wet day ina des eld in Kent 
The press confe itself was 
held in Selfridge d play work 

op with the finished por 
traits providing wsv” back 


ground 


@ Continued on page 617 


TECHNICAL PRINT 9 


folder are examples of various 
papers very charming printed 
with a note of what type face f 
been used (very useful for p 
designers) Another sma! k 
let draws attention to Sy 

new Sheffield headquarte It 

s also in blue and white | 
figure of St. George d 
dragon is this time nd er 
bossed on the cover (this 1s very 
much more attractive a method 


ssed 


than the sticking on of embo 
labels) 
blocks show the 
various departments and there 1s 
a list of the various stationery 
lines available. It was printed on 
Spicers Driven Snow White Art 
Double Royal 100 |b 

If the impression was given last 


Inside bled off 


month that American printed 
publicity was being praised at the 
expense of British, | am sorr 
That was not the intention. Ob 
viously very good materia s 
produced here But one could 
wish that we were as lively as our 
American opposite numbers at 
times 

However, in one respect. ap 
parently, we are just as much on 
the ball as they are. Reference 


was made last 1onth to the 
Changeputer, ssued by the 
Foreign Currency Service, New 
York. The publicity officer of 
Fletcher Miller, Ltd.. of Hyde. 
Cheshire, H. R. Squires, tells me 
that our own British Travel and 
Holidays Association puts out an 
idmirable currency conversion 


] 


guide, which not only gives the 
equivalent of 13 currencies 
against Sterling by pulling out a 
slide, but also has six tables of 
British ind metric equivalents, 
winding up by llustrating in 
correct size and colour the prin 
cipal coins of the reals 

Ihe whole job is lithographed 
in five colours, and is, says Mr 
Squires, of excellent design 
Thanks for showing the flag. Mr 
Squires. I shall be more careful 


with my compari 


sons in future 


PADDINGTON 
ADVERTISING 
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If the centurion had been carry- 


ing a geiger counter it would 


have clicked vigorously as he 
approached the radio-active 
waters of Aque Sulis (known 
to-day as Bath) 


These curative waters still attract 


Steady streams of visitors—in 
addition tu the tourists who flock 
to view the Roman antiquities 

that 


brisk 


so trade in Bath is always 
Another reason why Bath 
is such a good area for a test 
campaign is that its population is 
a truly representative cross sec- 
the 


and it costs only 


tion of British market 
10s. per 


“blanket” 


as a 
whole 


&C.1. LO secure positive 


coverage of the whole city—and 


the surrounding county areas of 
Somerset and Wiltshire 


the Bath Chronicle—1} 


through 


copies ot 


which are sold nightly for every 
house in the city 

You're selling to Britain 
in miniature if you're 
selling to Bath 
through the ee 


Bhipe nore 


ene 
Wath 
AND WILTS 


Cryronitle 
And HERALD 


ee 

The ONLY evening paper prin 

in Somerset Get full dete 4d 
S. H. Rot 134 Fleet S mdon 
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When the decorations were up BiG STORE Pit ccatiensd good taste or well-timed. Thes 


they were featured in newspapers we have to refuse tactfully.” 
throughout the world All this is probably why every 
Film tie-ups play an important suburban homes and relate how of television was given at tl bus-conductor working on a route 
part in the public relations depart- they rubbed shoulders with their store by Baird. Every day, TV through Oxford Street will 
ment work. screen hero while shopping in celebrities will be present—be probably announce “Selfridges 
Before Starting on Norman Selfridges interviewed, signing autograph: at the appropriate stop 
Wisdom's “Trouble in Store” the There are occasions, of course, and, if it all adds up to ar 
film company went to Selfridges when events are held featuring a thing like last year's event pu 


for ideas about sets. With particular celebrity. For really ing in hundreds of extra visit Jug that cheers 
several location shots actually notable visitors Mr. Young has ato Selfridges daily 
taken in Oxford Street, picture- handsomely bound visitors’ book On the first day following 
goers had no trouble in linking and signatures range from those Easter holidays an exhibition w 
the picture with Selfridges. of Princess Margaret to the open titled “Scouting 
Sultan of Zanzibar Mafeking to modern times,’ 
Knights in armour The store's inquiry bureau also the Chiet Scout (Lord Rowa 
. comes under the jurisdiction of Lord and Lady Baden Px ’ 
One of the most successful tic- the PR department Here. help and famous people who » “ "ewers 
ups was for the film “Knights of and advice is given and a variety once boy scouts will tt Tse ae 
the Round Table.” Knights in of pamphiets is continually avail Scouts and cubs in their hun« *ig) S 
armour were in attendance at an able containing suggestions for will be going along jo see s 
exhibition at the store. A “Junior purchases or facts and figures exhibits as the flae which { Ve Vb 
Round Table League” was formed about the store over Mafeking and the first sc ‘Ne 
and hundreds of children went Although there is an adjust hat 
along to try and draw the famous ment department for customers There is a strict Selfric 
sword Excalibur from a _ rock complaints many people now rule that no member of 
ingeniously constructed by automatically contact the store's staff can be interviewed by « 
Selfridges display department PRO, who puts them through to press, unless a specific requ 
heavyweight boxer Freddie the right person with tact and is received by the PR dep 
ied and failed. Scores of courtesy But throughout the ment. “We are not trying | 


a 


‘ 


itted their strength department's activities runs the be difficult,” explains ir 
to succeed was pre- dictum “Get them into the store Young. “The rule is designed 
with a parchment pro That is where the exhibitions to help the press as much 


's 
ing his achievement fit im 


ourselves. An assistant who 
elebrities are welcomed at Frequently these are held in possibly has been with the 
store but not all come under the store They are not always company for only three week 
wing of the PR department linked with any particular depart- could quite easily give entire: 
iim stars and other personalities ment. The aim is to get people false impressions. But if 1 
: to be left alone sor to come along to the exhibition press come to us first we 
like to be able to at Selfridges usually prepared to give th: 
buy articles without fuss and will At the end of this month will every possible aid. 
come again if not disturbed be held the second “Televiewers’ ‘Of course, we do 
which enables several hundred  rally—doubly interesting because receive requests for pt 


Mrs. Browns to return to their the first public demonstration stories which are not a 


Newest ever novelty for your next campaign 
EALING 
XpUT YOUR SALES MESSAGE ON EXCITING, APP 


‘ee Ms 


® > 
ea Ye 


Ariel , @tlectroiux g2 
PENNANT ug! 
ADVERTISING BALLOONS =“ 


Something brand-new from Ariel! It's a won- 


novelty balloon that every child will 
want to carry and it’s designed to give 


you better advertising value than ever before. Jn addition, Ariel Pennants give you all tl 


: » > | 1c llhhant 
Here's why the Ariel Pennant isan even more Well-known Ariel advantages brilliar 


effective medium for your sales message :— colours, long-lasting quality plus the balloon on 


double impact of getting your message act 
The balloon is held on a stick, so that it is 


. both in the home and at the point of sale a stick; / 
always rigid, always upright, always easy 
to read your sales — A stick is sup- There has never been an advertising novelty 
phed free with every Ariel Pennant. And the like Ariel Pennants. They'll get instant atte 
eyelets that hold the stick are part of the tion from everyone who sees them. Send for 


balloon itself... .no need for string samples and prices right away 


LEWIS KNIGHT & CO., 8 CHINGFORD MOUNT ROAD, LONDON, E.4. Telephone: Larkswood 2241/2 
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- i Business is booming in 


of the Dutch market and this hardworking area 
penning one HE present state of Hol- 
in the Amsterdam area land makes it clear that 


the economic recovery of the 
country since © war consti- 


tutes one of the European “suc- 
cess” stories of the last 10 years. 
In an add given to 


America nen in The 

a . Hague, the Net inds Director 

Holland’s leading independent national daily General of Industrialisation not 
ng ago refer the progress ; 

le in produc- have to work very hard if it is to 


HOLLAND 


immediately remain good, 


Subscribers: 
e war I luctivity had “Dutchmen are convinced that 
AMSTERDAM - - 90,000 incrensed by $072 goat since only by Keeping very active all 


r cent above the time, will they be able to 


REST OF HOLLAND - 50,000 pre-war lev eee enjoy the prosperity of to-day in 


nis istene ! future years They arrive early 
war industr ayed a not in their offices and they leave late 
140,000 inconsiderable | nthe Dutch (an English week-end is some- 
econor t hereiore im- thing that is practically unknown) 
a correct of the and on Saturday mornings you 
industria t the country will find everybody at their desks 
London Office : as though t ’ new pheno- Not long ago | had made some 
menon, alt ourse it WaS appointments for a Monday, but 
FRANK L. CRANE, 69 Fleet Street, E.C.4 rrect t the re so suddenly I had to change my 
CEN 1anc ndust nsion whie time-table in order to be in 
mal ans had been v derable. Vienna on the Monday. On my 
| way from Paris I could only be 
| Big foreign icmand in Holland for one day—Sunday 
<——eai “A few telephone calls to 
<a One ¢Xa us high in- Amsterdam and all six people 
dustria acl the shoe I was to meet on Monday, i 
" al — industr recently re- came to my hotel on the Sun- 
a —~ - \ ported t ng at full day to discuss our business 
oA \ ( ~~ capacit D same time problems. 
ee finding it st t to satisfy 
1 »f Vi & Ve } foreign d 1e industry Fx 
7 ports go up 
ec ; I ec O 4 \ now ¢ ) han 1 .000 enaaiiamennns 
| ( \ Pa > pe = 1939. “Business with the United 
\ Overall exy sen since Kingdom has grown in the last 
re ae > OO pairs t© few years. Exports from Hol 
i F% / Our. 3 . land to the UK have risen from 
ie ——_— The hous gramme for 807.3 million guilders during the 
Top National ) ; + this vear | the build- first 11 months of 1953 to 965.3 
local coverage rao * ng of 65,0 es The re- million guilders during the same 
os Ge j ° : , "ener 2 building « destroyed dur- _— period of 1954, these being the 
Netherlands “— 5 ing the s expected to be latest official figures to be pub 
} ‘ & completed, as w so the re- lished. Exports from the UK t 
Holland's largest daily newspaper offers ~~ building of houses damaged by Holland have also gone up—but 
| ) the 1953 flood only slightly-—from 764.2 million 
/ —_ ; [ One of t : the world to 778.9 over the same period 
WS of advertising in! country whe “To get the whole — in 
On nt cone = las_)~=—s recent first-hand its right perspective, owever, 
/ eae cent coverage of the Dutch consumer a ence of the ite of affairs exports B= Holland to other 
Over 287,000 daily net circulation ~~ n Holland 4 t Mi I ado, countries have risen ffom 383 
Over 272.000 ideal a 7 bh f ) managing direc of A bert million gu iders over the first 11 
pS 10 of th N “e — u or amilies or ’ Milhado and ¢ 1 td We give months of 1953 to 8.255 million 
> ¢ etherlands 2,552,000 homes Dd here his obs on his tour in the 11 months of 1954 but 
C » 0 i the national newspaper-accounts of the cou imports from foreign countries 
— Readership principally middle class — public into Holland have risen in the 
_- SSS offic eda mere, office and manual workers Energy and initiative ne year from, p + m — 
~~ either rich nor poor — the mass consu guilders to 586 million 
— ae marke ‘ guil -reace 
—s ok a who spend £1,400,000 weekly “The most striking impression a vo a - = ee in 
= od, clothing, household equipment, I had during my recent trip to ws oath ap 
| ) = ation and entertainment oliand was that of a countrs ; Kan Eannyy 1 << 2 a — 
we all a iat : i aS boiling over with energy, vitality important point, so far as the 
TN =. rer and , gre atest national with effective pie ete ne B ae i anne UK is concerned. This coun- 
gional rates and discounts / : c E : 
- a il j fo vou can hear it from the busi try’s exports to Holland 
— hay! ge messman in the textile area. the increased only by two per cent 
Represented in Great Britain P i barman im one of those cosy —or in round figures by 14 
A. PRESS LIMITED ( (Vv Amsterdam cafés, and the repre- million guilders in the 11 
14 Dover Street, London, W.1 f . sentative in the train will voice months. 
Mayfair 8615 the same opinion A fair sum- “On the other hand, exports 
ming up of their opinion would 
{ be: ‘Business is good—but we @ Continued on page 619 
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Huge promotion drive for 


US appliance industry 


yj AT has been described 

as “ The most compre- 
hensive promotional pro- 
gramme ever undertaken in the 
appliance industry” is to be 
launched on May | by the Hot- 
point Company to commemor- 
ate the 50th anniversary of the 
firm. 


The overall cost will be about 
$5 million and will be designed 
to create maximum store traffic, 
stimulate appliance sales, provide 
the home building industry with 
attractive homes in a _ price 
bracket in which 75 per cent of 
new home buyers are interested, 
create multiple exposure through 


dealers, home builders and de- 
partment stores 

In making the announcement 
John F. McDaniel, vice-president, 
marketing, said that “the 


reaction of distributors to the 
plans has been overwhelmingly 
enthusiastic.” 

To be known as the 
Golden 
gramme, 
volve year-long 
emphasis 


“Hotpoint 

Anniversary Pro- 
* the promotion will in- 
activity, with 
during a 60- 


greatest 


day contest period in May and 
June 

Within the programme is a 
national consumer contest called 
the “Hotpoint  Living-Condi 
Golden Anniversary 
Homes Contest.” More than $2 
million in consumer prizes will! be 


given away to lucky contestants 
Prizes will include four com- 
pletely furnished, decorated and 
landscaped Hotpoint “Living 
Conditioned Golden Anniversary 
Homes” in four geographical 
areas 


Consumer cross section 


The contest is being co-spon 
sored by the consumer magazine 
Living } Young Homemakers 
which has a readersh p represent 
ing a cross section of con 
sumers who buy 75 per cent of 
new homes. Through co-sponsor- 
ship by Hotpoint and the 
editorial, consulting and architec 
tural staffs of the magazine, four 
leading architects were selected 
from tour parts of the United 
States to design the prize homes 
Selected builders have been ap 
proached in 100 key cities to 
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build one or more of these four 
homes in their areas, prior to the 
contest opening. Each house will 
be decorated and furnished by a 
participating local department or 
furniture store. 


A special advertising scheme is 


being 
national media to 
year’s activity 
Italy 
Ihe International Food 
ind Packaging Fair is to b 
this vear at Parma from §S 
ber 20-30 This fair 


cove 


FOCUS ON 


dev eloped for 1OCa ind 


support this 


ADVERTISER'S WEEKLY 


entire cycle of food production 
by its inclusion of raw materials 
and machinery for the various 
branches of the food and packag- 
ing industries, as well as finished 
food products of all kinds and 
containers 

Reporting on the 1954 fair, the 
British Consulate Genera at 
Milan stated that this event offers 
opportunity to exhibit 
bottling and canning machinery, 
handling equipment, and more 
especially for the smaller acces 
sories, such as caps and scaling 
gadgets 


a uselu 


Hi¢ ILLA ND—continued 


to Hollar 


from Germany 


over the same period, in 
from 1,261.5 million gu 
1953 to 1,603.7 in 19 


increase of 342.2 million g 
This is a rise of more tha 


cent 

“Compare those 
make your own conc 
many is very quick 
the Dutch marke¢ 
back up the Sa d 
advertising cam; 
British advert 
the shad 

Isn't th i 
here ” 

“There is a mark 


products in H and 


' 


best markets in I 
men AC to bu 

th count 

st al q t 


140, Cromwell Road, 
London, S.W.7. 


Name 


Firm 


To: Albert Milhado & Co. Ltd., 


1955 edition 


—the 


pues ODF... cu. 


The March 


MILHADO RATE 


key 


giving full details (rates, circulation and readership) of the leading newspapers, weeklies «: trade papers in Austria, Belgian 
Congo, Belgium, Denmark, Dutch West Indies, Finland, France, French North Africa, Germany, Holland, Leeland, Indonesia, 


Israel, Italy, Japan, Luxemburg, Norway, Portugal, Spain, Switzerland and Yugoslavia 


of the 


to export 


represented by the MILHADO organization. 


form and we will send you a copy free of charge. 


Address 


If you have not received the Milhado rate list (March 1955 edition) and you are interested in export advertising, complete this 


Please send me free of charge, a copy of the new 


Milhado rate list. 


advertising 


name Great Britain st means 

id friends. Ler Br h manufa 

turers cash in on the With the 

iberalisation of Holland's im 

ri nt IS much easier 
in was a few vears ago 
Tremendous Scope 

4 pornt that should be borne 

} nd is that Holland has been 

lernised more than most other 

ku yp Look, lor 

at the ratlways, their 

w tactories, and their excellent 

{ Holland, where everybody 

k ird and most of the 

i ve a ck nt income, can 

it uy p fuc trom the 

kK | c is st tremendous 

Ap ters And to help 

} the goodwill that 

nm the country for 
Brit firn ind products.” 


LIST 
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VALERIE WAS YOUNGEST EXHIBITOR 


Vie recent Stationery Trade Fair 
brought to Harrogate one who is 
probably the voungest exhibitor at any 
of that town’s exhibitions and fairs 
She is Valerie Wishey—22-year-old 
ales manager of Wondersigns Mag- 
netic Charts, a 
division of the 
Acme Show- 
ard & Sign 
Co Lid 

Armed in the 
vorld of inter 
national! bus! 
ness with three 
languages and 
deal 
of personality 
Miss Wisbey 
was on trial 
with her firm, 


1 good 


Valerie Wisbey 


20. N he is in charge of Wonder 
gr sles and advertising 

oO sway from her South Molton 

fice and showrooms she 

t aing, acting in amateur 

ima ind collecting ash trays 

There is a good chance that Miss 

Wi ill retain her tithe by being 

! ngest exhibitor at the forth- 


ning Factory Equipment Ex- 


Merger welcomed 
1 HAT the film trade through th 


medium of its press has welcomed 
the merger of Pearl & Dean Lid 


exhibitors docs 
not surprise me 

Ernie Pearl and his 
have done as much as 
raise both the technical effective 
ness of advertising films and the 
Status of the medium. Harry Adley. 
in the words of the Kinematograph 
Weekly, “commands a unique posi- 


associates 


anybody to 


position in the business. His good 
will with independent exhibitors is 
remarkable.” 

Harry Adley and the Pearl & 


Dean chiefs have been friendly 
rivals for more than quarter of 

century Their association henc: 
forth will, I predict. mean bie 
things for screen advertising 


On the air 


Very able speaker on a recent 
BBC “At Home and Abroad pro 
gramme was Harold Wincott, editor 
of the Investors’ Chronicle. He was 
chosen to speak on the Chancellor 
of the Exchequer's financial moves 
which took the City 


by storm a 
couple of wecks ago 


a gtoup of nine 
influential newspapers 
AB.C. Weekly Net Sales 


Associated Kent Newspapers Ltd. 
LONDON: E.W.PLAYER LTD., 30, FLEET ST.EC4. 
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Photo by 
»f the Sheffield Branch, Incorporated Advertising 


At the annual dinner 
Managers’ Association 
Bros.) hairman 
Shefhield-made 
Others shown are ( a 
English Steel Corporation); 
Neill & Co. (Sheffiel 


branch presents, 


carpenter's 


Miss F. M. Davidson (advertising manager 


plane to 
H. Dolphin (lately advertising manager 
T. E. Townend (advertising manager, James 
council 


Sheffield Telegraph and Star Lid. 
Tennant 
members, a 


1AMA 


behalf of the branch 
Leslie Hardern, president, 


IAMA; C. A. Cook 


member, 


(advertising manager, Stanley Tools Ltd.); Clive Barwell, chairman, [AMA; 


J. E. Ortton 
R. Russell (advertising 


(advertising 


*cretary, 


Radio man out East 


NEW commercial progr 
in London for Sharg al A 
East Arab Broadcasting 
pleasant 32-year-old Arab Christian, 
Hanna Mudawar.. A keen sportsman, 
devoted to football, cricket, tennis, 
rowing, swimming, and squash, Mr 
Mudawar 1s 
obviously very 
genuine in his 
ing for this 
ountry, of 
which, inci- 
dentally, he 
seems to have 
een more in 
six weeks than 


me adviser 
na (Middle 


tation) 18 a 


many Britons 

ac in years 

His good Eng- 

lish is due to 

the fact that 

a’ 1¢ was edu- 
¥ f.. cated in a 
. school whose 


headmaster 1s 
the present Bishop of St. Albans 


C. J. Morny, adv sement man- 
ager of Sharg al Adr s in charge 
of th Londor fi now that 
Anstice Brow ymerly director 
rf the titut of Practitioners in 
Adve has ret d from it. He 
tells that the station's medium wave 
transmission, which } ys will be 
the strongest in the Middle Fast 
will start operati it the end of 


this month from Limassol, in addi- 
tion to the present short-wave 


Time marches on 
’ 
W' HANKS to the fact that the 
London branch of the Ingersoll 
watch company w founded 50 
years ago, a good many people who 
were present at the Savoy last week 


ire the richer by ivelling watch 
in an inscribed case This 
was a pleasant nto of a very 


Occasion, organised for 
Ingersoll by Sidney-Barton Ltd 
their public relation nsultants. 
The Pinafore Room at the Savoy 
was required to hold quite a number 
of celebrities, ranging from the 
Astronomer Roya 
Spencer ! 
Morshead Librarian to Her 
Majesty) to 
and radio 
Incidentally 
of Ingersoll 
[R92 


“Dan 


pleasant 


there was a display 

watches, beginning at 
and going up to the 
Dare” timepieces 


latest 


Frank 


manager, Thos 
nanager, Moore & Wright (Sheffield) Ltd.), honorary 


Sheffield Branch. 


Firth & John Brown Ltd.) 


Ingersoll’s advertising 
Sidney and Leonard 
Garland, whose agency has the 
Ingersoll account, were present to 
hear M. L. Bateman, the managing 
director and a very distinguished 
horologist, outline the growth of 
the organisation 


Atomic relations 


7 INCE he started as a cub-reporter 
on the Bromley and East Kent Mer- 
cury 4\-year-old Erie H. Underwood 
has travelled a long way He is 
now director of public relations for 
the United Kingdom Atomic Energy 
Authority 

It was the war that terminated 
his career as a reporter. He joined 
the RAF in 1940 and was commis 
sioned the following year He 
served in West Africa and was then 
seconded for liaison duties in this 
country with the United States Air 
Force. By 1944 he was PRO for 
No. 122 Wing of the Second Tacti 
cal Air Force In 1946 he was 
appointed deputy director of public 
relations for the newly-formed con 
trol office for Germany and Austria 

From there it was a short step to 
the Foreign Office, where he becan« 
head of the German information 
department In the 1950 New 
Year's H6nours List he was 
iwarded the OBE. Then he moved 
to the Central Office of Informa 
tion, where he was in turn editor 
of the overseas magazines and 
director of the photographic 


division 
CONTACT 


WEEK'S WISECRACK 


“nw 


Edwards is 
manager. 


** And tell that copywriter, 

if he disagrees again we'll 

withdraw the whips at the 

next conference with the 
client”. 
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What the 


screen advertising 


merger means 


The combined resources of Pearl & Dean and 


Younger Publicity Service now make avaiable 
from a single source the most representative 


er- 


age for Filmlets and One and Two Minute Films. 


All enquiries to: 


PEARL & DEAN LIMITED ~ 33 DOVER STREET LONDON W.!1 


TELEPHONE: MAYFAIR 7494 
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Publications News and Notes 


‘Design’ rates 
up next month 


The advertisement § rates for 
Design will be increased from 
A full-page in black and 
white will be £40 instead of £30, 
with an addition of £15 extra for 


each additional colour Normal 
size of the magazine is now 56 
pages to accommodate extra edi 
torial and advertising. In the last 


12 months, advertising has increased 
by over 50 pages 
7 ” 


* 

The 8,000th issue of th Santas 
Dispatch was fegereree on Sunday 
A leading article stated t im its 
154th year the paper was at it 
“summit of existenc » far 

* . 5 

A leaflet emphasising the value 
of establishing a regular delivery 
service to housewives has been sent 
to newsagents by } Evening 
Standard. It points that 
ws new features for w 
day, more and mor 
the Evening Standard 
-ading at home 

” 
To-morrow's (Friday) 
Municipal a w contain 64 
f s of displ adve 
re + 
Ihe Caernarvon Herald 
in t colun ns | 
dve S 
of bu 
» } by 
Mat S$ Sheffield 
id iy- 


Everybody's is publishing a series 
of four supplements of pictorial 
touring maps of the British Isles 
The first appears this week 

* * - 


An eight-page detachable supple- 
ment—David Nixon's treasury of 
humour—will be included in next 
week's Iustrated. 

” ” * 

House Beautiful, through its pro- 
prietors, the National Magazine 
Co., Lid., is a guarantor of the 
British Exhibit at Halsingborg 
scheduled for June 

” ” * 

Engineering problems  encoun- 
tered by local government engineers 
in areas affected by mining sub- 
sidence are the subject of a series 
of articles starting in the current 
issue of Municipal Engineering. 

+ * + 


The Times Weekly Review next 
week will contain a 12-page Survey 


of British Textiles 
* * * 

March issue of Modern Woman 
is an all-time record. The largest 
ever published—120 pages plus 
covers—it has over 70 pages of 
advertisements It includes an 


ight-page spring knitting supple 
ment. Th suc has been sent out 
in a special promotion folder to 
udvertisers and agents by Stuart 


Mander, advertisement 
George Newnes Ltd 
. * * 

Albert Milhado & Co., Ltd., have 
been appointed presentatives in 
the United Kingdom for the Inter- 
national Dental Journal, the officia! 
organ of the Fédération Dentair 
Internationale, which is distributed 

in 48 countries. 


director of 


WASS PRITCHARD 
& CO. LTD. 
Colour Printers 


85, FENCHURCH STREET, E.C. 3 


ROYAL 714I 


Her Majesty The Queen at 
Mail Ideal Home Exhil 


the Berg house which ¥ 


the Daily 
tion leay es 
is furnished 
and decorated by Homes & Gardens. 


Georgina 
Homes & 


The picture includes Lad 
4 oleridge, editor of 
Gardens 


* ~ * 

The April issue of The Caravan 
will include a buyers’ guide to 
current caravan models 

* * * 


Picturegoer 
sur issuc 
* 


Next weck's issue of 
will be a 48-page full c 
x *~ 


Thirtieth anniversary number of 


Travel Topics is published this 
month. A 104-page issue, it con- 
tains over 65 pages of advertise- 
ments. 


* * 


The April issue of Parents con- 
tains a knitting supplement and a 


special feature on knitting 
machines Advertising again ex 
ceeds quota with over 46 pages 
representing more than 100 adver- 
tisers 


New building paper 


The new controlled circulation 
paper, Building Equipment News, 


to be published by the Tothill Press 
Group will be circulated to 
30,000 executives in the building 


industry and allied trades in the 


United Kingdom, responsible for 
production, planning and buying 
Rates and size of the new journal 


have not yet been fixed 
* * * 
Amalgamated Press are launching 


a new  strip-story periodical for 
udults mext week called Marilyn. 
It will sell at threepence 

. * * 


Spring number of Motor Cycling 
will be published to-day (Thursday) 
7 « * 
King-Ganteaume Productions Ltd 
have launched a new magazine, 
Showgirl Glamour Revue. It is 
letterpress throughout its 36 pages. 
* * * 

The 1955 issue of Foreman will 
carry advertisements for the first 


time. Full page rate is £18 
* * * 

Amateur Photographer publish 
its annual Outdoor Number this 
week 

* * * 

Spring fashions for children are 
featured in this month's issue of 
Mother 

* . 


Achievement Publicity Services of 
Bradford have taken over the sole 
advertisement rights of the 
shaw Manchester ABC 
Guide, and have also been : 
sole advertising contra r ! 
Bradshaw British Railways National 
Guide in England, north of Cardi- 
gan and the Wash 
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We Hear 


7,000 packs of display material 
are being sent out by the British 
Carpets Promotion Council as part 
of a spring — campaign. This 
year’s Carpet Fortnight will be from 
Saturday, October 1 to 15. 

* 

A ane for £202 19s. 
been handed over 
F. Griffin on behalf of the Fleet 
Street Players, the proceeds of their 
last show, “The Farmer's a. 

+ - 

The Happy Home, a new fan on 
the home and homecraft, by Good 
Housekeeping, prepared in associa- 
tion with the Gas Council, was 
featured in a television programme 


of the Daily Mail Ideal Home 
Fxhibition last week. 
* * * 


Liscot Ltd., the company formed 
in 1946 to provide a collecting and 


delivery service for advertising 
agents, publishers, printers and 
blockmakers, has moved to new 


premises at 12-13 Brownlow Mews, 
ide 


Ww.c 
AND SEW... 


“Fashion in the Making,” an 
exhibition arranged by the Jones’ 
Sewing Machine Co. Ltd., will be 
held at the Tea Centre, Regent 


Street, from Wednesday, March 23, 
to Thursday, April 14. The Cotton 
Board and Vogue Patterns are co- 


the exhibition. 

* +. 

The annual circulation lunch and 
conference of Country & Sporting 
Publications Ltd. (Sporting Record 
and World Sports) was held last 
Friday at the Holborn Restaurant. 

* * * 


Operating with 
* 


From Monday, John Carr, adver- 
tising manager of F. H. Biddle Ltd 
will be situated at the company’s 
new offices at 16 Upper Grosvenor 
Street, London, W.1. 

* * * 

A brochure showing in pictures 
the part English Electric play in the 
activities and economic life of the 
country has been produced by the 
English Electric Group of Com- 


panies 
... TO BED 


Delegates to the Stat 
Book Trades Fair (organised by 
National Newsagent, at the New 
Horticultural Hall) visited the Daily 
Herald on four evenings to see how 
a daily newspaper is produced and 
“put to bed.” 

* 


onery and 


* * 

An exhibition of “Cotton in 
Australia” was ypened by the Cotton 
Board at their Colour Design and 
Style Centre at 19 York Street, 
Manchester, yesterday (Wednesday). 

* * o 

Jack Crump, the honorary secre- 
tary of the British Amateur Athletic 
Board, will be the principal guest 
at the Association of Circulation 
Excutives luncheon on March 23 
fe will be supported by Gordon 
Pirie, Peter Driver, Jack Parker, and 
Chris Brasher. 

— * * 

Five hundred shaving demonstra- 
tions a day are being given by the 
Ronson team of eight electric shav- 
ing demonstrators at the Ideal Home 
Exhibition, Olympia 

* * * 

Carol and Lynette, 18-year-old 
twin daughters of Leonard Hill, the 
technical and trade journal and book 
publisher, were presented at Court 
last week. 
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The Personal Gift ; 
ih sfkomp ye AS More than a belief - 
AL) WE KNOW! 


GOODWILL ADVERTISING 


SUPER SHARP 


STAINLESS STEEL PEN KNIVES 


SUPER SHARP 
pen knives, given 
to business friends on 


Suitable occasions, h« Ip 
to cement valuable 
and lasting 
friendships. 

As personal 

gifts they are an 
economical and effective 
means of maintaining 


contact. 


Distributed through 
all the leading 
advertising novelty 
specialists, consult them 
for details. 


STEPHENSON & WILSON 


Louvic Works, Garden Street, 
Sheffield, |, England 
SPECIALISTS IN PEN KNIVES 


».. the PUBLICITY Gif) BOOKLETS, as well as all 


FOR GOODWILL ADVERTISING the ether Noverties, mas red by us in Weed, tem 
oa and Plastics, bring you gr ncreased business 
———————————— a Our lay-out is very attra our “* gift ’’ USEFUL, and 
i] your message printed on tc cover *' whispers ’’ daily to 
hi the recipient the brandé ticle you are selling. 
A suitable ‘‘ Free Gift '’ tends to promote an obligation. 
l | EXAMPLES—IN SHOKT—-OF OUR ACTIVITIES 


' 
MILK BOTTLE OPENER in Piast PERFUME SACHETS 
| 


| 
ee * . * This small and cheap article will always b« Booklets of PanPuls MATCHES 
| RECORD SHARFEAIU1 | mitchen priority 4 rey fe, Nay We lead { these; in 
once used it, finds ic € . ties Pertu ne 
AT VAI \HALL COMBINATION MILK BOTTLE & soar LEAVES 
| | CROWN CORK OPENERS. in Meta! have beer i. nade by us since 1928, both 
Ze Ove newest and latest type 4 Ope ‘ me of mport 
e for sue © also make every y MOTH rater e 
| Average. £50, More Than. | | rates Bot oe Sra, entberyston, bat _deatly te, grits 
i 7 Fi ngs i LADDERSTOP " darnty klets F * hanging clothes 
Double Y: > igure iy For Nylon and Sith Stockings. Labors me maten per pocket ogee and there 
‘ : tory Tested Ww be needed a <2 your weemes 6 ue 
A Serene wot ne ton, oh Be the stocking fast prevails LIPSTICK MATCHES 
+0 thre seneles” || | STYPTIC MATCHES 5 Se: See er a ey 
Hygienic A clean and nce-use applica poner 
tion to miner cuts and sbrasions LIPSTICK TISSUES 
1} EYE-GLASS CLEANERS ft and gentle for their delicate use 
Scill further proof, if required, that the area covered by the Home WINDSCREEN DEMISTERS - SOAP LEAF WITH TOWEL 
Counties Newspapers Group is still ‘“* THE BRIGHTEST SPOT IN | DIPSTICK TISSUES f motorist for Travel and Picnics 
GREAT BRITAIN Vauxhall Motors and other Luton industrial | GARDEN PEST MATCH CUT FLOWER REFRESHING 
organizations are spending over £50.000,000 in industrial expansion BOOKLETS LEAVES 
in the next few years Deposit one match head direct to the re Te guarantee cut Blooms in the vase lasting 
of a newly set plant Security for the roots days longer 
T es ’ 
— A.B.C. NET SALES We supply and manufacture exclusive *' Gifts 
nae am =%‘FLAT & 134 352 f 5 deed od 
INCH RATE « ’ or the Christmas Season, or indeed any peri 
1] of the year, at prices ranging from 10/- to 50/- 
| 
When arranging your next advertising campaign, be sure to each. 


include the 


Buying Agents required for every country, except Holland, U.S.A 
South Africa, New Zealand and Australia 


OME COUNTIES ihre 
MAUS ETIMONg ODDERICK « CO. LTD. 


Represented in London by WILL KITCHEN, Jr. LTD., 13! Fleet Street. E.C.4 Central 1960 25-27, SEFTON ROAD, WALTON, LIVERPOOL 9 


Head Office LUTON Phone 5050. Advertisement Manoger Claude W. Gilder Telephone - . AlNtree 1387 
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Current Advertising 


Araby beauty booklets offered 
a record press, radio drive 


A half-page in the Daily 


n M d 


I xpress 
1on-wide 


planned, details of which will app 
n the booklets. Gifts or the equiva- 
lent in cash will be given as pz 
Recently, 120 Bibby salesmen v 
briefed about the campaig 
Café Royal Extensiv 
material wh ch links up h tt 
press adv is been produced 
by F.C. Pritchard, Wood & Partners 
Ltd.. who are handling the account 


be suppl m 
ap wrappers 
cludes half- pages 


Aspro account 

Aspro Ltd. have announced 
that from March 31 Samson 
Clark & Co., Ltd., will cease to 
handle Aspro advertising, but 
will remain as advertising con- 
sultants. 

From that date, Masius & Fer- 
gusson Ltd. have been appointed 
to take over the account. 


Recipes in the copy 

A new campaign for Unox pork 
luncheon meat which starts at the 
end of this month will feature 
recipes in the London even 
ings, Scottish sh provincials 
will be used Samson Clark 
& Co. Ltd. 


copy 
und Wel 
Agents 
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Large spaces for 
new home perm 


Toni Cosmetics are launching a 
new home perm with a heavy adver- 
tising campaign later this month. 
The new perm will be called Epic 
and will be introduced with half 
pages in the Daily Express, Daily 
Herald and the Daily Sketch. Full 
pages in women’s and film maga- 
zines, half-pages in Scottish daily 
papers and large spaces in the tradc 
press are also to be used 

Cecil D. Notley Advertising Ltd. 
who are handling the account, state 
that after the introductory half 
pages, further large spaces in the 
nauonal press will continue 
throughout the year 


Dai Expres s, Daily Herald 


and wo magazit larg 


CURRENT ADVERTISING AT 


A GLANCE 


space n th Radio ) ™ mes, Women's 
penn Bh Accounts 
W. & F. WALKER J =. 
pool manulact 
home air cond 
Armstrong-Warde 
mer campaign in wome: 
nes. 
tt NEWAGE GROUP 
PRISING NEWAGEF 
CHESTER) LID. ARTHUR 
LYON & CO. (ENGINEERS) 
NEWAGE ENGINEFRS, 
LORANT & CO. 
L TD.), dor Howard Panton Ltd 
from April |! Tr ade and 
nical press campa 
GREAVES & THOM AS 
ad a ag * for Masius & Fé 
son Lt om Api 1 
ASPRO Lip. for Masius & 
gusson Ltd., from April 1 
sultant: Samson Clark & 


Ltd.) 
KEITH PROWSE & CO. 
for C. R. Casson Ltd 


For sohhay facts... 


Luxembourg. 
the scheme 1s 
t booklets will 

ion has been 


n “Rs 


iff 
A comp 


maga 


(COM- 


Strong cael for MAN. 


new Royal product 


} he Daily Express and 
r, Daily Herald, Daily 
Times, Woman and 


You can get full, clear and up-to-date infor- 
mation in a minute from the Player’s office. 
We know each of our media intimately— 
their ‘personalities’, their readers, local 
views, markets and conditions. We know 
the facts and we're delighted to make 


them known. Ring us up — any time. 


Ask PLAYERS 


PAAZAa. LTS... 
STREET, LONDON, E.¢ 
The London Office 

for some of the best media in the country. 


LTD. 


Campaigns 
INSTANT PUDDING, 

large spaces in national 

provincial papers and trade 
press for introductory campaign 

ROYAI DESSERTS, using Lon- 
don venings, Sc sh, Midland 
and Irish area drive 
(S. C. Peacock Lid.) 

BRITISH VACULM CLEANER 
& ENGINEERING CO. LTD. 
ising half-page in Daily Express 
space in nationa! dailies and 

papers 


trade 


ROYAL 


press 


vertising) Ltd.) 
PORK LUNCHEON 
using London evenings, 
and Welsh provincials 
press. (Samson Clark 
& Co., Ltd.) 
HAWKINS ELECTRICAL PRO- 
DUCTS, sing full-pages and 
halt-pages in w n’s magazines 
eral interest 
blicity Ltd.) 
shener, using 
women's ar home magazines 
(F. John Roc tising Ltd.) 
ME AsERwA, derising salt, 
using Radio Luxembourg. (Will- 
ng’s Press Guvien Ltd.) 
BRILKIE LTD. fashion’ wear, 
ng full pages in extensive list 
of women's magazines and trade 
press. (Conroy Wykes Adver- 
tising Ltd.) 
NORTH BRIT esas RUBBER co. 
LTD women’s and ge -neral 


A a 


RAC ASON 


trade 
(The 


HAW ORT H “GRADE ATION 
SHEETS, using large spaces in 
national press alf-pages in 

women's magaz =. (Napper 
Stinton, Woolley I ) 

J. BIBBY & SONS ‘UTD. using 
half-pages in Daily Express, 
Daily Heraid and women’s maga- 

I ces in other 
uxembourg and 


st magazin and 
yr Ke ds c vr: al ere 


ma 


TONI 


and Partners 
COSMETICS, 
pages in j 

Her ald 
pages in 
zines 
dailies anc 
journals to 


e ‘ 

int ntroduce Epic home 
perm. (Cecil D. Notley Adver- 
tising Ltd.) 

TONI COSMETICS, using colour 
and black and white spaces in 
national press and magazines for 
Toni home perm. (Foote, Cone 
& Belding Lid.) 

COW & GATE LTD. using maga- 
zines, national and trade press 
for baby powder. (Central Adver 
tising Service Ltd.) 


SHERWOODS PAINTS’ LTD. 

using half-page in Daily Express 

large spaces in national dailies 

and Sundays, Radio Times 

monthly magazines and trade 

press for Ultramel paint. (Everetts 
Advertising Ltd.) 

NEWMANS DO-IT-YOURSELF 
ALUMINIUM, using handycraft 
papers and direct mail. (F. W 
Sears Ltd.) 

SOUTH AFRICAN GRAPES cam 
paigi using large spaces in 
national dailies and Sundays 
London evenings rovincial 
papers and trade (Mather 
& Crowther Ltd.) 

Cc now MERTON ALUMINIUM 

WARE, using home magazines 
and trade press a son Adve 
using Serv Lid 

JOHN ALLEN & ‘SONS, 
Sunday Times, count 
zines, gardening press and trade 
journals for Allen Sweeper cam 
paign. (Howard Bull Ltd.) 

HOOVER CLEANER, usi: 
spaces in national 
Sundays, 
women's 


press 


using 


magu 


g lars 
dailies and 
provincial press 

magazines, and Radiv 
Times. (Erwin Wasey & Co, 
Lid.) 


SPONTEX cleaning sponges, 
national Sundays, 
home magazines, 
trade press 
Publicity Ltd.) 

LIL-LETS TOWELS, using women’s 
magazines, leading newspapers 
and trade press for record cam 
paign (Clifford Bloxham & 
Partners Ltd.) 

HERCULES NEW YORKER cycle 
using large spaces in national 
dailies and Sundays, general in 
terest magazines, London even- 
ings provincial press, junior news 
papers and magazines, and trade 
journals (Reid Walker Adver 
tising Ltd.) 

GEORGE WEBB & SONS 
(NORTHAMPTON) LTD., using 
general imierest magazines and 
national press for Savile Row 
and Mentone shoes (Stephens 
Advertising Service Ltd.) 

MINISTRY OF PENSIONS & 
NATIONAL INSURANCE 
(COL), using national dail: 
and Sundays and provincial pre 
to announce increased ‘retiremen 
pensions. (Armstrong-Warden Ltd.) 

HUTTON OF LONDON LTD. 
using London evenings and west 
country press. (Willing’s Press 
Service Ltd.) 

CARGOCAIRE system of humidity 
control, using half-pages in ship- 
ping journals. (ATA Advertising 


td.) 

BARFORD (AGRICULTURAL) 
LTD. atom tractors and Agri- 
cultur equipment using horti- 
cultural, municipal works and 
local government journals. (ATA 
Advertising Ltd.) 


using 
women’s and 
motoring and 
and filmiets (Crane 
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What is a good copywriter? 


The good copywriter is a sympathetic person. He likes people and gets 


along well with them. He feels equally at home in a prov: 
house or in a select Mayfair club. He is a born mixer. If b 
the hard way so much the better. If life has mollycodd! 


not be so fortunate. 


The good copywriter Knows his markets. He 
knows how the ordinary man and woman lives. He knows 
he sort of films they like, the type of books they read, thei 
favourite radio show, their ambitions, their greed and ther 
generosity. He knows what makes them tick 


The good copywriter admits that market research 
can help him He never scorns those carefully culled 
statistics. But unless he understands the quirks of huma 
lature, all the information in the world about A-D social! 
groups won't be of much to use to him. He’s writing to 
people—people who buy products for all sorts of logica 
ind illogical reasons—reasons he won't begin to understand 
unless he’s a sympathetic person in the first place 


The good copywriter is an enthusiast. But he 
must be an enthusiast who can jam the brakes on his imagina 
tion. That's not always easy—yet it’s essential. Controlled 
imagination doesn’t mean to say that an advertisement must 
be dreary or commonplace. Quite the contrary. There's even 
place for the “gimmick” —if it’s a gimmick with a purpose 
But imagination run riot leads to more obtuse advertising 
than anything else. Your pic-in-the-sky merchant may be the 
hit of his poetry class, but as a copywriter he will sell nothing 
nore than his own ego 


The good copywriter must have a strong sense of 

imour, for few jobs can be so fascinating yet so frustrating 

is his. He will have learnt how to grin and bear it when he 

ces a sparkling masterpiece slashed to pieces. And he must 

¢ ready to concede that even cxecutives and chents are not 
ilways in the wrong 


The good copywriter is never satistiled. He knows 
hat there is no such thing as a perfect advertisement. He is 
prepared to labour hard to make his copy as successful as 
rossible This means that he must have the ability to 
criticise his own writing. Constantly he must be putting 
himself in other peoples shoes Constantly he must ask 
umseli. “Is this interesting?” “Have | made it specitic? 
Does it put over all the sales points in logical order?” “Is 


” nfhidence to 


¢ Creative Director, Legect Nicholson & Partners Limited, incorporated 


| boarding 
is CoOMe up 


1 he may 


vritten in the reac Ww tmake the reack 
go out and buy the prod 


The good copywriter mNVEY his sympathy 
towards hus tellows ’ I he rads fe ChOOses are 
varm and fnendly. Wo @ pictures to the reader 


mind. Words that sine Words that sell 


The good cor t hors the woolly phrase 
the stale boast, the | 1 the mundane clap 
trap. “Finest in the ti n the world OO vear 
w tradition and ser rt of stuff is anathem 
to him 

The good cop) vatile. He can switel 
his writing stvie. He's tt lepth whether s 
tractors or toothpastc ce convirk Th 


about anything to an 


The good cop riter can settle down quickly 
a new job He is not al ponsibility He knows tha 
rst and foremost he ul not a rare artist wh 
only works when he’s mond He knows when t 
speak up at meeting \ when it's hest t i 
nothing. He knows t ntily good advertising 


the result { team wo it the happier the tean 


the better its work will 


The good cop iter enjovs his job Lets 
pretend that it's all tu t y ts. But the true cop 


er wouldn't swap it thing clse 


Finally, the good copywriter recognises the only 


noment that counts. H that successful advertising 
always asks for—and ec tion Someone reads an 
idvertisement. A shop nkles. A product 1 bought 
Money changes hands. // the only moment that count 
If vou think ‘ matich up to our idea of 
rood coprauriler we uid ; to hear fron ou. But plea 
dont write unless vou veral ca f lop agency 


experience 
Salary’ Lxcellent We consider cheap cop 
wrifers expensive 


Strathord Places London, W./ 


Practitioners in Advertising, 17 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. per display panei 
APPOINTMENTS WANTED, 3s. per line, 35s. per display panel inch. Al a | 


ASSISTANT classifications, 4s. per line, 45s. per display panel inch. Minzimom, 3 limes. Box No. 
charge, one lime plus is. covering postage, etc. Series rates on application: all 
advertisements under seven insertions MUST BE PREPAID. Address * Advertiser's 


Weekly,”’ 180 Fleet Street, London, E.C.4. CHAsncery 8844 (Ex. 25). 
SPACE BUYER APPOINTMENTS VACANT 


| | 
(male) Situations Vacant : “ The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or 2 Scheduled Employment — 
r ired Agency = the applicant is a man aged 18-64 inclusive or a2 woman aged 18-59 inclusive | 
equir: : 


or she, 7) the employment, ity eice — the provisions of the Cl EVER 
by leading Fleet Str eer Agency. 


Should have good knowledge of COPYWRITER 
Media and be capable of pre AN EXPERIENCED WANTED 


paring appropriations, etc. Ap- 


ply in writing giving details of PRODUCTION MAN A teow who doesn't follow 


anyone, but is original in 


past experience and stating 


. , outlook, nimble with his 
‘ > / y = ¢ 

ce sl is wanted by Armstr¢ ng Warden Ltd. This een aad whe seaiiees that, 

7 a ; position would suit a man now acting as leading notwithstanding his imagi- 

a ; native talent, every word he 

Box 0116 assistant in an Agency and who wants to get on. writes has to se// something 

Advertiser's Weekly 180 Fleet St €c4 Mrwkp, sane) maypenccet 

Write giving fullest details to : lished one—acts for several 

clients whose business de- 

A COMPANY near North Acton sta- | TT . . pends on getting coupons 

tion requires a Technical Artist to | The Secretary, back from their advertise- 

| "i a ae at ee ) a Armstrong-Warden Ltd., ments : other clients are in 

n perspective Experience in : . , | the electrical engineering 
siforadiaun aesendiah Fee, giving 69, New Oxford Street, W.C.1. ; 


field and so a writer with 
at least a smattering of 
technical knowledge is at 
an advantage : all the same 


jetails of ongeeenet, . and salary 
required, to Box AW 207, LPE, 55 
St. Martin’s Lane, London, W.C.2. 


NOOKKEEPER. Splendid opportunity | 


s 7. , } 
r advancement tor experienced lady | YOUNG ARTIST 20 24, with a creative —— Ty Py ps 4 yg | this is NOT an essential 
kkeeper in well-known Advertis- | flair and capable of finished artwork erga he celles aad — = qualification 
Agency. Knowledge of Advertis- required by Celotex Ltd. Position the bags: —— A ante ne ; 
, and/or Machine Accounting would offers considerable scope in designing _Y i . oaen ben ‘aes aa 
an asset but not essential. Five- literature, displays, etc. Write, giving Sc oe aa * = — 4 
lay week Pension Scheme. Write, | brief details of experience and salary po geo and -_ ve , = — BROCKIE, HASLAM & co. 
mg age, experience and salary required, to the Advertising Manager, an SUCCSSSS Panis ew = | ; : 
equired, to Secretary, CGreenlys Lid | Celotex Ltd North Circular Road, Knowledge of layou: and catalogue | incorporated Practitioners in Advertising 
Berkeley St, W.1 | N.W.10 preparation is also required. Every | 231, STRAND, W.C.2 
application will be ecknowledged and 3 x 


Telephone CENtral 2824 
Write in first instar 


nstance to 
Box 0214 Ad. Weekly 180 Fleet St EC4 | 


| LITTLEWOODS OF LIVERPOOL TWO MORE INVOICE TYPISTS | PRODUCTION 


required Cra Publicity Ltd 


| treated in the strictest confidence 


ASSISTANT (male) 


Male or femal Preferably under 30 required. Experience of copy issuing 
Previous experiet space and block essential Applicant should have 
I nvoicing 3 advantage Must be completed National ter e. Write or 
WANT ANOTHER invoicing. an advantage. Must_"be | completed, National Service. Write, c 
day week Ca Stafl Manager | Director, John Sadéen & Co. Ltd 
r aie ft Minede ie Ve Salisbury Square, London, E.C.4 
Adam House, | Pitz Sq.. W.1 Cen. 8156 

Ps ° LAYOUT ARTIST. Opportunity for 
| Are you a CUT-OUT really first<lass young man or woman 
j in old-established City Agency Must 
| be adaptable and capable of doing 

SHOWCARD finished work if required Write 


| 

in 
first instance, stating experience and 
j salary required t 


SPECIALIST 7? | aE See te, san wisest BCA 


| ADVERTISEMENT REPRESEN- 
WE WANT : TATIVE for Technical Trade Journal 
2 or 3 more creative designers | | 


with progressive organisation Pros- 

able to initiate and develop ideas pects for a man with a good record 
to presentation stage for Litho | | 
| 
| 


Details to 
Box 0218 Ad. Weekly 180 Fleet St BC4 
reproduction 


man | | Experience in cardboard con- | | ®HTitired soe leading London “Com: 
° cial Studio. stand 4 
Experience in colour design for tunity for ——y with roma ay 
top class National accounts. y= ge in , SENS for repro- 
Figure work an advantage. Bon 9926 Ad “Weekly 180 Fleet St EC4 
This is a job for a competent man. Salary ie Suahes arewark. 
“1: 7 eed WE OFFER 
depends solely on ability. Work is mainly Geed commencing wege, com- Opportunity for 
concerned with catalogue production—but mensurate with ability. Regular NERA 
there is much else besides. increases according to merit in GE R a 
: o.° . highl it ° 
Pleasant working conditions in a modern —e ARTIST 
well-equipped department. Five-day week. Good working conditions in - ai 
Ae as : West End. pplicant with first-rate genera 
. Pension scheme. Sports and Social club. Me orders experience for expanding firm 
Write t Paid holiday this year. of Publicity Consultants, $.W.1. 
oe oP Varied interesting work on area. Retouching and ability 
THE PERSONNEL MANAGER, (L.V.1.), many forms of Point-of-Sale to produce technical drawings 
LITTLEWOODS, ENDBUTT LANE sseneaner SS 
- ’ ; ‘ ’ ability. 
. 5 Studio Manager, 
49, Charles Street, W.! vertiser's Weekly t C4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


| 
; 
| | re 
layout | 


Marcu 10, 1955 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


Vacancies in peenuerion 
IRELAND | Streets have a vacancy for a young 


ACCOUNTS EXECUTIVE Layout Man EXECUTIVE 


One who is used to handling able to produce visuals and finished roughs Able 
National Advertising and can 
be relied upon to see the job 
through from start to finish 
The accounts are interesting and when available for interview to ment in medium size 
and varied and the job offers 


i te ; London Agency. Salar 
an attractive salary Chief Visualiser, G. STREET & CO. LTD = , 

. according to experience. 
COMMERCIAL ARTIST 110 Old Broad Street, London EC2 


Good all-rounder, quick, versa- 


tile and capable of working COLOUR RETOUCHERS wanted for | LETTERING ARTIST / DESIG » 

without supervision Pleasant expansion of colour section Vacan- for well - established Ady Box 0280 
~ ‘ . 4 

5 ws V ie and cies for Senior Artists and improvers Agency. Good opening for com ‘ 

urrounding aried » Good wages, bonus and superannua- | young man or woman. Stud Advertiser's Weekly 180 Fleet St EC4 

interesting accounts including tion schemes. Write or telephone for ager, MAY 2017 

Air Lines, Railways, Oil Com- appointment to Art Director, Studio 


> Irwin Ltd 118 Chancery § Lane, 
pany, Nylons, Paints iontce "WCA ee LAYOUT /LETTERING ART! 
Good salary for the right man 414i EDITORIAL ASSISTANT required for 
RETOUCHING ARTIST required for required in the studio « ’ F among Builders 
Technical Account Writ ww ‘pho day ant and ardwark 
Applications should be made ‘MH. en teen | “ieee S.W. London agency. 5-da 


SMH Advertising Services Ltd., | a rack us iS »b for a man wit 
to The Manager, 2 Doughty Street. W.C.1 CHAn- week. Holidays this yea . inns 


imtative and keen news 


cery 3902 Write “« Details of previous cxperience 
. _22 Box 0249 
Sun Advertising Ltd., Box 0297 Ad. Weekly 180 Fleet St BC4 


| | Advertiser's Weekly 180 Fleet St ¢ 
Earlsfort Mansions, Earlsfort TECHNICAL CASSZASE LEEEED seguine fox Gute 


PROGRESSIVE trade pub! “ Put ty Department in London a 
T with reputation for givin ung ’ ith mitiative and good 

Terrace Dublin, Ireland YWR every encouragement as f ‘ vertising caperence prefer 
space sak an COT t ’ nd th bias 
required— , ~ - - appl he p souHe Write stating 
keen an r i ue rience required, to 

the successful applicant will occupy a Al ‘ he - rr Y, avemagne | ne we re 

» serch an Saiary requir i sTOSver a CTs 
TOP FLIGHT DISPLAY REPRE- a key position in a small, pro- Box 0309 Ad. Weekly i80 | marking the envelope Confidential 
SENTATIVE. We shall = shortly gressing firm handling publicity 
appoint a Display Representative to for engineering companies. Only 
- . =— See those with above average ability 
a new department 

‘ Oreamsation. An | | &@ grasp and write lucidly on 
commission. car and engineering subjects should apply. 
’ ) the success- An engineering degree would 
d have a very secure preferential consideration. 


‘display’ and, who Bor 0203 MEDIA RESEARCH 


i = 2 sccounts Replies in Advertiser's Weekly 180 Fleet St EC4 


confi ce to Box No. 4147 

on-Peacock td 184 «Str ° | 

_—— I and ARTISTS required, full time, first-class man for 
figure, lettering and general designers, 
experienced in first-class poster, show- | 

od 


to take charge of 


Please write giving details of experience Space Production Depart- 


Write giving full details to 


-RATE ARTIST wanted 
Jest-sized Advertising A we 


card display work Write or 


apply ¢t Nathaniel Lloyd & Co., a! 
Burr« Street, Blackfriars, S.E.1 PRI T CHA 
THREE COMMERCIAL ARTISTS : 
wanted First-class experience of 
National accounts essential Write 
: . giving details and salary re ed. to 
PHOL 2968. > Box 0219 Ad. Weekly 180 Plast St Ba We are looking for ng, keen man with Agency 


experience in Media irch/Planning to take charge 


We need another of our Media Depar s Research Section. This 
SENIOR ARTIST PRODUCTION is an Opportunity for a man of good educational 


wanted to lead standard, preferably with a University degree, who 


~~ » ‘ log » - 
London 1.P.A. studio ASSISTANT now feels ready to wi WS interests 


—we keep growing! 


Here is an opportunity The man we need will be used to analysing media 


for a first-class creative We need someone who can Statistics and surveys and will present reasoned 
man He must have a handle production of a busy 
tine sense of layout and group of industrial accounts 
presentation and capable —someone, therefore, who medium will be of challenging interest to him and he 
of a high standard of has adequate previous 
finiched a ) 

al por hea "Tiss ouet: ure cae tee of the potential audience and the regular analysis 
ence should enable him to in a good team of Media Research data 

supervise the work of a Write full details of age, 
small studio experience and salary re- 


quired : 
Please send details of age. Please write stating age, experience and salar) required to 


paothatees 2 Fens wa Taylor Advertising H. C. CAFFIN, PRITCHARD, WOOD & PARTNERS LTD. 

prone} = pase li tc Limited 25, SAVILE ROW, LONDON, W.!. 

85. Gloucester Place, London, 
wt. 


conclusions in a brief, | !form. The new T.V 


will be closely concerned with both the assessment 


Box 0284 
Advertiser's Weekly 180 Fleet St €C4 HUNter 985! 


‘Phone your classifieds to CHA 8844 (Ex 25) 


a 
APPOINTMENTS VACANT J BAPPOINTMENTS VACANT. | 
. APPOINTMENTS VACANT | 
ee — ae ; 

FIRS 

Te ee 

| 


ADVERTISER'S WEEKLY 


LOVELL & RUPERT CURTIS 


require a 


CAPABLE 


VISUALISER-LAYOUT 
ARTIST 


to join a creative team working 
in a friendly atmosphere on a 
variety of interesting national 
and technical accounts 
Applicants should have sound 
creative ability and be able to 
contribute their own ideas in 
rough visual form or to develop 
other people’s. 

Please apply in writing giving 
full details to: Creative 


628 


APPOINTMENTS VACANT 


Situations Vacant The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of 
Notification of Vacancies Order 1952." 


TWO PRODUCTION MEN 
required 


must be capable of keeping 
accurate schedules on a number 


Copy 
Approved! 


Our clients sell to the world 


of important accounts and or- Copy which receives theu 
dering process blocks, type- mark of approval is copy 
setting, etc. that is worthy of their 
Agency experience essential. products. Here is a job for 
Superannuation scheme. Write a man who would write to 
giving full particulars of past the few who spend millions, 


experience and salary required rather than to the millions 
to Production Manager. who spend little It is an 
Box 0337 interesting, worthwhile job, a 


Maren 10, 1955 


CLASSIFIED ADVERTISEMENTS 


A MAJOR NATIONAL 
PUBLISHING COMPANY 


has a vacancy for 


AN 
ADVERTISEMENT 


REPRESENTATIVE 


in the Provinces, to reside in the 
Manchester Leeds area. 
The position offers much scope 


for advancement and an interest- 
ing opportunity for serious 
business building 


Advertiser's Weekly 180 Fleet St EC4 well paid job, that takes 
five days a week There are 


insurance and sti pension 
schemes in operation 


Manager, Lovell & Rupert 
Curtis Ltd, 30 Bouverie 
Street, London, E.C.4. 


EXPERIENCED 


LAYOUT MAN 


Tecalemit — Limited y Commencing salary will be 
. AN OPENING occurs for a man of require = exper =. ut — if you feel tha e should 4 lif 
; it t ved one for their abi y Depertment I ‘ . 
jo ind “ " Ge a, t ane ful app = « { he expected write approves on your ee ee ee 
hew . ’ Practical to assist in the general work of copy, let us know your age, tions, although personality and 
4 . X vork 4 essentia Department and to - ga rochur experience and star! ing salary enthusiasm will count for more 
‘ ¥ i P work an pont Sale materia racks t ae 
. An ‘ The Departmen as der Box 0338 than previous experience in 
ad Weekly 150 Flee eC 4 ffices situated it ¢ ryside n Advertiser kly 180 FI 
Box 02% Fleet S slew skusted ne coumeryside dvertiser's Weekly eet St EC4 advertising. 
GENFRAL ARTIST required for small th ; : ae oes Ce oe p 
sl London printer. Four t on de gar iy = Chat EXPERIENCED Apply in confidence, giving 
2 ; r ager cuperien — ——- resentatives 
A ' MI ‘ onetes & Son Applications writing vir jeta - tact details of age, education and 
2 14-4 Martin's W.C.2 S SEPEENSS, AGS SRS Nasy t subs 
Le should be addressed Persons career to date, to the Adver- 
LAYOUT AND IDEAS MAN, able « > el 1 , Liane 
- nlete 1 m of specia Sicomenas Oppor tisement Manager. 
rial depar 
- . . trad MAKE-UP assified advertiser n 
wg lerk (lady wanted for week f Box 0277 
I \d. Weekly 180 Pleet St Bc paper. ‘Ph GER nce and ay 4 
- a fervice, 9 gston §=6Road Advertiser's Weekly 180 Fleet St EC4 
ASSISTANT 1 publishers 
Som aper ype, illustra 
os we ote jules P) A.B.C, COACH GUIDE Advertiserc: 
- aby w Representative for whole of Midlands 
‘3 9 Box x Ad W Fleet St EC4 will als andle Midland R isn 
P LAYOUT MAN + by West End table , mr , 
ba Ane variety of Reside Birmingham ares Fine oppor 
i M uperience and unit Urgent Writ Manauin 
wledg ! Writ Director Index Publishers. Lid 
Box 0256 Ad W 80 Pleet St BC4 Victoria Street. London. S.\W I 


Ditlicult Business, choosing a new job. Even harde: 
lo pluck up courage enough to make a change at |. ARE you A VISUALISER ? 


all! That's why you're waiting for the right job 
’ 2. DO YOU WANT TO BECOME 
like jormning Arm trong Warden as a AN ART DIRECTOR? 


V \ Ss T A L \ Ss E R lf your answer to (1) 1s yes, and you have the 


ambition and ability to fulfil (2) in a year or 
less—then there is a golden opportunity 
awaiting you with us. We are only interested 
in the best (outlook and execution) so please 
do not apply unless you have only the best 
to offer 


We want a man who ts basically a designer, yet 


can be enthusiastic on the harder selling national! 


accounts. If you're the man we're looking for 


we'll be the Agency you're looking for pleasant 


PRODUCTION ASSISTANT 


We require a production assistant with good 
all-round experience in press and print 
work. Age 25-30. Excellent opportunity for 
the right man 


to work with and as interested in your future as 


you are 


Write a letter, telling us about yourself, to 


The Secretary, 
Armstrong-Warden Ltd. 
69, New Oxford Street. 

London, W.C.1. 


Write full details in confidence, stating salar) 
required to 
The Chief Executive, 
THE D. BROOK-HART COMPANY 
48 Dover Street, London, W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Marcon 10, 


APPOINTMENTS VACANT? 


1955 


| 


NOTLEYS 


require an 


Account 
Executive 


man or woman 


ence of advertising and able 


take a high degree of 


| with good, all-round experi- 
responsibility for the conduct 


of some interesting accounts 


Applicants should apply in 


writing, giving details of ex- 


perience and salary required 


to 


The Managing Director, Cecil 
D. Notley Advertising Ltd 
1S Hill Street 


London, W.|. 


ADVERTISEMENT REPRESENTA 
TIVE aged 24 25 r ih 


4 requir 
b » engineering Journa 
Keer , ung ma will 
tia t 3 rm n r 
M rea, st 1 of ting ae 
pericr te 
Box 0295 Ad. Week nO I tSt C4 
GENERAL ARTIST perienced 
r work ttering if t 
«par 4 ( ‘ 
A Wr 
Box O25 Ad Week 180 Fleet St EC4 


APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS 
| ____ APPOINTMENTS VACANT 


ADVERTISEMENT 
REPRESENTATIVE 


30-40, experienced, 
London office of Scottish Pub- 


age for 


FULLY EXPERIENCED 


FASHION ARTIST 
required 


Fashion Artist fi 


experienced in full 


First-Class 
and | 


lishers Write stating full par 
é P wash technique to take cha 
ticulars in confidence to the of the fashion section. A | 
Advertisement Manager, D. C gressive future assured. W 
mson t Albert 
Thomson & Co. Ltd b Box 0283 
Square, Dundee Advertiser's Weekly 180 Fleet St 
ADVERTISING. E xce pport ASSISTANT TO PUBLICITY + 
offered ¢ man 25 Ady AGER required | Apa 
ing DD : " eLicna rial or nisa witt 
k 1" ire ate Ww Lor ‘ End A 
I Pp n S C« rat " pe 
< kK a leduec p ‘ k 
idy & U i s : ¢e [ 4 
Resid West Lor pr . d pr 
Sala £5 Loin Ww t it 
uy age ' particular ‘ 
B 2 Ad Week r Si PCA “ m fF 
+] A ‘* t r 
yu ur 
m™ ") “ 
EXPERIENCED P ue a 
md lary required 
Box 029% Ad. Weekly 180 1 


PRODUCTION 
MAN 


on Nationally advertised and 
mteresting accounts 


to work 
Previous agency 
Write for 
ving full particulars of 
age, experience and salary required to 


experience is essencial 


appointment ¢g 


The Production Manager 


MASIUS & FERGUSSON LTO. 


40, Berkeley Square, W.!. 


LONDON PUBLISHERS (industria 
ind xg 4 seck juora annestar 
agen w pr rach 
aro j A dmunistrative prospect 
App! « sala requir 
& 1 Ad. Weekly 180 1 Sc FC4 
YOUNG = ASSISTANT Classitied 
Manager required for week ra 
paper Ring MUSeum 14 


KNOCKING AT YOUR DOOR 
| IS A GREAT OPPORTUNITY ! 


Assistant t 


nauionally advertised, branded products are ladies’ Coats 
Suits and Skirts 
The person we seek should possess a flair for 
ales, able display initiative, have dynamic 
personality and be of good appearance 


Knowledge of this 
asset 


rentals exist 


best person ava lable to fill 


ell-paid posit 


} 
| 
| This advertisement ts framed for the purpose of getting the 
| 


on 


Wr 


Circus, London, W.1 


WANTED a young man aged between 25 
» Sales Director of a large West End firm whose 


business 
$s immaterial providing the 


a permanent 
with a future 


tten applications only giving full history and details 
n absolute confidence to Mr. Hirshfield, Sales Director, 
Dereta (London) Ltd.. Kent House, Market Place, Oxford 


and 30 years as 


whilst being ar 


above funda 


progressive and 


ASSISTANT IN ADVERTISING. | 
DUCTION DEPARTMENT 
fernal Kn eds ‘ 


t I t nf 
adver ne production fr 
fa week Statt an 

wr App 
Officer. A AW 
Kett Cs I 


CRC 


want a first-class 
COPYWRITER 


If vou have 


lievine that you are one of the 
hest copywriters in the business 


we should like to hear from you 


Piease write to 


Cc. R. CASSON LTD., 
6, ALDOFORD STREET, W.1 


eood reason for he- 


ADVERTISER'S WEERLY 


APPOINTMENTS VACANT 


Who likes executive 
responsibility ? 


We want an Account Execu 
tive who wants a responsi dic 


job. It's a busy job, advising 
people who matter on the 
advertising of products which 
matter some of them having 


a decidedly industrial flavor 

We don't want a brillant in 
dividualist but a good sound 
agency-trained advertising 
hkeable 


will 


man who is a 
You Gf it ws 
the backing of first-class crea 


chap 


you) nave 


tive and production team 
if vou like the sound of the 
} job send us a note giving 
| yo age what yo have 
| don and the salary you 
vould like 
Box 0173 


Advertisers Weekly 180 Fleet St EC4 


CPNERAL ASSISTANT 


well-b 
M 
f i 
| 
‘ Aj 
: i Te 
Wr 
A 
Box A 
N Lid 4 1 ondan 
LAYOUT MAN f ghs of 
uf hav 
“ 
t Ta 
‘ u 
t vN 


‘Phone your classifieds to CHA 8844 (Ex 25) 


By. 
= —\- 
=| = 


ADVERTISER’S WEEKLY 


APPOINTMENTS VACANT 


CREATIVE 
COPYWRITER 


A man with first class experi- 
ence of consumer and technical 
advertising who can write 
really well. Good salary will 
be paid to the right man. Age 
of secondary consideration. 
Pension scheme in operation. 
Replies in confidence to 


REDHEADS 
ADVERTISING 
LIMITED 


21, ELDON SQUARE, 
NEWCASTLE-UPON-TYNE, 1. 


apt rari Operator Printer 
in Studio attached to 
We t F nd kone } Must be fully 
pe n Commercial and Indus- 
tial Photograg J Jetails to 
Box 0265 Ad. Weekly 180 Fleet St EC4 
ARTIST Good-all-round Commercial 
Ar ired t Studi tua in 
Ww I f Lond No Lettering 
Tor ‘ fl j first 4 man 
W rite n confide C 
Box 0263 Ad. Weck 120 Fleet St EC4 
rneet CTION,. Young man w pre- 
Agency e¢xpernence equired to 
harge fa st number of 
. <£ pportunit pro. 
er Wr 


Box 0264 Ad We kly 


180 Fleet St EC4 


630 


CLASSIFIED ADVERTISEMENTS 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 
be made through « Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclasive 
unless be or she, or the ae Bo is exce m the provisions of the 
Notification of Vacancies 


LONDON MAIL ORDER HOUSE 
REQUIRES 

ASSISTANT TO MANAGER 

IN CHARGE OF 

CATALOGUE PRODUCTION 


Applicant must be capable of handling all 
mechanical production and copy detail, dealing 
with printers and suppliers, etc. 

Write giving full details of previous experience 
and age to— 


Box 0276 
Advertiser's Weekly 180 Fleet Street EC4 


JUNIOR, interested in drawing or art ARTISTS. aN t Advertiser 
work, for sma Advertising Ager rid-wide reput t vacancy for 
Be a re suit “ Artists enw " 
Box Ad. We 180 Fleet St EC4 Adver a Departr located at 

ADVERTISEMENT COPY CLERK, swatlord. Appucs from | ladie 
able to type, keen man or womar a » ac 
for weeklies and monthlies. TEM 57 name ~ 5 . 
before 10 a.m., after 4 p.m bs a al. B ue 

| POSTER INSPECTOR § required for tio ffer sco r ns with id 
large West End Advertising Agen and i ative Apr giving d 
for Southern England Please app of ¢ a r n 
with details of past experience and Box Ad W ) Fleet ‘St EC 4 


salary required to 
Box 0326 Ad. Weekly 180 Fleet St EC4 


GREENLYS URGENTLY NEED. 


VISUALISERS oe 3 : ee 


that are versatile ae 


undoubted ability to create in visual 
form the great advertising of tomorrow. 
There is also a place among us for the 
younger visualiser who possesses enough 
evidence in the form of fluid visuals to 
indicate that he knows what it’s all about 
Several positions are yet to be filled 
we expect applicants to have concrete 
ideas about their own value. 


WRITE TO GREENLYS 


attention of the Art Director, 9, Berkeley Street, W.!. 


ADVERTISEMENT ‘SALESMAN 
TECHNICAL SURNAL 


Firmly estat ars, the onby 
urna ae bala  W7S0'gn plus 
Ss 5 Expe and super 
annuation f 4. First year come sh 
reases there 


Box 0285 
Advertiser's Weekly 180 Fleet St €C4 


ASSISTANT REQUIRED tor Produc 
“ End Age 
M ha ige {f ag 
ne F E¢ tod 
stating r and salar 


This expanding agency offers the oppor- Bor 0323 Ad. Week Fleet St EC4 

tunity to work on interesting accounts PACKAGING DESIGNER with ¢ 
all-rou . . le carr 

freedom of «approach—encouragement ut f artwork o for show 

4 > 7 ards. w rking ki ige of ty 

and interest in your personal advance meier oman, Bag Be 

ment—yes, and a holiday this year. son, FLAaman 6816 

We expect top-agency experience— 

brightness (even brilliance) and the CHROMOWORKS LTD. 


Litho Offset Printers 


require 
TWO EXPERIENCED 
SECRETARIES 
age 25-35 for Directors 
also 
INVOICE TYPIST 
age 20-25 
5 day week. Good canteen. 
Interesting work for intelligent 
girls who live in easy reach of 
the Willesden area and wish to 
save time and money on 
travelling. 
Apply 
Chromoworks Limited, 
416, High Road, 
Willesden, N.W.10. 


Marcu 10, 1955 


i APPOINTMENTS VACANT 


CLIFTON 
ADVERTISING 


now require 


Senior 
LAYOUT MAN 


also 


TRAINEE 


Write in first instance 
stating age, experience 
and salary required. 


CLIFTON ADVERTISING AGENCY 


175, Gray's Inn Road, W.C.| 


ANOTHER YOUNG LADY 
n our Accounts Departn 


Five-day week. Hi 
: wd Baker & ( Ltd 
27 Chancery Lane, W.C.2 


COPYWRITER 


National Advertisers located in 
Manchester require another 
COPYWRITER with at 
five years’ 


least 

agency experience 

Interesting accounts and super- 

annuation scheme in operation. 
Box 0311 

Advertiser's Weekly 180 Fleet St EC4 


DISPLAY AND EXHIBITION DE 
SIGNER. Experienced man witt 
appreciat {f cont ary Gesigr 


itat . Jetail draw 
gs essentia Phone Mrs. Robinsor 
FLAxman 6816 
SENIOR COMMERCIAL ARTIST 
jul | capar « { 4 jm e stu 


manag r rr 
artists — full details 
experier 


Box 0318. Ad. Weekly 180 Fleet St EC4 


OPENING FOR 
FIRST CLASS 
COMMERCIAL 
ARTIST 


Prominent manufacturers in the 
Midlands require the servic 
Commercial Artist 
require must be a real practica 
worker, preferably with a talent 
for trade and technical advertising 
These are the minimum qualifica 
tions sound studio experience 
first-rate knowledge of productior 
flair for lively presentation; good 
working knowledge of typography 
The normal 
play. From time to time the 
high pressure 

Applicants should 
age, education, experience, salary 
required. Specimens would be 
welcomed and would quickly be 
returned. Apply: Sales Director, 


Box 0334 
Advertiser's Weekly 180 Fleet St €C4 


State briefly 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Marc# 10, 1955 631 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


Would you like to take charge 
of the lettering department at a 

very attractive salary, 5 day week, AS ag i STANT 
holiday this year and all the usual 

trimmings? You would! Good 


YOU ARE A ag GER. 8473-4 | ADVERTISING 


LETTERING GROOME & LAKER LTD. 


6 ARCHER STREET, MANAGER 
ARTIST LONDON, W.1. ae 


AMBITIOUS YOUNG MEN who wish PRINT BUYER WANTED. A man 
to mal a career in space-selling are with previous Agency experience of _— ; , ; 
seabed a 74 + 1 leet ‘Street print preps arati 100 product ‘ and BRITISH OVERs \IRWAYS CORPORATION 


group of publishing companies. £7-£8 


per week salary will be paid during on the var processes ; : ‘ 
one meg training > Phone Mr st b good ee P ~‘.- invite applica the post of Assistant 
atthews hancery 8&5 and ontroling wor us 6m 6 ar “ 
MARKET RESEARCH, Keen energetic a eaneeiate te ee fae Advertising er at Head Office 
lan re to ta control of Mar- £ hiat lity print 0o T " 
ket Research rch Section covering world be paid to the tight = London. The xe ul duties are to act 
- P aner Stat . etails of age previous | ‘ > ' ‘ ‘ P © 
po lpn ey. required ua tome cums ef age, 1 as Deputy to ising Manager in all 
Box 0315 Ad. Weekly 180 Fleet St EC4 ee 0328 ‘ekiy 180 Flee ' : 
2x ek ) Fleet St Box “Ad. "Week! 180 Fleet St EC4 matters with liate responsibility for 
zeneral adm n and control of 
Experienced GENERAL ARTISTS a S ee 
) tT . ‘ . 
PRODUCTION ASSISTANT segitied for Wet End Seeds. wor owin 1 the Branc » aA 
required previous experience in work for sound genera edge of advertising 
reproduction essential. 
with sound knowledge of eas theory and is essential, and 
process and general produc- @ Ideal working conditions. sees a : . P 
tion duties Must be able ss Scope for advancement. Agency expe i id Or experience ol 
to accept responsibility in ahaa , . i - x Mie 
controlling group of accounts 4 — pra cong ini overseas ad\ ire desirable. The 
Five-day week and superan- alary according Rpere ) Wve das : ar : 
See ee ence and shiliey. post inv Ive o-day contact with 
a preview, expose to @ 5-day week. Advertising and liaison with 
ooster Publicity op cS ‘ 
Braemar House, Manor Road, phone, write or call B.O.A.C. Bra ( home arfd overseas. 
Teddington PUBLICITY LIMITED » . P 
or ‘phone KINgston 1241 for ng heme a. or The duties r a high standard of 
appointment. Grosvenor 3026.7 administrative y including the organi- 
EXPERIENCED ASSISTANT required FINISHED LETTERING AND ART- sation of pre vertising through all 
‘ ublicity d artr nm oO } ngi- » - person able to do first | 
neering company in North-West class work w king knowledge | o' Stages, budge ning and operation, 
Londo A cellent opening for : typography an vantage hone . : ; 
young» man who has completed | _Mrs. Robinson FLAxman 6816 and the initial ng of a wide range of 
National Service and who has some MEDIA. Young man in early twenties ; 
opywriting/editorial experience and — . i intelligent, required by large sales promot aterial. The salary 
knowledge of publicity department est End Agency to assist in Media ' 
routine ” Write stating age, experience Department Good opportunity for scale applicab his post is £1,350 
und salary required, to Advertising advancement Agency experience pre : 
Manager, U.D. Engineering Co., Park ferred but not essential. Write £1,675 per ani cording to qualifica- 
Royal, London, N.W_10 ’ Box 0322 Ad Weekly 180 Fleet St EC4 t d 4 } h 
10ns and expe! Applications, whic 
Should contain jul! details of individual 


experience, shou'd be addressed to Chief 
EXECUTIVE WANTED Personnel Officc,, British Overseas Air- 
ways Corporation, Airways House, Great 
Excellent opportunity available immediately for West Road, Brentford, Middlesex, and 
should arrive by not later than 25th March. 
executive with good knowledge of business and 


preferably some creative ability. Good promotion 


prospects in medium-size growing agency with 
+ . 
long-established reputation. Write at once to 
Box 028! 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Marcu 10, 1955 


CLASSIFIED ADVERTISEMENTS 


MASTER ART LTD. 


need staff artists 


@ LETTERERS 
@ RETOUCHERS 


HIGHEST WAGES AND GOOD 


CONDITIONS FOR FIRST- 
CLASS ARTISTS 
We should also like to hear 


from good 


SPECIALIST FREE-LANCES 


State type of work 
Write, or phon WHI. 29789 
12, ORANGE ST., W.C.2 


GOOD ALL-ROUND ARTIST 


Kh ! 1c 4 


WANTED ! 


Busine ncreasing y 

we | j additional st taf, 
RETOUCHER ble to arry 
rst-class work for leading 
| GENERAL ARTIST able to 
e wit ge i J of work 

worr t requir 
STUDIO MANAGER 

AY 140-4487 

wD ERTISING 


MANAGER 


“Experienced General Artist 
First Class Lettering Artist 


Box 
5 We 


0310 


Advert ekly 180 Fleet St EC4 


COMMERCIAL ARTISTS r 1 bs 


M 


SPACE SALESMEN | 


Phone: AMB 6604 


GOOD SALARY 


Ww i i 


GENERAL ARTIST 


- eferabd 


LETTERING ARTIST 
JUNIOR ARTIST 


breed have 


work “aed ¢ very nea 


MURRAY STUDIO 


S Rosebery Avenue, London, EC! 
Tel. TER 8770 


APPOINTMENTS VACANT | 


The engagement of persons aurwering these advertisements must 
be made through « Local Office of the Ministry of Labour or « Scheduled Employment 
Agency if the applicant is 2 man aged 18-64 inclusive or a woman aged 18-59 — 

the 


Situations Vecant : ** 


anless be or she, or the er ws 
Notifi of Vv 


is excepted from the 


provisions 


Order 1952."" 


DRAUGHTSMAN DESIGNER 


required by leading London Ex- 


hibition Contractor, experience | 


consumer and technical 


pension schemes in operation 


accounts 


TYPOGRAPHER 


Typographer with at least two years’ agency experience for 
original mark-ups and adaptations on an interesting range of 


Profit sharing and 


Write stating age, experi- 


ence and salary required. Mark your envelope ‘Typographer'’ 


Ss. C. PEACOCK LTD. 


in stand designing preferred 


Box 0335 
Advertiser's Weekly 180 Fleet St EC4 


REPRESENTATIVE 
s Ww 


Maddox House, 215-22! Regent Street, London, W.1I. wer as fe newsoape’ 
SPACE | [tess ¢_seng || | Soneaeeee atte 
| oung ch Agency 
xp e as PARENTS MAGAZINE 
REPRESENTATIVES ACCOUNT EXECUTIVES ing : som 
wanted with goo | SPACE BUYER 
in boat-building and eng VOUCHER CLERK f 
areas for yachting publicat GENERAL ASSISTANTS ( ; M 
Commission terms 7: est pr | Progressive and per € positior ) i P 
motional support * for those ads m a 
ally good prospects fe aoe tie eal te 
Box 0312 Box 033 PRODUCTION 
Advertiser's Weekly 180 Fleet St EC4 Advertiser's Weekly 180 Fleet St EC4 Sess Seseat Raney vidaiees eatletine 
SECRETARY 6a cote ee een ame 
~ ' : v orce s of blo co 
ur t , ayouts an adva é r 
ae Saw previo expe . ne 
Par Cir 69 Pp Manag appo 
t I M 
K 1 Ad. Weekly 180 1 ECS eNeral 4 -— FIRST-CLASS LAYOUT MAN 
ALL-ROUND ARTIST Some 
—~ ae —— . 
with Creative Ability 2 | 
for K A Ww } 


required Agency 
Experience essential 
in technical subjects 
Write or phone for appointment 
to 

Larder & Stevens Ltd., 
Fleet Street, E.C.4. 

CENtral 1422 


stud 


preferably 


72, 


Ke 


SUB- EDITOR 


>wiedge and = fashor 
asse by letter to 
The ‘Gditor 49 Park ‘tnee, London 


wl 


SCRAPERBOARD ARTISTS | 
REQUIRED 


ONLY TOP LINE ARTISTS 
NEED APPLY 


GILCHRIST STUDIOS LTD. 


is required 


(BOX 0308) 80 


in 


ADVERTISER 


a typographer 


London 


by a major motor manufacturer 


"S WEEGRLY 
FLEET hur 


TREET 


’*Phone 


your classifieds to CHA 8844 


329, High Holborn, 
London, W.C.! 


Holborn 048! for 
appointment | 


APPOINTMENTS WANTED 


ADVERTISING EXECUTIVE 
| 


Pt 


one 


AGE 30 


SINGLE, AVAILABLE NOW 


Several years’ 
National Accounts. 
for appropriation, 
ning, merchandising, 
tion, commercial radio, 
exhibitions. Own car 


experience 
Responsible 
media plan 
distribu 
leaflets 


£750 per annum 


Box 0192 | 
s Weekly 180 Fleet St EC4 


Reply 


Advertiser 


(Ex 25) 
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Marcu 10, 


APPOINTMENTS WANTED 


1955 


SENIOR 
PUBLISHING 
EXECUTIVE 


with general management and adver- 
tisement management experience in the 
trade and technical and business fields 
of publishing would be interested to 
hear from a publishing house consider- 
ing @ management appointment 

Advertiser has valuable experience in 
the direction and control of advertise- 


PUBLICITY MANAGER 


DESIRES CHANGE 
Age 35, 2 years’ experience advertising, 
print, silk-screen, design, packaging, 
display, exhibitions. A thoroughly good 
all-rounder—just the man for pro- 
gressive company. Salary range £600- 
£650. 
Box 0286 

Advertiser's Weekly 180 Fleet Sc EC4 


| 
| 


FREELANCE DESIGNER secks work- 
ing arrangement with copywriter of 
Small agency 
Box 0288 Ad. Weekly 180 Ficet St BC4 

CRIsP COPY, QUICK VISUALS 
backed by a wealth of experience 
Box 0305 Ad. Weekly 180 Fleet St EC4 

wa WRITING. 

booklets Histories of firms 
AR. 4 written and produced 


Publicity and 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ONE ROOM REQUIRED by top renk 
freelance “_ 
Box 0153 Ad eekly 180 Pleet St BC4 


PROVINCIAL PUBLISHERS 
cal journal, etc., 


of techni- 
require accommoda- 
tion services or would share office in 
London 

Box 0287 Ad. Weekly 180 Fleet St BC4 


TENDERS 


Specialist building and textiles. Tech- 
nical financial and legal subjects 
made easy to re ~ First-class refer- 
ences and example 

Box 0314 Ad Weekiy 180 Fleet St BC4 


FIRST-CLASS SCRAPER and Genera! 
Studio Work at reasonable prices with 
quick service. Please write or ‘phone 
Master Art . 12 Orange St 
W.C.2. WHI 2978/9 


ARTIST DESIGNER seeks commimmons 
ae ay, Pictorial, Decorative, Techni- 
ustrauon. Draughting Centra 

Loadoa address 
Box 0330 Ad. Weekly 180 Pleet St BC4 


PRINTERS 


PRINTING THAT TELLS! 
zines, house organs, leaficts, cata- 
logues and office stationery En- 
quiries, The Wakefield Expres Series 
Ltd., 4-6, Little Westgate, Wakefield 
Telephone No. : Wakefield 3154 


LITHOPRINT LTD. offer capescity for 
printing on R.K.L. and R.30 Rote 
— Machine Enquiries to %a 

dford Hill, S.W.12 BAL 9368 


B =MISCELLANEOUS = 


PIN-UPS AND COVER GIRLS in 
stock for artists and advertising 
agents For particulars of stud 
facilities and enormous model files 
contact Philip Gotlop Photographs 
Limited 24 Kensington Church 
Street, W.8 Western 4130 


ment sales, circulation sales and the 
application of the latest editorial 
techniques together with a sound 
knowledge of financial control and 
organisation Has experience in using 
British and foreign exhibitions and 
other sales promotion methods 

in early 40's, reasonably well known 
with reputation for integrity, manage- 
ment ability is based on a solid back- 
ground of successful selling. Able to 
work at top level and below ; wants 
responsibility with hard work. Replies 
to this advertisement will be treated in 
the strictest confidence 


Box 0282 
Advertiser's Weekly 180 Fleet St EC4 


POSITION AS MANAGER of Publicity 
and/or Display Department in large 
organisation sought by advertiser at 
present managing exhibition and dis- 
play company 
Box 0300 Ad. Weekly 180 Fleet St EC4 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


COUNTY BOROUGH 
OF SOUTHEND-ON-SEA. 
To Holiday Guide Printers 

and Contractors. 
The Corporation invite tenders 
for the production of 40,000 or 
50,000 copies of a Holiday Guide 
for 1956, size 8)” x 53” in 
two-colour letterpress and half- 
tone with a four-colour photo 
inset, and for reprints of similar 
quantities for 1957. 
Specification and form of tender 
may be obtained from the 
Publicity Officer, Pier Hill, 
Southend-on-Sea. Sealed ten- 
ders must be received by the 
undersigned not later than 
25th April, 1955. 
The Corporation do not bind 
themselves to accept the lowest 
or any tender. 


ARCHIBALD GLEN, Town Clerk 


Municipal Building, Southend-on-Sea 
2nd March, 1955 


COURSES 


MORE 1.C.S. SUCCESSES 
in A.A. Exams! 


ACCOUNTS EXECUTIVE, 26, ail- 
round agency experience (inc. copy, 
contact, production), wants responsible 
post in fonéen with genuine oppor- 
tunity and scope for initiative 
Box 0304 Ad. Weekly 180 Fleet St EC4 


elephone Boscombe . 
London Office 4a Bloomsbury var Gap 


Phone: HOLborn 833 
DIRECT MAIL. 


offers substantial 
agents, etc., 
Box 0301 Ad 


Specialist agency 
commission to 

introducing business 

Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards 
Christmas, Birthday and 
- y MOU s, 
Special Occasion—suitable for SS Se 
general market. Novelty of a new darkroom solely for photo- 
. reproductions to scale We aim to 
design a or fold .! — give an ultra rapid quality service to In the May 1954 Advertising 
particularly interesting. Roughs the West End and W.C. area. Your | | Association Examinations 
or artwork should be sent for enquiries are invited. PAD 2708 LC.S. once again achieved 
consideration to BOX CAMERAS (metal) with your own outstanding successes. I.C.S 
A. MASON & CO. LTD. 


mame or trade mark for gift schemes 
207 ST. JAMES'’S ROAD a eH E - ae 
CROYDON . SURREY 


COMMERCIAL TV 


tion Advertising 


and Film Produc- 
man, wide experi- 
ence agency practice, art directing, 
production in all mediums including 
advertising films. Giving up position 
as Publicity Manager to well-known 
Confectionery House Requires new 
fields to plough 

Box 0324 Ad. Weekly 180 Fleet St EC4 


Sales/Public Relations Executive 


now employed with Company making TV 
Commercials seeks change. Anxious to 
join organisation where energy and 
enthusiasm expected Experience all 
facets of TV and Entertainment. Would 
consider jornen advertising 

agency starting TV Division 

Box 0278 
Advertiser's Weekly 180 Fleet Sc EC4 


Photographer, 
have constructed 


WOMAN PUBLIC 
EXECUTIVE, 25, at 
leading Agency 
Ac ints, would 


RELATIONS 
present with 
working on National 
like a change. She 
secks an interesting and responsible 
position in PR or Commercial TV 
where her excellent Press, Social and 
business contacts, original ideas and 
knowledge of Fashion could be used 
to advantage Please write to 

Box 0331 Ad. Weekly 180 Fleet St EC4 


from Photopia, Newcastle, Staffs 
FOR ORIGINAL GIRL PICTURES— 


COPYWRITER. Author (novels, short 
stories, and occasional contributions to 
Punch) with particular flair for words, 

siogans and light verse. as weil as 

“HAND PICKED” SECRETARIES 
available. The W Ageney, 67 = experience in London Pub- 


igmore 
Wigmore St. W.1. HUNter 9951/2/3. | ot? Asency. offers, freelance copy: 


Box 9901 Ad. Weekly 180 Pleet St BC4 


12 Soho Square, Londos, W.! 


SALES AND WANTS 


RONEO No. 40 Addressing Machine 
wanted. Price and particulars to 
Box 0303 Ad. Weekly 180 Pieet Si EC4 


APPROXIMATELY two years’ weekly 
supply of current “* Saturday Evening 
Posts "’ for disposal. 50s. the lot 
Box 0306 Ad. Weekly 180 Fleet St BC4 


FILING CABINET, 2 
Shelving. large double column 
mahogany desk. Completely furnish- 
ing small office £28 10s. the lot 
Box 0307 Ad. Weekly 180 Pleet St BC4 


didates 

LC.S. Home Study Courses in 

ie Oe both the A.A. and the LP.A. 
xaminations are comprehensive, 

to-date, and have been written , 

experts actively engaged in the - 

vertusing field 

Pirst class instruction is also available 

in COMMERCIAL ART, 

DESIGN, LETTERING 

WRITING. 


services References 


EFFICIENT PUBLICITY EXECUTIVE, 
D.A.A., aged 32, secks managerial 
post with company manufacturing and 
marketing industrial, scientific or capi- 
tal equipment Experienced in ail 
aspects of publicity including market- 
ing and public relations 
Box 0329 Ad. Weekly 180 Fleet St BC4 


| AM A CANVASSER 


When I go out to sell space, it is 
a matter of importance to me to 
see the man who matters, and 
secure the order. 

For very obvious reasons which 
are far beyond my control, I seek 
a new appointment with a firm I 
would be proud to represent. 
My present employers are an old 
respected firm who will testify 
to my credentials. 

Il am free for interviews at any 


time. 
Box 0313 
Advertiser's Weekly 180 Fleet St EC4 


b 


LAYOUT ARTIST (Ex. Pig.) specialion POSTER 
com and SIGN 


im folders and brochures, seeks 


marwons 
Box 0275 Ad. Weekly 180 Pieet St. BC4 


Write wer fe fre book te DEPT. 28 


SCHOOLS, international ‘wes 
Kingeway, w.c2a 


COPYWRITER, al) kinds work quickly, 
thoroughly executed Excellent refer- 
ences, specimens. FLAxman 7042 


ILLUSTRATOR or CHARMING 
CHILDREN seeks commissions adver- 


tisng of publishing. 
Box 0151 Ad. Weekly 180 Fleet St BC4 


Lockers, open 


ACCOMMODATION PECIAL ANNOUNCEMENTS 


FLEET STREET ART SERVICE hav 
accommodation available to group of 
Artists in well-lit and fully equipped 
Studio Nominal rent inclusve, 
heating, lighting Camera Lucida, 
Airline. Some work availabic 
Box 0327 Ad. Weekly 180 Pieet St EC4 


TO Ler. 
approx 


Tor -— 8 DESIGNER offers free 
lance Reasonable charges 
Box ois. ren Weekly 180 Fleet S: BC4 


POSTER INSPECTION 


MIDLAND AREA 
Efficient reliable services offered 
by fully qualified advertiser. 

Box 0279 
Advertiser's Weekly 180 Fleet St €C4 


See February 17 issue of 
Apverriser’s WEEKLY, pages 
422, 423, 424 for the Adver- 
tising Services and Supplies 
Section. March 17 will be 
the next issue containing these 
Services. 


Suite 
500 sq. ft.. 
3 min. Lodgate Circus. Rental 
per annum Specially suitable 
professional practice, or headquarters 
small society. Available March 25 
Box 0302 Ad. Weekly 180 Pieet & BC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


REGISTERED 
AT G.P.O. AS A 
NEWSPAPER 


Advertiser's 


Weekly 


Marcu 10, 1955 


S. a copy 
52/6 a year 
Post free 
S55/- (overseas) 


1953 


1954 


NOW 


Inn, 


64 


pages of display advertisements appear in 
The Municipal Journal for March 11th, 1955. 


Comparative figures for previous years are: 


oe ee e ew ee ee 


Se ee KOS pages 


G { pages 


The Municipal Journal is the obvious medium 
for selling to the £1,500,000,000 per annum 


local government market. 


Basic page rate £30 


The Municipal Journal, 
3, Clement's 


London, W.C.2. 


HOLborn 2827 


» Published by the Proprietors 


STOP PRESS 


‘Sketch’ circulation 


man for ‘Mail’ 


J. L. Hull relinquished post of 
circulation manager of “Daily Mail” 
te take wholesale agency in 
Bognor. ‘rank Ellis, circulation 

of “Daily Sketch” since 


appointed assistant circulation man- 
ager. Donald Naylor becomes cir- 
culation manager of “Daily Sketch” 


Ltd. in 1922. 


Institute of Practitioners in Ad- 
vertising advising members to con- 
tact them with view to as 


W. J. Devoto, who retired as 
London advertisement manager of 
Southern Newspapers recently, pre 
sented with a Philishave set by Pat 
Goodale, president, on behalf of 
the Press Advertisement Managers 
Association. Mr. Devoto had been 
member of PAMA since 1923. 


Newman Neame Lid. f 

mew company in America 
offices in ew York and Los 
Angeles. 


E. J. Shuter re-joined Claude- 
General Neon Lights Ltd. as London 
sales manager. With the Claudgen 
organisation at outbreak of war he 
then joined the GEC Sales Organ- 


Copywriter Michael McM. Arnott 
has left A. N. Holden for Smiths’ 
Advertising Agency Ltd. 


Devid Eifling resigned from 
Overseas Rediffusion Lid. to join 
G. Street & Co. Ltd. 


Prizes in first sign design com- 
petition presented at annual lun- 
cheon of Electrical Sign Manufac- 

turers’ Association at Savoy yester- 
day (Wednesday). Chief guest was 
William Deedes, Parliamentary 

to Ministry of Housing 
and Local Government, and Mischa 
Black responded to toast of “The 
Guests.” (Full report next week.) 


Newspaper Press Union recogni- 
tion granted to Bernstein Wilson 
Advertising (Pty.) Ltd. operating 
from Cape Town. Joint managing 
directors are Arthur Bernstein, late 
media and market research chief of 
J. Walter Thompson, Cape Town, 
and A. W. Yates Wilson, late crea- 
tive group head and senior artist of 
same agency and previously free 

in 


SINESS PUBLICATIONS be. at their office at 180 Fleet Street London, E.C.4. (Phone: Chancery 8844.) 
in & Press Lid. Portugal St.. Kingsway, London, W.C.2 
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7 Jume 1953, takes over the Daily 
ie assistant circulation manager. Mir. 
Ke Hull joined Associated Newspapers 
‘a es 
x and omissions in connection with 
ee television advertising. 
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_ isation. 
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fe 
a a Wilson will arrive in England at end 
of month. 
Understood new Holton anes 
weekly will be called “The Worid.” 
: 955 


